  Chaminade University

COM200: Introduction to Mass Communication

Fall 2007

Instructor: 
Danielle Lum, APR

Contact:  
487-8288


danielle_lum@mac.com
Textbook:  
Understanding Mass Communication: A Liberal Arts Perspective (7th Ed). DeFleur/Dennis

Description: 
Survey of the history and purpose of mass communication. Examination of the various career areas (advertising, broadcasting, journalism, and public relations) is done through practical, cross media projects. Prerequisites: COM101 and EN102.

Requirements:


· Attendance. Regular attendance is expected. Failure to attend class will negatively affect your grade. Unexcused absences will result in the loss of 5 points per absence. 


· Timeliness. Students are expected to be on time, ready to participate in class. 


· Participation. There will be ample opportunity for group discussions. Participation is expected. 


· Quizzes. There will be pop quizzes spread throughout the semester to determine comprehension. The quizzes will be pass/fail. Failure to take a pop quiz will result in zero points for that quiz.


· Mid-Term Exam. The mid-term is scheduled for October 5. 


· Final Exam. The final examination is worth 35% of your grade and will be comprehensive of the textbook, lectures, and current events. The date of the exam is to be announced. 


· Projects. There will be several assignments during the semester to demonstrate your understanding of and provide practical application to what is being discussed in class. Late projects will be accepted one class late but will be docked one grade. Late projects will not be accepted beyond one class. 

· Outside Reading. You should read the Honolulu Advertiser and the Honolulu Star Bulletin each day. 

Grading:
There will be a maximum of 600 points possible for the semester, allocated as follows: 


Final Exam:  
250 points


Mid-Term Exam: 
150 points


Quizzes: 
100 points 


Projects: 
100 points


Participation:
100 points


631 – 700 points
A


560 – 630 points
B


490 – 559 points
C


351 – 489 points
D


<350 points
F

	
	Date
	Topic
	Reading/Assignment Deadline

	1
	August 27 
	First Day of Class
	

	2
	August 29
	Overview of Communication
	Chapter 1

	3
	September 1
	Printed Media
	Chapters 2, 3 & 4

	4
	September 3
	Holiday
	

	5
	September 5
	Printed Media
	

	6
	September 7
	Printed Media
	

	7
	September 10
	Printed Media 
	

	8
	September 12
	Printed Media
	

	9
	September 14
	Printed Media
	

	10
	September 17
	Printed Media
	

	11
	September 19
	Electronic & Visual Media
	Chapters 5, 6, 7 & 8

	12
	September 21
	Electronic & Visual Media
	

	13
	September 24
	Electronic & Visual Media
	

	14
	September 26
	Electronic & Visual Media 
	

	15
	September 28
	Electronic & Visual Media 
	

	16
	October 1
	Electronic & Visual Media
	

	17
	October 3
	International Media
	Chapter 9

	18
	October 5
	Pop Culture
	Chapter 10

	19
	October 8
	Holiday
	

	20
	October 10
	Midterm Review
	

	21
	October 12
	MIDTERM EXAMINATION
	ALL OF THE ABOVE

	22
	October 15
	Ethics
	Chapter 16

	23
	October 17
	Ethics
	

	24
	October 19
	Face to Face Communications
	

	25
	October 22
	Audiences
	Chapter 13

	26
	October 24
	Advertising
	Chapter 11

	27
	October 26
	Advertising 
	

	28
	October 29
	Advertising
	

	29
	October 31
	Advertising
	

	30
	November 2
	Advertising
	Project #2 presentations

	31
	November 5
	Advertising
	Project #2 presentations

	32
	November 7
	Media Issues & Influences
	Chapters 14, 15

	33
	November 9
	Media Issues & Influences
	

	34
	November 12
	Media Issues & Influences
	

	35
	November 14
	Public Relations
	Chapter 12

	36
	November 16
	Public Relations
	

	37
	November 19
	Public Relations
	

	38
	November 21
	Public Relations
	

	39
	November 23
	Holiday
	

	40
	November 26
	Public Relations
	

	41
	November 28
	Group project work
	

	42
	November 30
	Group project work
	

	43
	December 3
	Public Relations
	Project #3 presentations

	44
	December 5
	Public Relations
	Project #3 presentations

	42
	December 7
	Final Examination Review
	Project #1 due

	
	December 10-13
	FINAL EXAMINATION
	ALL OF THE ABOVE


