Chaminade University of Honolulu

COM 200: Introduction to Mass Communication

SPRING 2007 - SYLLABUS
M-W-F 2:00 pm – 2:50 pm
Instructor: Ed Nishioka, M.A.
Contact: 382-1045

ed@elifehawaii.com
TEXTBOOK:  Understanding Mass Communication: A Liberal Arts Perspective (7th Ed.). DeFleur/Dennis.

Course Description:  Survey of the history and purpose of mass communication.  Examination of the various career areas (advertising, broadcasting, journalism and public relations) is done through practical, cross media projects.  <Prerequisites: COM 101 and EN 102>

CLASS SCHEDULE




READING/ASSIGNMENT
January 17  – First Day of Class

WEEK 1 – January 22 - 26



CHAPTER 1, 2
WEEK 2 – January 29 – Feb. 2


CHAPTER 3,4/QUIZ

WEEK 3 – February 5 – 9*





WEEK 4 – February 12 - 16



CHAPTER 5/ AP STYLE

WEEK 5 – February 19 – 23



CHAPTER 6/QUIZ

February 19 (NO CLASS – President’s Day)

WEEK 6 – February 26 – March 2


CHAPTER 7,8/MEDIA REPORT
WEEK 7 – March 5 - 9



MIDTERM

WEEK 8 – March 12 – 16



CHAPTER 9



WEEK 9 – March 19 - 23



CHAPTER 10/QUIZ

WEEK 10 – March 26 – 30 (Spring Break)



WEEK 11 – April 2 – 6



CHAPTER 11/AD CAMPAIGN
April 6 (NO CLASS Good Friday)

WEEK 12 – April 9 - 13



CHAPTER 12,13/QUIZ
WEEK 13 – April 16 – 20



CHAPTER 14, 15/QUIZ
WEEK 14 – April 23 - 27



CHAPTER 16/INTERNET REPORT
WEEK 15 – April 30 – May 4


REVIEW FINAL/PR PROJECT
May 4 - Last day of class





FINAL TO BE ANNOUNCED

* SOME CLASS TIME WILL BE EXCHANGED FOR A COUPLE FIELD TRIPS AND OUT OF CLASS WORK.

CLASS OVERVIEW: Class with focus on lecture, group discussion, guest speakers and class project.  Class attendance will factor into final grade as it will influence your class participation.

GRADING:  Grading will be based on class attendance, test and quiz scores, class participation and class project.

	Assignment/Tests
	Points

	Quizzes (5)
	50

	Publishing/Electronic Media Report
	100

	MIDTERM
	200

	
	

	Internet Report 
	100

	Advertising Campaign
	100

	PR Group Project
	200

	*Additional Project
	100

	Participation/Attendance
	50

	FINAL
	200

	
	

	TOTAL POINTS
	1100


REPORTS:  Criteria for reports will be passed out prior to assignment due date.  Reports shall be approximately 1200 words in length (3 pages).  Reports will be graded on clarity of ideas presented, research, grammar and following specified criteria.  Reports that are turned in late will be penalized.

AD CAMPAIGN: Criteria for ad campaign will be discussed and topics will be approved by instructor prior to beginning campaign.  Campaigns will be graded on presentation, thoroughness, research and defense of campaign in class.
QUIZZES:   Quizzes will consist of multiple choice, true/false and short answers.  There will be a short quiz review the class prior to the quiz (don’t miss this class).

PR GROUP PROJECT:  There will be a group PR project that will be worth the same weight as your mid term and final.  Instructor will select groups of 3 people who will work together on assigned project.  All groups will meet with Instructor prior to beginning their project for approval.  Grading will be on the collective group’s presentation, strength of the project and defense of the project in class.

ATTENDANCE:  Attending class is mandatory.  Excessive absences could influence your grade.  Unexcused absences will count heavily against you if you are on the border line of the next highest grade.
