	Course title: 
	Social Psychology 

	Course number: 
	PSY322 

	Course discipline: 
	Psychology 

	Course description: 
	This course develops and assesses the skills and competencies for the program student learning outcome of Social and Cross-Cultural Psychology. In addition, this course also addresses the program student learning outcomes of 1) Scientific Method and its Application in the Field of Psychology and 2) Cross-Cultural Psychology. 
Catalogue Course Description This course examines the impact of social interaction on how we think, feel, and behave. The course explores interpersonal relations, social attitudes, group dynamics, inter-group relations, class and cultural influences. 

	Course date: 
	Monday, January 9, 2006 through Friday, May 5, 2006 

	Location: 
	Online 

	Meeting day(s): 
	NA 

	Meeting time(s): 
	NA 

	Instructor Information

	Name: 
	Dale Fryxell 
	

	Email: 
	dfryxell@chaminade.edu 
	

	Office location: 
	Behavioral Sciences, Rm 115 
	

	Office hours: 
	Tuesdays and Thursdays 11:00 - 12:00 
	

	Phone: 
	808 739-4678 
	

	Biography: 
	Dr. Fryxell is a full-time professor in the Psychology Department. He is a community psychologist with research interests in the areas of anger/aggression/violence; developmental disabilities; drug and alcohol prevention; and childhood behavioral difficulties. 
	

	Course Goals

	Course goals: 
	Course Overview 
This course will provide an overview of the field of social psychology. Through active participation and the use of discussion, videos, mini-lectures, activities, student presentations, and reading, students will have the opportunity to fully explore the exciting field of social psychology. 

Marianist Educational Values Chaminade University is a Catholic, Marianist University. The five characteristics of a Marianist education are: 
1. Educate for Formation in Faith Catholic Universities affirm an intricate relationship between reason and faith. As important as discursive and logical formulations and critical thinking are, they are not able to capture all that can be and ought to be learned. Intellectual rigor coupled with respectful humility provide a more profound preparation for both career and life. Intellectual rigor characterizes the pursuit of all that can be learned. Respectful humility reminds people of faith that they need to learn from those who are of other faiths and cultures, as well as from those who may have no religious faith at all. 
2. Provide an Excellent Education In the Marianist approach to education, “excellence” includes the whole person, not just the technician or rhetorician. Marianist universities educate whole persons, developing their physical, psychological, intellectual, moral, spiritual and social qualities. Faculty and students attend to fundamental moral attitudes, develop their personal talents and acquire skills that will help them learn all their lives. The Marianist approach to education links theory and practice, liberal and professional education. Our age has been deeply shaped by science and technology. Most recently, information and educational technologies have changed the way faculty and students research and teach. At Marianist Universities, two goals are pursued simultaneously: an appropriate use of information technology for learning, and the enhancement of interaction between students and teachers. As Catholic, Marianist Universities seek to embrace diverse peoples and understand diverse cultures, convinced that ultimately, when such people come together, one of the highest purposes of education is realized: a human community that respects every individual within it. 
3. Educate in Family Spirit Known for their strong sense of community, Marianists have traditionally spoken of this sense as “family spirit.” Marianist educational experience fosters the development of a community characterized by a sense of family spirit that accepts each person with loving respect, and draws everyone in the university into the challenge of community building. Family spirit also enables Marianist universities to challenge their students, faculty and staff to excellence and maturity, because the acceptance and love of a community gives its members the courage to risk failure and the joy of sharing success. 
4. Educate for Service, Justice, and Peace The Marianist approach to higher education is deeply committed to the common good. The intellectual life itself is undertaken as a form of service in the interest of justice and peace, and the university curriculum is designed to connect the classroom with the wider world. In addition, Marianist universities extend a special concern for the poor and marginalized and promote the dignity, rights and responsibilities of all people. 
5. Educate for Adaptation to Change In the midst of rapid social and technological change, Marianist universities readily adapt and change their methods and structures so that the wisdom of their educational philosophy and spirituality may be transmitted even more fully. “New times call for new methods,” Father Chaminade often repeated. The Marianist university faces the future confidently, on the one hand knowing that it draws on a rich educational philosophy, and on the other fully aware for that philosophy to remain vibrant in changing times, adaptations need to be made. 
Selected from Characteristics of Marianist Universities: A Resource Paper, Published in 1999 by Chaminade University of Honolulu, St. Mary’s University and University of Dayton 
Each of these characteristics is integrated, to varying degrees, in this course. 

Student Learning Outcomes 
Upon completion of this course, students will demonstrate an understanding of: 
1. the major theories from social psychology. 
2. the major theorists who have contributed to the study of social psychology. 
3. the major principles and concepts from the study of social psychology ranging from normal to abnormal human behavior. 
4. the scientific method and how it is used to examine ideas and information from social psychology. 
5. the role of culture and environment as it relates to social psychology. 
6. the major research that has been conducted in the area of social psychology. 
7. ethical issues and considerations related to social psychology. 
	

	Textbooks

	Required reading: 
	Social Psychology (8th ed.)., Myers, D. G., New York, NY: McGraw Hill, 8th, 2005, 0-07-291694-X 
	

	Course Requirements

	Introduction: 
	Grades for the course will be assigned based on the quality of student work as demonstrated by successful completion of the following requirements: 
1. Activities 4 @ 50 = 200 points 
2. Quizzes 16 (1/2 point per correct answer) = 144 points 
3. Final Exam 1 = 56 points 
	

	Requirements: 
	A. Activities (4 @ 50 points each = 200 points) 
Four activities will be assigned during the semester. Each of the activities will be worth a maximum of 50 points. 

Project #1. Social Psychology in Everyday Life. 
In this paper, you should describe three or four instances in which you have observed social psychology in action. You might write, for example, about an interaction between two people that can be understood social psychologically; you might write about a current event that illustrates a social psychological principle; you might write about some aspect of your own behavior that portrays a social psychological concept. To earn the maximum number of points, submit a clearly written paper that thoroughly demonstrates your ability to identify and explain social psychological principles as they operate in everyday life. This paper should be 3 – 4 double-spaced pages in length. This paper is due onor before February 6th. 

Project #2: Design a public service campaign 
For this project, imagine that you are a professional specializing in persuasive communications and that you have been hired to bring about a positive change in people's behavior (e.g., you might want to get people to stop discriminating against a particular minority group, to adopt one or more conservation behaviors, to volunteer, to wear seat belts, or to adhere to medical treatment recommendations). Your final product will consist of a 3 - 4 page typed paper that includes a list of your specific goals, an outline of the steps you would take to achieve them, and a thorough discussion of the theoretical principles (e.g., modeling, reinforcement, dissonance) that underlie your persuasive techniques. This paper is due on or before March 6th. 

Project #3: Children's Story. 
Write a short story for children. Include social psychological principles such as acts of altruism, aggression or discrimination. Make sure to look at a few children's stories in order to get an idea of how to proceed. You can aim your story at any age level below 10 (but be sure to specify your story's target audience). Write a 3 - 4 page paper explaining (1) what social psychological concepts are demonstrated in the story, (2) whether any of the acts committed in the story might be emulated by the readers, given past research, and (3) whether your story is prosocial and could be used to teach something positive or antisocial and should be withheld from children. Make appropriate references to the textbook and any other sources you have used. Please note that your story should be neatly presented (i.e., like an actual book) and should contain illustrations (if you can't draw, you can get pictures from the internet or elsewhere). This paper is due on or before April 10th. 

Project #4: Social psychology at the movies. 
This project should demonstrate the relevance of social psychology in everyday life as it is depicted in the movies. For this project, you will apply a wide variety of social psychological concepts to a popular feature film. You should select a movie that you think demonstrates a variety of social psychology principles. Be sure you pick one that will best allow you write a good paper. Your final product will be a 3 - 4 page paper reviewing the events in the film from a social psychological perspective. This paper is due on or before April 24th. 

Quizzes (16 for a total of 144 points) 
Chapter quizzes are available on the textbook website at http://highered.mcgraw-hill.com/sites/007291694x/student_view0/ (the old edition of the textbook has its website at http://highered.mcgraw-hill.com/sites/0072413875/ )After you complete each quiz you should submit it and then send the score to both yourself and to me by entering your email address and my email address at the end of the quiz summary. Each correct answer will be worth 1/2 point. 

C. Final Exam (56 points) A comprehensive final exam will be held during finals week. The date, time and place will be scheduled as soon as possible. 

Grading 
Grades will be based on the quality of work and will be assigned based on a straight percentage using the following chart: 
90% - 100% A 
80% - 89% B 
70% - 79% C 
60% - 69% D 
59% or below F 
	

	Course Calendar

	: 
	#1 – Jan. 9 Introducing Social Psychology - Chapter 1 

#2 – Jan. 16 The Self in a Social World - Chapter 2 

#3 – Jan. 23 Social Beliefs and Judgments - Chapter 3 

#4 – Jan. 30 Behavior and Attitudes - Chapter 4 

#5 – Feb. 6 Genes, Culture and Gender - Chapter 5 

#6 – Feb. 13 Conformity - Chapter 6 

#7 – Feb. 20 Persuasion - Chapter 7 

#8 – Feb. 27 Group Influence - Chapter 8 

#9 – Mar. 6 Prejudice: Disliking Others - Chapter 9 

#10 – Mar. 13 Aggression: Hurting Others - Chapter 10 

SPRING BREAK Mar. 20 - 24 

#11 – Mar. 27 Attraction and Intimacy - Chapter 11 

#12 – Apr. 3 Helping - Chapter 12 

#13 – Apr. 10 Conflict and Peacemaking - Chapter 13 

#14 – Apr. 17 Social Psychology in the Clinic - Chapter 14 
Social Psychology in the Court - Chapter 15 

#15 – Apr. 24 Social Psychology and the Future - Chapter 16 

Finals Week May 1 - 5 
	


