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Chaminade University of Honolulu

COM 200: Introduction to Mass Communication

Spring 2006- SYLLABUS

Dates:


January 9 to May 4, 2006
Class Sessions: 
5:30pm – 6:50pm, Tuesdays and Thursdays
Instructor:

Daniel M. Skaf, M.F.A.



Phone: 232-9772




Email: skafdaniel@yahoo.com
Required Text:
DeFleur, Melvin & Dennis, Everette. 
Understanding Mass Communication. A liberal Arts Perspective  7th edition
Course Content:

Survey of the history and purpose of mass communication.  This course analyzes mass media (newspapers, magazines, books, radio, television, film, and the internet), its persuasive industries (advertising and public relations) and media issues (including legal and ethical issues.) 
Objectives 

Through active participation in class, and serious application of course material, you will gain the ability to discuss, analyze and evaluate:

· The role of media in society;

· The major theories of mass communication and its social effects; 

· The historical development of the print, electronic and new media; 

· The major trends and currents of American media history; 

· The structure of the contemporary news media and the leading media institutions;  

· Basic media law, regulation, ethics and social responsibility; 

· The role of the media support systems; 

· Various communication career areas.
In the months ahead you should gain insight, which allows you to make an educated choice on your potential role in this ever-changing industry.
Reading Assignment and Quizzes:
You are required to read approximately 30 pages weekly. Quizzes will be given at the beginning of every class.  This is proof of your class preparation and attendance.

Participation:
It is expected that you will help build a positive climate and feeling of community in our classroom.  You will be evaluated on your disposition of openness and constructive participation in dialogue and discussions. You are expected to conduct yourself in a manner that is positive and constructive rather than negative, demeaning or confrontational. Aim to elevate critical inquiry into the topics discussed in class.
Academic Honesty:
Students are responsible for promoting academic honesty at Chaminade by not participating in any fraudulent act against an instructor or a university official.  Academic dishonesty may include theft of records, or examinations, cheating, alteration of grades or plagiarism.
Assignments

Media Industry Paper 
Choose one of the following media industries: books, magazines, newspapers, film, radio, television, or digital media.  Answer the basic questions about the industry's history, current practices and organizational structure.  
Media Industry Interview

Choose one of the following media industries: books, magazines, newspapers, film, radio, television, or digital media.  You will interview a professional of a media company, and learn about his/her daily functions. You’ll then present this experience to the class.
Advertising Campaign
Select two competitive advertising campaigns and compare and contrast the techniques and different forms and functions of propaganda devices used in the ads, including the different media used.

Public Relations Campaign

Choose a PR campaign that interests you. (Examples: Hospice Hawaii, AIDS, Alzheimer Association, Kamehameha Schools challenge, Aloha United Way, American Kennel Club, etc.) Examine the different channels of mass media used by the company’s PR department, and research the effectiveness of the campaign.
Portfolio Group Project
You will be placed into a group to formulate a PR plan. Your group will examine a company in Hawaii and describe why that business is thriving or struggling. As a group you will develop a simple PR and advertising strategy to help boost the company’s public image and ultimately its revenues.  Your portfolio should include different media venues such as fliers, brochures, newspapers ads, radio & television ads, websites, etc…

GRADING
	Assignment
	Points

	Quiz #1 to Quiz #25 (6 points each)
	150

	Media Industry Paper
	50

	Media Industry Interview Paper
	75

	Media Industry Interview Presentation
	25

	Advertising Campaign 
	50

	Public Relations Campaign
	50

	Portfolio Group Project
	250

	Portfolio Group Project Presentation
	50

	Midterm
	150

	Final
	150

	
	

	TOTAL POINTS
	1000


Grading Scale:                                           
900  -  1000
A

800  -  890
B

700  -  790
C

600  -  690
D

Below 590
F

COM 200: Introduction to Mass Communication

Week 1 


1/10
Tues.

Review syllabus, Introductions

1/12
Thur.

Chapter 1: Mass Communication and Mass Media



Quiz #1

Week 2 


1/17
Tue. 

Chapter 2: Books, p. 28 – 42



Media Industry Paper
Assignment



Quiz #2

1/19
Thur.

Chapter 2: Books, p. 42 - 56



Quiz #3
Week 3 
1/24
Tue.

Chapter 3: Newspapers, p. 58 – 79



Quiz #4

1/26
Thur.

Chapter 3: Newspapers, p. 79 – 97



Quiz #5
Week 4 

1/31
Tue.

Chapter 4: Magazines




Quiz #6

2/2
Thur.

Chapter 5: Motion Pictures, p. 126 -142




Media Industry Paper is Due




Media Industry Interview Assignment




Quiz #7
Week 5 
2/7
Tue.

Chapter 5: Motion Pictures, p. 142 – 158




Quiz #8

2/9
Thur.

Chapter 6: Radio



Quiz #9
Week 6 
2/14
Tue.

Chapter 7: Television, p. 188 – 198




Quiz #10

2/16
Thur.

Chapter 7: Television, p. 198 - 213




Quiz #11
Week 7 

2/21
Tue.

Chapter 8: The New Media, p. 214 – 223




Quiz #12

2/23
Thur.

Chapter 8: The New Media, p. 223 -237




Media Industry Interview Paper and Presentation




Quiz #13
Week 8 
2/28
Tue.

Review



Advertising Campaign Assignment 

3/2
Thur.

MIDTERM 
Week 9 
3/7
Tue.

Chapter 11: Advertising, p. 290 – 306




Quiz #14


3/9
Thur.

Chapter 11: Advertising, p. 306 – 322




Quiz #15

Week 10 
3/14
Tue.

Chapter 9: International Communication and Global Media 



Quiz #16

3/16
Thur.

Chapter 10: Popular Culture



Advertising Campaign Paper is Due



Public Relations Campaign Assignment




Quiz #17
Week 11 
3/21
Tue.

No Class
3/23
Thur.

No Class
Week 12 
3/28
Tue.

Chapter 12: Public Relations




Quiz #18


3/30
Thur.

Chapter 13: The Audience



Quiz #19
Week 13 
4/4
Tue.

Chapter 14: Controls: Politics, Policies, and Economics, 
p. 388 – 405




Public Relations Campaign Paper is Due




Group Portfolio Assignment




Quiz #20


4/6
Thur.

Chapter 14: Controls: Politics, Policies, and Economics, 
p. 405 - 420




Quiz #21
Week 14 
4/11
Tue.

Chapter 15: Media Effects, p. 422 – 444




Quiz #22

4/13
Thur.

Chapter 15: Media Effects, p. 444 - 459




Quiz #23
Week 15 
4/18
Tue.

Chapter 16: Ethics, p. 460 – 475




Quiz #24

4/20
Thur.

Chapter 16: Ethics, p. 475 - 482




Quiz #25

Week 16 
4/25
Tue.

Group Portfolio Presentations
4/27
Thur.

Review




Last day of Class
Week 17 

Finals’ Week
5/4
Thur.

FINAL EXAMINATION:

10:30 a.m. - 12:30 p.m.
