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COM 200—INTRODUCTION TO MASS COMMUNICATION

Dates: August 22 to December 6, 2005

Time: Mondays, Wednesdays, Fridays (1-1:50 p.m.) 

Location: Eiben 108

Instructor: Ralph Thomas Kam, PhD, APR, Fellow PRSA 

Office Hours: By appointment 

Office Phone: 239-4444 (voice mail)

E-mail: rkam@thepacific.com

REQUIRED TEXT 

Understanding Mass Communication: A Liberal Arts Perspective. (7th edition).  By Melvin L. DeFleur and Everette E. Dennis (Boston: Houghton Mifflin, 2001).

Other Required Readings 

“Silversword”

Daily newspapers: "Honolulu Advertiser" or "Honolulu Star-Bulletin"

OBJECTIVES

Through active participation in class, and serious application of course material, you will gain the ability to discuss, analyze and evaluate:

· The major theories of mass communication and its social effects; 

· The social, cultural, political and economic foundations of American mass media; 

· The major trends and currents of American media history; 

· The structure of the contemporary news media and the leading media institutions; 

· The interrelationship of media and government in such areas as news coverage and regulation; 

· The economy of the media and the economic role they play; 

· Basic media law, including libel, privacy and censorship; 

· The role of the journalist in society and the foundations of professionalism and ethics; 

· Perceptions and credibility of the news media; 

· Trends and issues facing the media’s future.

GRADING METHODS

Course grades will be determined on a point system, with a maximum of 400 points possible: 

· Interview paper--20 points 

· Media Stereotypes paper--20 points 

· Censorship paper--20 points 

· Issue Review paper--30 points 

· Ethics paper--20 points 

· Group Project--40 points 

· Class participation--40 points 

· 2 Quizzes (20 points each)--40 points 

· Midterm Exam--70 points

· Final Exam--100 points

Grading Scale: 

360-400 points: A

320-359 points: B 

280-319 points: C 

240-279 points: D 

239 and under: F 

POLICIES AND PROCEDURES

Quizzes and exams

 They are scheduled in the accompanying Dates and Deadlines section. Each quiz will be based on the text readings and lecture material for the concluded unit of study. Questions for quizzes and exams will be objective: true-false, multiple choice and matching. Bring a No. 2 pencil on the day of the quiz or exam.

Readings. Daily reading assignments from the text are listed on the course schedule. Read the material before you come to class.

Incompletes

No incomplete shall be given as a final grade, except for verified personal

emergencies.

Attendance

· You will be required to be fully prepared for instruction at all times and to attend every class session, unless you have an authorized excuse.

Excused Absences 

· Absences from weekly class sessions will be excused only in the event of an illness or a family emergency.  In such cases, you must notify the professor via email.

· If you are absent for more than one consecutive class session, you must document the reason for the absence with a written excuse from a doctor or other authority. 

· In the event of excessive, excused absences you will either be required to withdraw from the class.
Unexcused Absences

· In our class sessions, we engage in important class discussions and we communicate important course information. Therefore, regular attendance and active participation in the class sessions is therefore mandatory.  For each unexcused absence, beyond one, 10 points will be deducted from your final grade.

· Excessive, unexcused absences may result in a final grade of F (AT).
Tardiness

· Tardiness is unacceptable behavior. If your have more than one unexcused tardy to the class during the term, I will deduct 5 points from your final grade. 

· Excessive, unexcused tardies may result in a final grade of F(AT).

Preparedness
· You are expected to come to the weekly class sessions fully prepared. You will be expected to: 

· Submit your completed homework assignments and have your text available. 

· to complete all homework assignments 

· to participate in all classroom activities and discussions

Timeliness 

· You will be required to submit all essays in printed format, using correct MLA style on the date they are due, even in the event of an authorized class absence. 

· Late papers may be excused only in rare, extreme circumstances—a  family emergency or serious illness documented by a doctor’s written excuse. Problems with computers or printers are not excuses for late papers. 

· I will only accept late papers up to one class session after the due date, and late papers will be penalized one full letter grade. Papers submitted after that time will receive a zero. 

· Late homework will not be accepted. 

MLA Format

· You will be required to correctly document all outside sources, using MLA guidelines for in-text citations and works cited. 

Plagiarism

· Cheating, plagiarism, and recycling papers are unacceptable practices. Such practices will result in either an F for the assignment or and F (D) for the course. You must submit original written work for this course. You may not submit written work that you have already submitted or that you plan to submit for other courses. 

DATES AND DEADLINES 

Week 1 (August 22-26)

Review syllabus, introductions

Chapter 1—Mass Communication and Mass Media

Week 2 (August 29-September 2)

Chapter 2—Books: The First and Most Respected Mass Medium

Chapter 3—Newspapers, News, and the News Media

Week 3 (September 5-9)

Chapter 3--Newspapers (continued)

Chapter 4—Magazines: Voices for Many Interests

September 5—Holiday: Labor Day

September 9: Interview paper due (20 points)
Week 4 (September 12-16)

Chapter 5—Motion Pictures: The Great Entertainer

September 16: QUIZ 1 (Chapters 1-4) (20 points) Bring a No. 2 pencil. 

Week 5 (September 19-23)

Chapter 6—Radio: The First Broadcast Medium

Chapter 7—Television: The Most Influential Medium

Week 6 (September 26-30)

Chapter 8—The New Media: Communication for the Digital Age

Chapter 9—International Communication and Global Media

September 30: Media Stereotypes paper due (20 points)
Week 7 (October 3-7)

Chapter 10—Popular Culture: Entertainment, Sports, and Music

October 7: MIDTERM EXAMINATION (70 points) (Chapters 1-9) Bring a No. 2 pencil.

Week 8 (October 10-14)

Chapter 11—Advertising: Using Media in the Marketplace

October 10—Holiday: Discoverers’ Day

October 14: Issue Review paper due (30 points)
Week 9 (October 17-21)

Chapter 12—Public Relations: Influencing Beliefs, Attitudes, and Actions

Week 10 (October 24-28)

Chapter 13—The Audience: Characteristics of Users of the Media

Week 11 (October 31-November 4)

Chapter 14—Controls: Politics, Policies and Economics

November 4: QUIZ 2 on Chapters 9-13 (20 points) Bring a No. 2 pencil.

Week 12 (November 7-11)

Chapter 15—Understanding Media Effects: Explaining the Process and Influences of Mass Communication

November 9: Censorship paper due (20 points)

November 11: Holiday: Veterans’ Day

Week 13 (November 14-18)

Chapter 16—Ethics: Assessing Content and Behavior of the Media

Week 14 (November 21-25)

Group Project Preparation

November 23: Ethics paper due (20 points)
November 25: Holiday—Thanksgiving Day

Week 15 (November 28-December 2)

November 28: Group Presentations (40 points)
December 2: Review for Final

FINAL EXAM on Chapters 1-16 (100 points) on Tuesday, December 6, 10:30 a.m. -12:30 p.m. 

