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COM 200—INTRODUCTION TO MASS COMMUNICATION

Dates: January 10 to May 4, 2005

Time: Mondays, Wednesdays, Fridays (10:00-10:50 a.m.) 

Location: Eiben 115

Instructor: Ralph Thomas Kam, APR 

Office Hours: By appointment 

Office Phone: 239-4444 (voice mail)

E-mail: rkam@thepacific.com

Course Content:

Survey of the history and purpose of mass communication. Examination if the various career areas (advertising, broadcasting, journalism and public relations) is done through practical, cross-media projects. 

Required Text 

Black, Jay, Jennings Bryant, and Susan Thompson. Introduction to Media Communication. Fifth ed. Boston: McGraw Hill, 1998.
Other Required Readings 

Daily newspapers: "Honolulu Advertiser" or "Honolulu Star-Bulletin"

Objectives 

Through active participation in class, and serious application of course material, you will gain the ability to discuss, analyze and evaluate:

· The role of media in society;

· The major theories of mass communication and its social effects; 

· The historical development of the print, electronic and new media; 

· The major trends and currents of American media history; 

· The structure of the contemporary news media and the leading media institutions;  

· Basic media law, regulation, ethics and social responsibility; 

· The role of the media support systems; 

· Various communication career areas.

Grading Method 

Course grades will be determined on a point system, with a maximum of 400 points possible: 

· Interview paper--20 points 

· Media Stereotype paper--20 points 

· Issue Review paper--30 points

· Censorship paper--20 points 

· Ethics paper--20 points 

· Group Project--40 points 

· Class participation--40 points 

· 2 Quizzes (20 points each)--40 points 

· Midterm Exam--70 points 

· Final Exam--100 points

Grading Scale: 

360-400 points: A

320-359 points: B 

280-319 points: C 

240-279 points: D 

239 and under: F 

Policies & Procedures 

Attendance: You are expected to attend all classes. Do not be late. 

Quizzes and exams: They are scheduled in the accompanying Dates and Deadlines section. Each quiz will be based on the text readings and lecture material for the concluded unit of study. Questions for quizzes and exams will be objective: true-false, multiple choice and matching. Bring a No. 2 pencil on the day of the quiz or exam.

Readings: Daily reading assignments from the text are listed on the course schedule. Read the material before you come to class.

CALENDAR

Week 1 (January 10-14)

Review syllabus, introductions

Chapter 1—Mass Communication in an Information Age

Week 2 (January 17-21)

Chapter 2—Communication Process and Theory


January 17: HOLIDAY – Martin Luther King, Jr. Day

Week 3 (January 24-28)

Chapter 3—Media Effects

January 28: Interview paper due (20 points)

Week 4 (January 31-February 4)

Chapter 4—Books

Chapter 5—Magazines

January 31: QUIZ 1 (Chapters 1-3) (20 points) Bring a No. 2 pencil. 

Week 5 (February 7-11)

Chapter 6—Newspapers

Week 6 (February 14-18)

Chapter 7—Film

Week 7 (February 21-25) 

Chapter 8—Radio

Chapter 9—Recordings

February 21: HOLIDAY--Presidents’ Day

February 25: Media Stereotypes paper due (20 points)
Week 8 (February 28-March 4)

Chapter 10—Television

February 28: MIDTERM EXAMINATION (70 points) (Chapters 1-9) Bring a No. 2 pencil.

Week 9 (March 7-11)

Chapter 11—New Electronic Media

March 11: Issue Review paper due (30 points)
Week 10 (March 14-18)

Chapter 12—Advertising

Chapter 13—Public Relations

Week 11 (March 21-25)

HOLIDAY: Spring Break

Week 12 (March 28-April 1)

Chapter 14—Regulation and the Law

April 1: Censorship paper due (20 points)
Week 13 (April 4-8)

Chapter 15— Ethics and Social Responsibility

April 4: QUIZ 2 on Chapters 9-15 (20 points) Bring a No. 2 pencil.

Week 14 (April 11-15)

Group Presentations Preparation

Week 15 (April 18-22)

Group Presentations Preparation

Group Presentations (40 points)

April 22: Ethics paper due (20 points)
Week 16 (April 25-29)

Group Presentations (40 points)
April 29: Final Examination Review

FINAL EXAMINATION (100 points): Thursday, May 5, 2005, 10:30 a.m. - 12:30 p.m.

