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BU 200

Introduction to Business
Syllabus
FACULTY:

Dr. Bob Vega
· Office/FAX:  254-3164
· E-mail:  vegab001@hawaii.rr.com
COURSE DESCRIPTION:

This course provides a survey of business functions, principles, and practices; managerial tools for analysis; people’s behavior in organizations; practical applications in problem solving and decision-making. The course is designed for students interested in careers in organizations and for those intending to major or minor in business
STUDENT LEARNING OBJECTIVES:

At the conclusion of this course, students will be able to:

· Describe the concepts and issues related to conducting business in a global economy.

· Discuss the elements of starting and organizing a small business

· Discuss the processes of managing a business

· Identify the primary functions of managing employees

· Discuss customer focused marketing strategy

· Describe how to manage financial information and resources for optimal business management
TEXT:
· Bovee, C., Thill, & Schatzman, B. (2004). Business in action, 2nd edition.  Upper Saddle River: NJ.

· Companion website for student web resources and practice quizzes: www.prenhall.com/bovee
COURSE DATES/TIMES:

· Winter Evening, 2005, January 10 – March 23
· 5:30 PM – 9:30 PM, Mondays
· Schofield (Education Center) Rm: TBA 
ASSIGMENTS:  

· Quizzes will be closed book, multiple choice

· Both the mid-term and final exams will be open book, multiple choice, and true/false questions.

· Course Research Project will be a written paper, 750 – 1000 words in length.  Students will provide a 5 – 10 minute oral summary of their research using PowerPoint or other presentation media
LATE ASSIGNMENTS:

Assignments turned in one week late will receive a 10% reduction in score.  Missed quizzes and exams cannot be made up unless prior approval and arrangement has been made with the course instructor.  Assignments turned in later than one week will not be graded at the Instructor’s discretion.  Final course research project and presentation must be completed by the last day of the course.
GRADING:
	ASSIGNEMENT
	POINTS

	Quizzes
	60 points (30-points each)

	Exams
	100 points (50-points each)

	Research Paper and Presentation
	40 points

	Course Participation
	20 points (2-points per session)

	Total points
	220 points


Grade Scores
	90 – 100 = A
	60 – 69 = D

	80 – 89 = B
	< 60 = F

	70 – 79 = C
	


REVISION OF COURSE REQUIREMENTS:

The instructor reserves the right to change or modify the assignments for course completion at his discretion.  If changes are to be made all students will be notified in advance.

ATTENDANCE, COURSE PARTICIPATION, AND CLASSROOM BEHAVOR:
Class attendance is mandatory. Students are to review the Chaminade University policies related to attendance participation, and classroom behavior found in the student program handbook.

COURSE OUTLINE & ASSIGNMENT SUMMARY:

	DATE
	WEEK
	TOPIC
	CHAPTER READING
	ASSIGNMENTS

	Jan 10
	1
	Business in a Global Society
	Ch. 1
Appendix A
	Lecture/Discussion
In-class activities

	Jan 17
	2
	Business in a Global Society
	Ch. 2, 3
	Lecture/Discussion

In-class activities

	Jan 24
	3
	Small Business Start-up
	Ch. 4, 5
	Quiz 1 
Lecture/Discussion

In-class activities

	Jan 31
	4
	Business Management
	Ch. 6, 7, 8
	Lecture/Discussion

In-class activities

	Feb 7
	5
	MIDTERM
	Ch. 1-8 Review
	Midterm Exam


	Feb 14
	6
	Employee Management
	Ch. 9, 10
	Lecture/Discussion

In-class activities

	Feb 21
	7
	Marketing Strategy
	Ch. 11, 12
	Lecture/Discussion

In-class activities

	Feb 28
	8
	Financial Information and Resources
	Ch. 13, 14
	Quiz 2
Lecture/Discussion

In-class activities

	Mar 7
	9
	Leaders and Business
	Supplemental Material provided by instructor
	Lecture/Discussion

In-class activities
Course Project Papers Due

	Mar 14
	10
	FINAL
	Ch. 9-14 Review
	Final Exam
Course Project Student Presentations
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