Com 101:  Introduction to Communication

Bro. Gary E. Morris, S.M.




TR, 9:30-10:50AM

Office: Eiben 116





Henry Hall, Rm. 203

Phone:  440-4246

Office Hours:  Mon. and Wed. 2:00-3:00PM


            Tues. and Thurs. 3:00-4:00PM



[also by appointment]

E-mail address: gmorris@chaminade.edu 

Course Description

The aim of the course is to give students basic communication theory and enable them to translate it into practical and effective communication skills.  Major communication practices and their effects on human interrelationships will be studied.  Students will develop confidence and interpersonal and communication skills through small and large group interaction, role-playing, and the presentation of speeches before their peers.

Objectives

Interpersonal

1. To understand the human dimension of communication: personification vs. objectification

2. To assess personal communication styles and develop effective verbal and nonverbal interpersonal communication skills

3. To understand and apply active listening and response behaviors in interpersonal communication

4. To understand and appreciate cultural differences in communication

In Groups

5. To apply appropriate assertiveness and conflict resolution skills in both interpersonal and group discussion settings

6. To understand the dynamics of group discussion and to develop effective individual and leadership roles for small group interaction

Public Speaking

7. To organize and deliver informative, persuasive and impromptu speeches, which include the key elements of an effective speech: attention-getting opening, well-developed body, strong conclusion, clear transitions and appropriate research data

8. To deliver speeches using an emphatic voice, a conversational style, meaningful eye contact, and appropriate facial and bodily gestures

9. To develop and effectively incorporate visual aids, including PowerPoint, into a speech.

Text [required]

Communicate!  By Rudolph F. Verderber and Kathleen S. Verderber, (Belmont, CA.: Wadsworth/Thompson Learning), 10th Edition, 2002.

Expectations and Policies

1. Attendance and active participation is required at all class sessions (Roll will be kept each class). It is the student’s responsibility to notify the professor in writing concerning all excused absences.

2. Reading all assigned materials and being prepared for discussions, speeches, quizzes and tests.

3. All students are responsible for all information presented during class periods.  Students absent from class(es) should arrange for obtaining notes/directives from fellow students.

4. To pass Communication 101 with a minimum “C” grade, you must present three speeches: the Introductory, Informative and Persuasive speeches, and you must take both the mid-term and final examination for a passing grade.

5. Assignment must be completed on the specified due date.  Work that is one class day late will be assessed a 50% point reduction.  Outlines turned in later than one class day will be evaluated but will not receive a grade or any points.

6. Make-up speeches or exams are allowed only with verified excuses— circumstances were beyond your control (Nursing a common cold, doing an errand, meeting with a teacher or advisor, or not being ready or prepared for an assignment or exam are not legitimate excuses). 

7. Assignments or exercises based on in-class activity with other class members cannot be made up.

8. Assignments will be graded on timeliness, completeness, and quality of content.

Extra Credit

The following are extra credit options for the class:

· Participate in a Service Learning Project and do the required reflection/evaluation (September 12, 2004 deadline for deciding to participate in this project); up to 50 points 

· Actively participate as a performer or in a running crew on either of CUH Drama productions this semester; up to 50 points.  Sign ups and auditions will be announced in class and posted on campus boards and communication media.
Grading:

The class grade is determined through a point system.  Points are earned on the speech outlines and speeches, group activities/presentations, short quizzes and exams, classroom attendance and participation and any extra credit done for this class.  The following scale of the total points will be used to determine grades:  90-100% is an A; 80-89% is a B; 70-79% is a C; 60-69% is a D; 59% and below is an F.

Estimated Point Assignments:    Introductory speech

            30





       Informative speech outline

30





       Informative speech

            70





       Persuasive speech outline

30





       Persuasive speech

           
            70





       Impromptu speeches (25 ea.)

50

                                                       Group activities



60





       Class preparation & participation
60





       Midterm Exam

           
          100





       Final Exam


          100





       TOTAL POINTS

          600
Writing Requirements

All written assignments handed into the professor for this class must meet the following criteria:

· The papers must be word-processed or typed, double-spaced, in black ink, using appropriate paper, fonts and standard margins.

· All writing assignments must be handed in during the class on the assigned dates unless permission from the professor to hand in a tardy assignment is given in advance.

COURSE OUTLINE

Week


Topics

   

Readings
Speeches

1 Introduction, The Communication
 Ch. 1  

(Aug. 24,26)
Process

   2

The Communication Process



Introductory
 

(Aug 31
The Introductory Speech



 

Sept. 2)

   3

Verbal Communication

 Ch. 3

(Sept. 7,9)   
Public Speaking


 Ch. 12, 13




            

   4

Public Speaking   
                          Ch.  14

(Sept. 14,16)   The Informative Speech

  Ch. 17

   5 

Public Speaking Practical Skills
   Chs. 15, 16

(Sept. 21,23)
 

   6

Informative Speech Presentations 
   

Informative

(Sept.28,30)  
   7

Informative Speech Presentations

(Oct. 5,7)        Mid-Term Exam, Thurs., Oct 7

   8

Interpersonal Communication

   Chs. 2, 4

(Oct. 12,14)
 
   9

Interpersonal Communication

   Chs. 5, 6
(Oct. 19,21)
 

  10

Interpersonal Communication               Chs. 7, 8  

(Oct. 26, 28)
 

  11

Persuasive Speaking 


   Ch. 9

(Nov.2,4)

  12

Persuasive Speaking; Group Work;
   Ch. 10
  

(Nov. 9)
Group Discussion

 13                    Group Discussion


    Ch. 11

Group

(Nov. 16,18)      






            Presentation

  14

Persuasive Speech Presentations

 

Persuasive

(Nov. 23)





 

  15

Persuasive Speech Presentations

         

 

(Nov. 30
Course Wrap-up; review for final




 
 Dec. 2)

FINAL EXAM (Comprehensive)
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3

