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|, Description: A survey of business fields and their interrela-
tionships; principles; functions and practices in
managenent today; nanagerial tools for analysis;
behavi or in organizations; practical applications
i n probl em sol ving and deci si on- nmaki ng. (Fornerly
MGT 300)

|.Objectives: 1). The student will display an understandi ng of
cont enporary busi ness concepts, principles, and
practi ces that explain how busi nesses are forned,
how t hey operate to acconplish their goals and
functions, and why and how their success depends
on effective nanagenent.
2) .The student wi |l begin building a framework of
busi ness term nol ogy

3} .Mhe Atudant will pggin to devel op research, an-
al ytical, and comunications skills.

I1l. Content: The course will consist of |ecture, discussions,
exerci ses, case studies - text & video, and a
managenment sinulation. Active participation in
| ear ni ng about busi ness nanagenent through prac-
tical application characterizes the course.

Iv: Text: Business Today, 8"El. Bovee, Thill, & Mescon, PrenticeHall,'99;
Study Guide for this text recomrended.

V. Grading & weighting:

100 - 93 = A

92 - 85 =B

84 - 77 = C

76 - 69 =D

68 - < =F

At t endance/ participation - 20%

Witten assignnments - 20%

Cases - text & video = 20%

M dterm = 20%

Fi nal = 20%
100%

Attendance & participation, as in any successful Organization
is expected. You can't contribute if you' re not present.
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