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	Course Syllabus
Chaminade University Honolulu
3140 Waialae Avenue - Honolulu, HI 96816



Course Number: BU 200
Course Title: Introduction to Business
Department Name: Business Administration
College/School/Division Name: School of Business and Communication
Term: Fall 2024
Course Credits: 3
Class Meeting Days: MWF 
Class Meeting Hours: 11:35 – 12:35
Class Location: A321 at Sacred Hearts Academy

Instructor Name: Scott Schroeder, PhD
Email: scott.schroeder@chaminade.edu
Phone: none
Office Location: none
Office Hours: by appointment on Zoom or following class sessions
Other Professional Contact: Zoom link - https://chaminade.zoom.us/j/980394938
[bookmark: _kqtzqxzhho7o]University Course Catalog Description 
[bookmark: _p6ygxyvhs4cq]This course provides a survey of business functions, principles, and practices; managerial tools for analysis; people’s behavior in organizations; practical applications in problem solving and decision making. The course is designed for students interested in careers in organizations and for those intending to major or minor in business. Offered every semester.
Course Overview 
All of us live in and engage businesses and organizations every day.  We go to the store, attend school, act in the school play or play on a sports team, and we might have a part-time job.  In the future, you will still do some of those things, and you will look to start and advance in your career.  Understanding how businesses and organizations work will help you be a more discerning customer, a better employee and a more effective leader.  And this course is designed to help you develop that understanding.  

This course is intended to push ahead your ability to understand businesses and organizations and to think strategically about organizations and organization life.  

Achieving the objectives of this course and taking on the range of activities that are part of it are going to be interesting, challenging and fulfilling.  Everything in this course is something you can use in your daily life in the years ahead.  And there’s always enough challenge and drama in the organizations we’ll be studying to keep us on the edge of our seats, wanting to know, as radio host Paul Harvey used to say, “the rest of the story.”  There is a lot to do and accomplish in this course.  Our agenda is ambitious, but the potential payoff for taking this course is even more significant.

I have a few suggestions that will help you to succeed as you want to in the course.  First, briefly review the assigned readings within 24 hours of the class sessions for which they are assigned.  It’s sometimes helpful to make a “cheat sheet” for yourself of the major points you gained from the reading (and the same goes for in-class information), and you’ll be doing that in class.  Second, before each class session, ask yourself what you want to get out of that class session, and think about what you need to say in that class session so that the rest of us get the benefit of your thinking.  Third, come to class each class session.  My presentations in class will parallel but not will not replicate material in the book.  And in-class information we share with each other is likely to be the most relevant and useful for you, and you need to be there to get it.  Fourth, a good deal of your work in this course is done in groups.  You are best off spending some time team building with your group before you take on course tasks.  Not doing team building up front can lead to lower group performance later in the term.
Marianist Values
This class represents one component of your education at Chaminade University of Honolulu. An education in the Marianist Tradition is marked by five principles and you should take every opportunity possible to reflect upon the role of these characteristics in your education and development:
1. Education for formation in faith
2. Provide an integral, quality education
3. Educate in family spirit
4. Educate for service, justice and peace
5. Educate for adaptation and change
[bookmark: _o4c5gflkntpt]Native Hawaiian Values
Education is an integral value in both Marianist and Native Hawaiian culture. Both recognize the transformative effect of a well-rounded, value-centered education on society, particularly in seeking justice for the marginalized, the forgotten, and the oppressed, always with an eye toward God (Ke Akua). This is reflected in the ‘Olelo No’eau (Hawaiian proverbs) and Marianist core beliefs:
1. Educate for Formation in Faith (Mana) E ola au i ke akua (ʻŌlelo Noʻeau 364) May I live by God
2. Provide an Integral, Quality Education (Na’auao) Lawe i ka maʻalea a kūʻonoʻono (ʻŌlelo  Noʻeau 1957) Acquire skill and make it deep
3. Educate in Family Spirit (‘Ohana) ʻIke aku, ʻike mai, kōkua aku kōkua mai; pela iho la ka nohana ʻohana (‘Ōlelo Noʻeau 1200) Recognize others, be recognized, help others, be helped; such is a family relationship
4. Educate for Service, Justice and Peace (Aloha) Ka lama kū o ka noʻeau (ʻŌlelo Noʻeau 1430) Education is the standing torch of wisdom
5. Educate for Adaptation and Change (Aina) ʻAʻohe pau ka ‘ike i ka hālau hoʻokahi (ʻŌlelo Noʻeau 203) All knowledge is not taught in the same school
Program Learning Outcomes:
· PLO2: Demonstrate effective business communication skills in oral, written, and technological contexts.
· PLO7: Create effective business strategies using relevant data and knowledge from all foundational areas of business that are appropriate for domestic and international organizations.
Course Learning Outcomes 
1. Upon completion of this course students should be able to:
a. Utilize the appropriate vocabulary, concepts, and terminology of business.
b. Describe both the internal and external environment of business, including:
i. choices and processes involved in a business start-up
ii. functions and tasks of management, including HR and operations/resources
iii. functions and tasks involved in marketing a firm’s goods and services
iv. functions and tasks involved in managing financial information and accounting
c. [bookmark: _ya8hoiwdsw79]Describe the role of ethics and corporate social responsibility in decision-making processes
Alignment of Course Learning Outcomes
 
	 
	CLO 1
	CLO 2
	CLO 3

	Marianist Values
	 2, 4
	2, 4
	2, 5

	Program Learning
Outcomes
	PLO2
	PLO7
	PLO2
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Required Learning Materials 
· A personal notebook computer
· An Internet connection
· Chaminade Canvas Learning Management System

Textbook: Courtland, B.L., & Thill, J.V. (TBD). Pearson eText Business in Action—Access Card. 9th Edition. New York: Pearson
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BU 200 Introduction to Business (3 Credits)
Courtland L. Bovee, John V. Thill
ISBN-13: 9780135175477
Textbook ONLY

Minimum requirement for this course:
Pearson eText Business in Action -- Access Card, 9th Edition
ISBN-13: 9780135206263

Please check the CUH bookstore for competitive prices.
Note: This is the only option for students who have textbook Vouchers.




Course Website on Canvas:
https://chaminade.instructure.com/courses/36408

Each week’s module will provide an overview of the week’s work.  The gradebook will also be kept on Canvas so that you can see your grade status as we work through the course.  The Files section of the course page will be used for handouts and slide sets.
Technical Assistance for Canvas Users:
· Search for help on specific topics or get tips in Canvas Students
·  Live chat with Canvas Support for students
· Canvas Support Hotline for students:  +1-833-209-6111
· Watch this video to get you started 
· Online tutorials:  click on “Students” role to access tutorials
· Contact the Chaminade IT Helpdesk for technical issues:  helpdesk@chaminade.edu or call (808) 735-4855
Kōkua ʻIke: Tutoring & Learning Services
Chaminade is proud to offer free, one-on-one tutoring and writing assistance to all students. Tutoring and writing help is available on campus at Kōkua ʻIke: Center for Student Learning in a variety of subjects (including, but are not limited to biology, chemistry, math, nursing, English, etc.) from trained Peer and Professional Tutors. Please check Kōkua ʻIke’s website for the latest times, list of drop-in hours, and information on scheduling an appointment. Free online tutoring is also available via TutorMe. Tutor Me can be accessed 24/7 from your Canvas account. Simply click on Account > TutorMe. For more information, please contact Kōkua ʻIke at tutoring@chaminade.edu or 808-739-8305.
[bookmark: _2vpuyyb1rzpk]Course Assignments
There will be three types of assignments in the course which will provide you the opportunity to demonstrate and assess your knowledge of businesses and organizations and the environments in which they operate: quizzes, exams, and organization analysis.

Most weeks we will have a quiz during the class session in which the next area of analysis is introduced.  Quizzes are short and intended to allow you and me to see if you have a basic understanding of the reading material for each topic area we take on in the course.  Quizzes will always be in multiple choice form.

The course will also include two mid-term and one final exam.  These assessment opportunities will ask you to respond to specific questions about provided cases.  Each exam is cumulative, asking you to bring all of your learning in the course to bear in making sense of the case situations.
  
Organizational analysis and presentation will be conducted by student groups.  Each team will have primary for presentation and analysis of a particular organization function or dimension for each organization studied.  Your group will be able to choose the organization it wishes to study, and those organizations will be identified during the second class session.  The work that you do in groups will form the foundation of the SWOT/TOWS report and presentation that you will do individually in the course. 


Quizzes
Each quiz will include five multiple-choice questions related to the reading for that class session (as indicated in the course schedule below) and the in-class lecture material.  Questions are designed to assess basic recognition and understanding of central concepts.  A sixth question will be added as a bonus to allow you to accumulate additional points or make up for past questions missed.  Consequently, each quiz will be worth 10 points, and you will actually have the opportunity to earn 12 points.  Quiz results will be statistically analyzed before final points are determined to assess whether there were any bad questions on a quiz.

Exams
The course will include two mid-term exams and final exam pertaining to the content of the course.  The first mid-term exam will be on business environment, the second will be on business functions and the final exam will be on the SWOT/TOWS analysis.  Each exam will present you with an organizational case and questions related to that case.  For each of these exams, you are able to use any resources you would like in answering the questions.  The exams are open book, open note, open everything.  You will have the choice of taking or not taking the final exam.

Organizational Analysis and Presentation
This course is really about making sense of happenings in organizations.  Being able to do that effectively will help you make better choices in where you choose to work, which investments you make, and how you manage as your career progresses.  To advance your ability in this area, you need to have repeated practice opportunities to engage organizational situations, using what you’ve learned in the course, over the course of your business program, and your own life experiences as well.  We will be studying real organizations to provide you these opportunities.  You will be assigned to teams, and each team will regularly research (typically on Wednesdays) and present (typically on Fridays) information on their chosen organization.  Your team work will provide the foundational information you will use in your individual project, the SWOT/TOWS analysis.  In the second week of the course, a class session will be devoted to the details of organizational analysis and presentation, as well as the SWOT/TOWS project.
Assignments and Grading
Quizzes (11 @ 10 points each)			110 points
Exam 1						100 points
Exam 2						100 points
Final Exam					100 points
Weekly Presentations (8 @ 5 points each)	  40 points
SWOT Draft (2 @ 20 points each)		  40 points
Final SWOT/TOWS Report and Presentation      	200 points

Total Points Possible				690 points				

	Final Grade Point Requirements

	A = 621 to 690
B = 552 to 620
C = 483 to 551
D = 414 to 482
F = 0 to 413
	



Grading Scale
Letter grades are given in all courses except those conducted on a credit/no credit basis. Grades are calculated from the student’s daily work, class participation, quizzes, tests, term papers, reports and the final examination. They are interpreted as follows:
 
A 	Outstanding scholarship and an unusual degree of intellectual initiative 
B 	Superior work done in a consistent and intellectual manner 
C 	Average grade indicating a competent grasp of subject matter 
D	Inferior work of the lowest passing grade, not satisfactory for fulfillment of prerequisite course work 
F 	Failed to grasp the minimum subject matter; no credit given
[bookmark: _27in7lbdf8w7][bookmark: _n28fpzhjrej7][bookmark: _ssueod6e3xwc][bookmark: _kxcnphdmd0vo]
Course Policies 
[bookmark: _1evkuikj1kzc]Late Work Policy 
All quizzes must be completed at the time the quiz is given in class, and no make-up quizzes will be given.  If you miss one of the mid-term exams, you must take the final exam (which is optional for those who complete both mid-terms) to make up for the missed mid-term.  If you miss a group presentation, you will receive the points given to the rest of your group for that presentation.  Late submission of the final SWOT/TOWS analysis will result in a 10% point penalty for that assignment.

All members of each group are expected to participate and contribute regularly.  A group may fire a member for lack of productivity if 1) they have worked to support the member’s effectiveness and 2) they have notified the instructor of the performance issue so that the instructor can also engage the group member.  Removal of a member from the group requires instructor permission and will not be allowed after November 8th.
[bookmark: _jjxmwypv5g8j]Grades of "Incomplete"
Incomplete grades may be requested if the only work yet to be completed is the final SWOT/TOWS report and/or presentation.  An incomplete grade will not be given for any other outstanding work.

Academic Honesty Policy
Academic honesty is an essential aspect of all learning, scholarship, and research. It is one of the values regarded most highly by academic communities throughout the world. Violations of the principle of academic honesty are extremely serious and will not be tolerated.
Students are responsible for promoting academic honesty at Chaminade by not participating in any act of dishonesty and by reporting any incidence of academic dishonesty to an instructor or to a University official. Academic dishonesty may include theft of records or examinations, alteration of grades, and plagiarism, in addition to more obvious dishonesty.
Questions of academic dishonesty in a particular class are first reviewed by the instructor, who must make a report with recommendations to the Dean of the Academic Division. Punishment for academic dishonesty will be determined by the instructor and the Dean of Academic Division and may include an “F” grade for the work in question, an “F” grade for the course, suspension, or dismissal from the University.
For the most up to date information, please refer to the Academic Honesty Policy on the Chaminade University Catalog website.
[bookmark: _9n6t8ejicnxr]
Policy on the use of Generative AI (ChatGPT, Bing! Autopilot, and others)
The use of generative AI tools is permitted in this course for the following activities:
· Brainstorming and refining your ideas;
· Fine tuning your research questions;
· Finding information on your topic;
· Drafting an outline to organize your thoughts; and
· Checking grammar and style

While use of generative AI is permitted for the above activities, you should note that the material generated by these programs may be inaccurate, incomplete, or otherwise problematic (producing erroneous information called “hallucinations”).  Beware that use of such programs may also stifle your own independent thinking and creativity.

The use of generative AI is NOT permitted in this course for the following activities:
· Impersonating you in classroom contexts, such as by using the tool to compose discussion board prompts assigned to you or content that you put into a Zoom chat
· Completing any type of group work that your group has assigned to you
· Writing a draft of a writing assignment
· Writing entire sentences, paragraphs, or papers to complete class assignments

You are responsible for the information you submit. If you include material generated by an AI program, it should be cited like any other reference material (with due consideration for the quality of the reference, which may be poor).  Citations of all AI generated content should be in APA 7th edition format.
Writing Policy 
The School of Business and Communication uses APA 7th edition standards for organizing, writing, and citation of all written works. Guidance regarding use of APA format can be found at: https://owl.purdue.edu/owl/research_and_citation/apa_style/apa_formatting_and_style_guide/general_format.html

Instructor and Student Communication 
Questions can be emailed to the instructor through the Canvas course page. Online and in-person meetings can be arranged by appointment. The instructor will make every effort to respond to emails within 24 hours during the school week.

Cell phones, tablets, and laptops
Out of consideration for your classmates, please set your cell phone to silent mode during class. Students are encouraged to bring laptops or tablets to class as the instructor will assign online activities and readings that will require the use of a laptop or tablet. Laptops and tablets should not be misused, such as checking distracting websites. Use your best judgment and respect your classmates and instructor.
Assessment for Student Work
[bookmark: _m58nglkroe1n]With the goal of continuing to improve the quality of educational services offered to students, Chaminade University conducts assessments of student achievement of course, program, and institutional learning outcomes. Student work is used anonymously as the basis of these assessments, and the work you do in this course may be used in these assessment efforts.
CUH Alert Emergency Notification
To get the latest emergency communication from Chaminade University, students’ cell numbers will be connected to Chaminade’s emergency notification text system. When you log in to the Chaminade portal, you will be asked to provide some emergency contact information. If you provide a cellphone number, you will receive a text from our emergency notification system asking you to confirm your number. You must respond to that message to complete your registration and get emergency notifications on your phone.
[bookmark: _l4p9bh6ymaps]Disability Access 
If you need individual accommodations to meet course outcomes because of a documented disability, please speak with me to discuss your needs as soon as possible so that we can ensure your full participation in class and fair assessment of your work. Students with special needs who meet criteria for the Americans with Disabilities Act (ADA) provisions must provide written documentation of the need for accommodations from Kōkua ʻIke: Center for Student Learning by the end of week three of the class, in order for instructors to plan accordingly. If a student would like to determine if they meet the criteria for accommodations, they should contact the Kōkua ʻIke Coordinator at (808) 739-8305 for further information (ada@chaminade.edu).
Title IX and Nondiscrimination Statement
Chaminade University of Honolulu is committed to providing a learning, working and living environment that promotes the dignity of all people, inclusivity and mutual respect and is free of all forms of sex discrimination and gender-based violence, including sexual assault, sexual harassment, gender-based harassment, domestic violence, dating violence, and stalking. As a member of the University faculty, I am required to immediately report any incident of sex discrimination or gender-based violence to the campus Title IX Coordinator. 
Nondiscrimination Policy & Notice of Nondiscrimination
Chaminade University of Honolulu does not discriminate on the basis of sex and prohibits sex discrimination in any education program or activity that it operates, as required by Title IX and its regulations, including in admission and employment. Inquiries about Title IX may be referred to the University’s Title IX Coordinator, the U.S. Department of Education’s Office for Civil Rights, or both and contact information may be found at the Chaminade University Title IX Office Contact Information and Confidential Resources website. On-campus Confidential Resources may also be found here at CAMPUS CONFIDENTIAL RESOURCES.
The University’s Nondiscrimination Policy and Grievance Procedures can be located on the University webpage at: https://chaminade.edu/compliance/title-ix-nondiscrimination-policies-procedures/. 
To report information about conduct that may constitute sex discrimination or make a complaint of sex discrimination under Title IX, please refer to the Campus Incident Report form. Chaminade University of Honolulu prohibits sex discrimination in any education program or activity that it operates. The NOTICE of NONDISCRIMINATION can be found here: Notice of Nondiscrimination.
Attendance Policy 
Students are expected to attend all class sessions.  If you need to miss a class session, please email the instructor through the Canvas course page before the absence occurs.  Students may miss up to three class sessions with no grade penalty.  Four or more absences will result in a one grade penalty at the end of the course.  Any unexcused absence of two consecutive weeks or more may result in being withdrawn from the course by the instructor, although the instructor is not required to withdraw students in that scenario. Because much of the work in this course is done during the class sessions, repeated absences put students at risk of failing grades.
  

Student Conduct Policy
Campus life is a unique situation requiring the full cooperation of each individual. For many, Chaminade is not only a school, but a home and a place of work as well. That makes it a community environment in which the actions of one student may directly affect other students. Therefore, each person must exercise a high degree of responsibility. Any community must have standards of conduct and rules by which it operates. At Chaminade, these standards are outlined so as to reflect both the Catholic, Marianist values of the institution and to honor and respect students as responsible adults. All alleged violations of the community standards are handled through an established student conduct process, outlined in the Student Handbook, and operated within the guidelines set to honor both students’ rights and campus values.

Students should conduct themselves in a manner that reflects the ideals of the University. This includes knowing and respecting the intent of rules, regulations, and/or policies presented in the Student Handbook, and realizing that students are subject to the University’s jurisdiction from the time of their admission until their enrollment has been formally terminated. Please refer to the Student Handbook for more details. A copy of the Student Handbook is available on the Chaminade website under Student Life. 

For further information, please refer to the Chaminade Catalogue.
Course Schedule 

August 19th     		Course Overview & Team Formation 
August 21st   		Course Process & Team Formation		
August 23rd 		Business Mindset				Ch. 1 & Quiz

August 26th  	     	Business Start-Up and Entrepreneurship		Ch. 6 & Quiz
August 28th     		Forms of Business Ownership			Ch. 5 & Quiz
August 30th 		Group work on Company Overview

September 2nd  		Labor Day holiday				No Class
September 4th 		Company Overview Presentations		
September 6th 		Company Overview Presentations

September 9th  		Business Environment Overview
September 11th 		Business Environment – Economics		Ch. 2 
September 13th 		Business Environment – Global Parameters	Quiz

September 16th 		Business Environment – Customers & Markets	Ch. 3 & Quiz	
September 18th     	Group work on Customers and Markets				
September 20th 		Customer & Market Presentations

September 23rd      	Business Environment - Competitors		
September 25th   	Group work on Competitors				
September 27th 		Competitor Presentations

September 30th      	Business Environment Review		
October 2nd  		Mid-term Exam 1				
October 4th 		Business Functions Overview			(SW)OT Draft 1

October 7th     	 	Business Functions – Management		Ch. 7, 8 & Quiz 
October 9th    	   	Group work on Management
October 11th 		Management Presentations

October 14th      		Business Functions – Human Resources		Ch. 10, 11 & Quiz
October 16th      		Group work on Human Resources			
October 18th 		Human Resources Presentations
	
October 21st  		Business Functions – Marketing			Ch. 9 & Quiz		
October 23rd    		Group work on Marketing
October 25th 		Marketing Presentations

October 28th      		Business Functions - Operations			Ch. 15, 16 & Quiz
October 30th     		Group work on Operations
November 1st  		Operations Presentations

November 4th    		Business Functions – Finances			Ch. 6 & Quiz
November 6th        	Group work on Finances
November 8th   		Finances Presentations

November 11th  		Veteran’s Day holiday				No Class	
November 13th   	Business Ethics and CSR				Ch. 4 & Quiz
November 15th 		Mid-term Exam 2

November 18th    	Presentation Preparation & Coaching		SW(OT) Draft 2
November 20th     	Final Presentations
November 22nd 		Final Presentations
	 
November 25th       	Final Presentations				
November 27th      	Final Presentations				

December 2nd		Final Exam 					

 This tentative schedule may be adjusted due to events that necessitate modification.

Credit Hour Policy
The unit of semester credit is defined as university-level credit that is awarded for the completion of coursework. One credit hour reflects the amount of work represented in the intended learning outcomes and verified by evidence of student achievement for those learning outcomes. Each credit hour earned at Chaminade University should result in a minimum of 45 hours of engagement, regardless of varying credits, duration, modality, or degree level. This equates to one hour of classroom or direct faculty instruction and a minimum of two hours of out-of-class student work each week for approximately fifteen weeks for one semester. Terms that have alternative lengths, such as 10 week terms, should have an equivalent amount of faculty instruction and out-of-class student work to meet each credit hour. Direct instructor engagement and out-of-class work result in total student engagement time of 45 hours for one credit. The number of engagement hours may be higher, as needed to meet specific learning outcomes.
Specific Credit Situations
The minimum 45 hours of engagement per credit hour can be satisfied in fully online, internship, or other specialized courses through several means, including (a) regular online instruction or interaction with the faculty member and fellow students and (b) academic engagement through extensive reading, research, online discussion, online quizzes or exams; instruction, collaborative group work, internships, laboratory work, practica, studio work, and preparation of papers, presentations, or other forms of assessment. This policy is in accordance with federal regulations and regional accrediting agencies.

How This Course Meets the Credit Hour Policy
This is a three-credit hour course requiring 135 clock hours of student engagement, per the official CUH Credit Hour Policy. Students enrolled in this course are anticipated to spend 37.5 hours in class, 24 hours researching and writing and preparing presentations for the SWOT/TOWS project, 16 hours studying for the midterm exams, and 10 hours studying for and taking the final exam. There will be an additional 47.5 hours of work required beyond what is listed here (course readings, homework assignments, etc.), averaging 3.17 hours each week.




























                 

         Instructor Background Information

Scott Schroeder, Ph.D. is Professor of Management in Residence at Chaminade University.  Scott’s career has been lived as a management activist, dedicated to enhancing employee empowerment and advancing livable, high-performing organizations. He is from the Human Systems Development or Radical Management school of thought, which advocates management approaches that work with, rather than against, human nature at work as the best means of furthering productivity and success.
  
His research focuses on individuals’ personal power and social influence at work, with special interest in getting people the power they need to have personal and professional success in their careers.  Scott has served on the editorial board for the Journal for Excellence in Business Education and as Chair of the Board of Commissioners for the International Accreditation Council for Business Education (IACBE).   

Scott has done extensive clinical work in executive psychotherapy and consults on issues of executive development and team effectiveness.  His clients have included individuals and organizations from industries including the movies, professional sports, health care, advertising, education, government services, the U.S. military, social services, and faith communities.  

He has held faculty or administrative positions at several universities, including Arizona State University, UCLA, and Antioch University, where he developed a graduate program in Organization Development that was consistently ranked in the top ten nationally by The OD Practitioner during his time as chair. Scott was the longest serving dean of Chaminade’s business school in the University’s history.  He was also the Dean of Academic Affairs at the Bainbridge Graduate Institute, which was the nation’s top-ranked school for sustainable business by Net Impact and one of Bloomberg Businessweek’s top 50 innovation schools in the world.  He has been on the faculty at Claremont Graduate University, one of The Claremont Colleges, since 1996 and has been recognized by students and alumni there for outstanding teaching.  Most recently, Scott served as the president of Sacred Hearts Academy, ranked the #1 Catholic school in Honolulu by Niche during his tenure.

In 2018, Scott received the Chaminade Award from Chaminade University for reflecting Marianist values in his teaching and work as dean.  In 2024, he received the John L. Green Award from the International Accreditation Council for Business Education (IACBE) for service and commitment to IACBE and the academic profession. 

Scott completed doctoral specializations in management and psychology at UCLA, as well post-doctoral work at Harvard University. 
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