Chaminade University
Day Undergraduate Program

MKT 436:  Global Marketing

Course Schedule
Quarter:  				Spring 2020	- Jan 13 – May 7, 2020
Course location and time		M / W/ F : 10:30am – 11:20am, Kieffer 10
					 
Instructor Contact Information
Course Instructor:			Wera Panow-Loui			
Phone:					(808) 282-1100
E-Mail:	Preferred: Utilize the “Inbox” via the Canvas dashboard 
	Secondary: wera.panow-loui@chaminade.edu
Administrative Assistant Phone:	(808) 440-4280
Office Hours / Location:	by appointment / Kieffer 25

Course Overview:
This course revisits what you have learned about basic marketing principles, considering now the context of the global marketplace rather than domestic markets.  The big issues and controversies surrounding global marketing will be discussed, as well as the "adjustments" that need to be made to the basic marketing tools, methods, and approaches to accommodate the expanded scope of serving global markets.  Special attention is given to an understanding of cultural differences and how they affect marketing decision making.   

Course Learning Outcomes
This course requires that you apply your existing knowledge of marketing to the new challenges presented by a global marketplace.  Hence, making sure that your understanding of the principles of marketing is solid is a prerequisite for understanding the marketing function in a global setting.  Specifically, by the end of the semester, you will:

· be able to enumerate the major issues and controversies surrounding global marketing
· understand the forces in the global macroenvironment that shape global marketing
· use the "jargon" of global marketing appropriately and proficiently
· appreciate the importance of culture in shaping consumer behavior around the globe
· understand the nature of the 4P's in a global environment
· know the challenges facing a successful global brand
· be competent in analyzing actual global marketing situations and developing logical and compelling analyses/critiques of marketing strategies


Course Material
International Marketing, 18th ed, Philip Cateora   
ISBN 978-1-259-71235-7 (bound edition)
ISBN 978-1-260-66553-6 (loose-leaf edition)
Handouts from various sources

Instructional Methods and Email Communication 
Email communication will be conducted via the Canvas Inbox. Please include your course name and topic in the subject area. Canvas will be utilized to supplement in-class instruction and communication.  Course materials, assignments, announcements will be posted on the course website. It is important to follow the modules in Canvas and to read the necessary chapters and other supplemental work. You are responsible for checking the Canvas website regularly. 
 
Assignments and Participation
Participation & Attendance 
To be successful in this course, your attendance and participation is required. Taking notes and participating in in-class discussions will not only enrich your learning, but may also reflect positively on your grade.  Three unexcused absences will result in a 10-point deduction. 
In-class discussions will involve Q&A and sharing of opinions on topics covered in class.  You are highly encouraged to ask questions, share opinions and offer answers.  

Assignments
Throughout the course, there will be In-Class Exercises and Assignments based on the lecture topics. 
1. Article Assignments:  You will be asked to find an article in a current periodical (described as no more than one-year old) on an assigned topic with international application. Your task is to read the article and summarize it, tying it into the assigned international / global marketing topics. You may be asked to give a brief report on the article during class.
Students will be divided into 2 groups (A and B) and will be assigned articles based on their group as indicated on the syllabus schedule. Total articles assigned per student: 5 
Format: 1 double-spaced typewritten page; include title of the article, name of the periodical, date and page number. 
Source of Articles: Any business periodical is permitted, however no books/ text books. Suggested sources include The Wall Street Journal, Forbes, Business Week, Fortune, Harvard Business Review, Business Horizons, Journal of Marketing, Advertising Age International, Journal of Retailing, and other business periodicals available in the library.
Your write-up will be graded on the basis of your ability to summarize your learning, extract the important theme/thesis/lesson from the text, your ability to apply it to your researched material, and the clarity with which you express yourself, organizing your ideas logically, and paying attention to spelling and grammar.
2. Culture Study: Working in pairs, this assignment involves choosing a culture to study in depth (other than your native culture) and reporting your findings both in a written report and in an oral presentation to the class.  Your research should consider a wide range of characteristics of the chosen culture that would be of interest to a marketer considering doing business in the culture.  You will be considering such characteristics as cultural rituals, values, spirituality, language, perceptions, etc. etc. etc..  The aspects of culture you will want to study will become clearer to you when you read the text and other materials.   The study should include: 
a. the cultural characteristics in terms of their important implications for marketing strategy (market segmentation and targeting, positioning, the marketing mix).  
b. A report including maximum 8 double-spaced, typewritten pages.  
c. Oral presentation: you will also report your most important findings in a short presentation (10 minutes). Requirements:  Develop an engaging presentation (do not simply read your paper) that holds the attention of the class and leaves them with a memorable fact or two regarding the nature of the culture presented.  Your effort will be graded on the following criteria:  the breadth and depth of your effort to identify the important dimensions of the chosen culture, your ability to understand the marketing implications of those dimensions, and clarity in communication, both written and oral (spelling, grammar, organization,  clarity, and creativity).   

3. Progress Meeting: This assignment involves scheduling 1 progress meeting with me, so that together we can discuss your work in the class.  It is your responsibility to set up these meetings. Timeframe for your progress meeting: Feb 24 – March 13.

4. Required Reading: 
Weekly readings of the chapters from your textbook as indicated and the assignment sections in Canvas. 

Quiz & Exam: 
There is 1 Quiz and 1 Final Exam. These will be a combination of essay, multiple choice and true/false questions from the required reading.
Assessment and Grading
Participation (Attendance, In-class
Assignments, Participation) 		- 10%  (20 pts) 
1 Progress Meetings 				- 3%  (5pts) 
4 Article Assignment	(10pts each)		-20 % (40 pts)
Culture Study 				- 25% (50 pts) 
1 Quiz						- 17% (35 pts)
Final						- 25% 	(50 pts) 							
TOTAL: 					100% (200 pts) 









Course Schedule

	WEEKS

	TOPICS 
	Reading / Assignments 

	Wk 1
Jan 13- Jan 17
 
	Introductions

Essence of marketing and the business process 

Globalization, Intl’ Marketing vs Domestic Marketing

	 Ch 1

	Wk 2
Jan 20 – 24 
NO CLASS Jan 20 (Martin Luther King Day)
	External / Internal Environment

Controllables and Uncontrollables 

SRC; Stages Intl’ Marketing
	Ch 1
Case: Starbucks
Group B Reading Assignment due – Jan 24

	Wk 3
Jan 27 - 31
	Factors affecting culture History/ Geography / Population Trends

	Ch 3-4
Group A Reading Assignment due – Jan 31

	Wk 4 
Feb 3 - 7
	Cultural Environment and Dimensions
· Elements of culture
· Changes 
Culture influence on business 
	Ch 4-5


	Wk 5 
Feb 10 - 14
	Political and Legal Environment 

	Ch 6 - 7


	Wk 6
Feb 17 – 21
NO CLASS Feb 17

	 Assessing Global Market Opportunities 
- Marketing Research 
	Ch 8


	Wk 7 
Feb 24 – 28
	Assessing Global Market Opportunities
- Economic Development
 
	Quiz 1 (Ch 1-8)

Ch 9-10
 

	Wk 8 
March 2 – 6 
	Assessing Global Market Opportunities
- Economic Development
	Ch 10-11
Group B Reading Assignment due – March 2

	Wk 9 
March 9 – 13 
	
Culture Study Presentations

	Group A Reading Assignment due – March 9


	WEEKS

	TOPICS 
	Reading / Assignments 

	Wk 10 
March 16 – 20 
	Global Marketing Management

	Ch 12

	SPRING BREAK March 23 – 27

	Wk 11
March 30 – April 3

	Marketing Mix: Product for consumers

	Ch 13
Group A Reading Assignment due – March 30

	Wk 12
April 6 - 10

	Marketing Mix: Product for businesses
	Ch 14
Group B Reading Assignment due – April 6

	Wk 13
April 13 - 17 

	Marketing Mix: Place
	Ch 15

	Wk 14
April 20 –24
	Marketing Mix: IMC


	Ch 16 
Group A Reading Assignment due – April 20

	Wk 15 
April 27 – May 1
	Marketing Mix: Price
	Ch 18 
Group B Reading Assignment due – April 27

	
Final Exam 

	
	




Academic Honesty
Students are responsible for promoting academic honesty at Chaminade by not participating in any act of dishonesty and by reporting any incidence of dishonesty to an instructor or to a University official.  Academic dishonesty may include theft of records or examinations, alteration of grades, and plagiarism.  Questions of academic dishonesty in a particular class are first reviewed by the instructor, who must make a report with recommendation to the Business School Dean.  Consequences for academic dishonesty may range from an “F” grade for the work in question to an “F” grade for the course to suspension or dismissal from the University.








A student must always submit work that represents his or her original words or ideas. If any words or ideas are used that do not represent the student's original words or ideas, the student must cite all relevant sources.Academic dishonesty in a learning environment could involve: 
· Having a tutor or friend complete a portion of your assignments 
· Having a reviewer make extensive revisions to an assignment 
· Copying work submitted by another student to a public class meeting 
· Using information from online information services without proper citation
· 



Students with Disabilities
Chaminade University provides reasonable accommodations for individuals with a disability in compliance with the Americans with Disabilities Act (ADA) of 1990.  If you would like to know if you qualify for ADA accommodations, please contact our Counseling Center at 808-735-4845.  Current appropriate documentation will be required for determination of accommodation eligibility.  

Characteristics of a Marianist Education
The following are characteristics of the approach to education engaged at Marianist schools, including Chaminade University:
  Educate for formation in faith
  Provide an integral quality education
  Educate in family spirit
  Educate for service, justice and peace
  Educate for adaptation and change

[bookmark: _GoBack]
Resources
Library
As a Chaminade student, you have access to Chaminade’s library and its resources: www.chaminade.edu/library

Source of Articles: Suggested sources include The Wall Street Journal, Forbes, Business Week, Fortune, Harvard Business Review, Business Horizons, Journal of Marketing, Advertising Age International, Journal of Retailing, and other business periodicals available in the library.

Technical Support - Canvas
Should you experience a  technical issue with Canvas, Logon to Canvas at https://chaminade.instructure.com, click "Help", then "Report a Problem" while in Canvas. You should receive a response subsequent to reporting the problem in writing.  Canvas support staff can be reached via phone at The Canvas Support Hot Line 1.877.251.6615. Subsequent to your dialogue with the Canvas support staff if you need my assistance, please do not hesitate to let me know.

Instructor Background Information
Wera Panow-Loui has over 20 years of marketing management and product development experience in the corporate, non-profit, and small business sector. She has held marketing leadership positions at top Hawaii companies, including Aston Hotels and Resorts, Sprint, and Aloha Petroleum, where she was responsible for developing marketing strategies, strategic partnerships, and implemented new product launches, branding, PR and advertising campaigns, promotions and website development projects. 

Wera is principal of her business and marketing consulting firm and is passionate about helping organizations, big or small, achieve their goals. She finds it highly rewarding when she can utilize her marketing expertise to make a difference inside and outside the classroom. 

Originally from Germany, Wera lives with her family in Honolulu, Hawaii. She travels back to her roots regularly every year. 

Syllabus Modification 
The syllabus is only a plan.  The instructor may modify the plan during the course.  The requirements of the course may be altered from those appearing in the syllabus.  Further, the plan contains criteria by which the student’s progress and performance in the course will be measured.  These criteria may also be changed.
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