[bookmark: _GoBack]COM 200 - Introduction to Mass Communication - Fall 2020 
Instructor: Dr. Cliff Bieberly                      Email: cbieberl@chaminade.edu 
University Course Catalog Description Survey of the history and purpose of mass communication. Examination of the various career areas (advertising, broadcasting, journalism and public relations) is done through practical, cross-media projects. Prerequisites: COM 101 and EN 102. 
WASC Core Competencies 
1. Written communication    2. Oral communication   3 Information literacy    4. Critical thinking 
Gen Ed/Marianist Values Focus
1. Service    2. Social Justice   3. Peace
Program Learning Outcomes 
1. An understanding of and the ability to apply the principles and laws of freedom of speech and press, including the right to dissent, to monitor and criticize power, and to assemble and petition for redress of grievances; 
2. An understanding of the history and role of institutions in shaping communication; 
3. An understanding of the diversity of groups in a global society in relationship to communication to target audiences; 
4. An understanding of concepts, theories and applications in the use and presentation of images and information; 
5. An understanding of professional ethical principles and the ability to work ethically in the pursuit of truth, accuracy, fairness and diversity; 
6. An understanding of the processes of client and media relations; 
7. The ability to evaluate research for veracity and rigor; 
8. The ability to write correctly and clearly in forms and styles appropriate for the various communication professions, audiences and purposes they serve; 
9. The ability to critically evaluate their own work and that of others for accuracy and fairness, clarity, appropriate style and grammatical correctness; 
10. The ability to apply tools and technologies appropriate for the communications professions in which they work; and an understanding of the connections between academic work and real-life situations as a result of the Service-Learning experiences. 
Course Learning Outcomes 
After the learning experience, through case studies, critical thinking opportunities, active learning activities, collaborative presentations, and project-based scenarios, students should be able to: 
1. Explain the concepts of communications media and information societies and its economic, political and social justice implications. 
2. Illustrate the process and effects of media convergence, communications media on the individual, social institutions, and service to society. 
3. Interpret mass media such as newspapers, magazines, books, radio, television, films, music, cable, telephone, Internet, social media, computers and information services. 
4. Examine various career areas in communication. 
5. Explore and analyze media ethics from differing viewpoints. 
Syllabus may be subject to change based on current events and evolving emphases.
Learning Materials 
· 􏰀 Straubhaar, J., LaRose, R., & Davenport, L. (2016). Media Now. 9th ed. Cengage Learning. ISBN: 978-1-305-08035-5 
· 􏰀 Other open resource readings and video links connecting mass communication to service, social justice and peace will be provided. 
Academic Honesty 
Violations of the Honor Code are serious. They harm other students, your professor, and the integrity of the University. Alleged violations will be referred to the Office of Judicial Affairs. If found guilty of plagiarism, a student might receive a range of penalties, including failure of an assignment, failure of an assignment and withholding of the final course grade until a paper is turned in on the topic of plagiarism, failure of the course, or suspension from the University. 
Violations of Academic Integrity: Violations of the principle include, but are not limited to: 
●  Cheating: Intentionally using or attempting to use unauthorized materials, information, notes, study aids, or other devices in any academic exercise. 
●  Fabrication and Falsification: Intentional and unauthorized alteration or invention of any information or citation in an academic exercise. Falsification is a matter of inventing or counterfeiting information for use in any academic exercise. 
●  Multiple Submissions: The submission of substantial portions of the same academic work for credit (including oral reports) more than once without authorization. 
●  Plagiarism: Intentionally or knowingly presenting the work of another as one’s own (i.e., without proper acknowledgment of the source). 
●  Abuse of Academic Materials: Intentionally or knowingly destroying, stealing, or making inaccessible library or other academic resource materials. 
●  Complicity in Academic Dishonesty: Intentionally or knowingly helping or attempting to help another to commit an act of academic dishonesty. 
Plagiarism includes, but is not limited to: 
●  Copying or borrowing liberally from someone else’s work without his/her knowledge or permission; or with his/her knowledge or permission and turning it in as your own work.
 ●  Copying of someone else’s exam or paper. 
●  Allowing someone to turn in your work as his or her own. 
● Not providing adequate references for cited work. 
● Copying and pasting large quotes or passages without properly citing them. 
	Grading scale / Assignments 
	Max Points 
	Your Points 

	Final Essay Reflections on Justice & Peace 
	28 
	       

	Critical thinking opportunities x 3 (5 points each) 
	15 
	

	Participation/Active learning activities 
	40 
	

	Mid-term Exam 
	8 
	

	Final Exam 
	9
	

	Total 
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100 
	



	
	100-90% 
	A 
	     89-80% 
	B 
	     79-70% 
	C 
	     69-60% 
	D 
	
	 



	Week 
	Topic 
	Review/Do 


Aug. 24 – Aug. 28
Changing Media module/Media and Society module
*Critical thinking opportunity #1 
*https://youtu.be/Fkd9TWUtFm0    *http://www.cbsnews.com/video/w atch/?id=4766978n 
Aug. 31–-   Sept. 4
Changing Media module/Media and Society module
Screen the movie “1984”
http://en.wikipedia.org/wiki/List_of_emerging_technologies
Sept.7 (Labor Day, no class)     – Sept. 11 
Media Policy and Law/Media Ethics module
*Critical thinking opportunity #2 
*https://youtu.be/qjuePfhfDP8 *https://youtu.be/bZn0IfOb61U
Sept. 14 – Sept. 18
Global Communications/Media Uses and Effects module 
*http://www.youtube.com/watch?v =2PHxTr-59hE 

Sept. 21– Sept. 25 
Books, Magazines and Newspapers module 
Screen the movie “A Private War”
*https://youtu.be/pXoHC2D15hM *https://youtu.be/zHuH8P_Vqc0 
Sept. 28 – Oct. 2
Recorded Music and Radio module 
*https://youtu.be/2EnX0vACj4Q 
[image: age5image3854036160]Oct. 5 (Discoverers Day, no class)   – Oct. 9 
*Mid-term exam 
[image: age5image3824675872]Oct. 12–  (Discoverers Day, no class)   Oct. 16 
Film and Television module 
*https://www.youtube.com/watch? v=LGzFz2Nrq6s *http://writ.news.findlaw.com/hilde n/20020903.html 
Oct. 19 – Oct. 23
Telephones and Smartphones module 
*https://www.youtube.com/watch? v=hQUt8C4iVKc *https://www.youtube.com/watch? v=yf3dUvGNx5A 
Oct. 26 – Oct. 30
Internet and Video Games module 
*https://youtu.be/ASZJE15E0SY *http://www.zakon.org/robert/inter net/timeline/ *http://www.youtube.com/watch?v =45I7VEjanLA *https://www.youtube.com/watch? v=HcMm6TJoYL0 
Nov. 2 – Nov. 6 
Public Relations, Public Service and Political Advertising module 
Nov. 9    (Nov. 11 – Veterans Day, no class) – Nov. 13 
*http://vimeo.com/6141912  *http://www.youtube.com/watch?v =XtvHNfomZL8 
Nov. 23 –(Nov. 26 & 27 – Thanksgiving Break, no class)
Nov. 30– Dec. 4     Dec. 7 -10 *Final Exams
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