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 CHAMINADE UNIVERSITY

MBA 701 Entrepreneurship
Course Schedule

Quarter:  



Summer 2018
Meeting days and times:  

ONLINE GRADUATE PROGRAM
Course location:  


ONLINE
Instructor Contact Information:



Course Instructor:


Dr. George S. Vozikis

Phones:



(808) 946-3366 (home)

 




(918) 813-3336 (cell)
E-Mails:



george.vozikis@chaminade.edu





vozikis@sbcglobal.net 
Administrative Assistant Phone:
(808) 440-4280

Course Description 
Looks at the challenges of establishing, owning, and managing a small business. Students learn methods of identifying new business opportunities; planning for and organizing a business; marketing its goods and/or services; financial planning and control. Prerequisite: MBA 610, 611, and 612. The teaching method consists of lecture; discussion; venture case analyses and presentations, and; business plan formulations.

Course Orientation

There is a great deal that can be achieved and accomplished in an entrepreneurship course.  

First, there is a growing body of literature and research, with a unique set of concepts and terminology that needs exploration, because the sophistication of today's entrepreneurs, intrapreneurs, and venture capitalists is rapidly increasing. Therefore, students interested in entrepreneurship must muster this body of knowledge. 

Second, students aspiring to become entrepreneurs need to make contact on their own with both entrepreneurs and the many professionals that support new venture initiation.  Professionals such as venture capitalists and private investors, lawyers, accountants, consultants, and state and federal government officials all function within formal and informal institutional and personal networks that are critical to the success of new ventures.  Prospective entrepreneurs need to learn to interact with these networks comfortably if they are to be effective in the future. 

Third, there is no substitute for the hands-on-experience gained by participating in a new entrepreneurial venture start-up, in an intrapreneurial corporate venture, or in a major structural transition and development of an existing venture.  Students can gain such experience by developing business plans and facing the many issues that confront entrepreneurs and intrapreneurs early on.  

Finally, there is no fundamental assumption that all students participating in the course will actually become individual entrepreneurs or get involved in an innovative corporate entrepreneurial activity immediately after graduation.  However, some students may find that this is indeed a personal challenge well worth pursuing, while others may assume positions with large organizations and may utilize the knowledge and skills developed in this course in an intrapreneurial setting. 

Course Learning Outcomes

The basic assumption guiding this course is that entrepreneurship cannot be "forcefully" taught. Rather, this course will endeavor to transpose the student into the mind frame of an entrepreneur or intrapreneur! This class requires the creation of worthwhile and positive outcomes as a result of hard work and initiative on the part of the student, in spite of the online nature of the class per se, which does not provide the same lively and dynamic interaction that is found in the traditional classroom experience. It also requires guidance, structure, suggestions, and advice on the part of the instructor at the front end provided through this syllabus, as well as during the course at the student’s request. At any time, the request for feedback process needs to be initiated by the student on specific issues, questions, suggestions, additional sources of information, clarification regarding the assignments, due dates, or anything else. This kind of feedback request is welcome and encouraged ANYTIME. Feedback does not mean that the instructor provide feedback just for the sake of giving feedback, provide complete and detailed instructions which would result in essence for the instructor to actually write the assignment, or provide peace of mind by answering the question “is this what you want?” It is not what I want, but rather what YOU want that matters in a course like this. And I do hope that what you want is to produce the highest quality of work possible! I provide the framework, and you create. You lead, and I support. This is the kind of relationship that should exist between instructors and students in a course such as this…
Weekly Course Outline Schedule and Topics
	WEEK & DATE
	CHAPTERS & RESEARCH TOPIC
	RESEARCH

 REPORT
	BUSINESS 

PLAN SECTION
	POSTINGS AND

ASSIGNMENTS


	Week  1

JUL 8
	*Entrepreneurship and the Entrepreneur  (Ch. 1) and *Corporate Entrepreneurship (Ch. 2)
	
	Introduction
	Read chapters 1 and 2, form groups, EMAIL THE INSTRUCTOR THE COMPOSITION OF YOUR GROUP, and share ideas with each other on a new venture project.

	Week 2
JUL 15
	* Feasibility Analysis and Venture Evaluation (Ch. 3)

* Venture Success Framework: Overall Success Requirements (Ch. 4)
	
	Feasibility

Analysis
Overall Success Requirements
	Read chapters 3 and 4 and decide as a group on the feasibility and the prospects of success of the idea and venture project. It is important to also read and study all PPTs posted by the instructor in the FILES section in CANVAS.

	Week 3
JUL 22
	  TUTORIAL SESSION
*Venture Idea Sources and Opportunities (Ch. 5)
*Venture Strategic Market Targeting, Management, and Planning  (Ch. 6)
	Group 

1
	The Niche
The Market
	Group 1 posts their research report on Chs. 5 & 6 in CANVAS for the entire class AND their business plan application in WORD for the Niche and the Market by midnight Sunday, July 22nd.
Instructor feedback to Group 1’s application follows.

	Week 4
JUL 29
	TUTORIAL SESSION
*Venture Financial Analysis and Return Projections (Ch. 7)
*Venture Financial Needs: Personal Investment and Additional Funding Needs (Ch. 8)
	All Groups 

Group

2

	The Return

The Need
	All Groups post their business plan applications for the Niche and the Market in CANVAS for the entire class by midnight Sunday July 29th.
Additionally, Group 2 posts their research report on Chs. 7 & 8 in CANVAS for the entire class AND their business plan application in WORD for the Return and the Need by midnight Sunday, July 29th. 
Instructor feedback to Group 2’s application follows. 

	Week 5
AUG 5 
	TUTORIAL SESSION
*Venture Infrastructure: Product/Service and Marketing Considerations (Ch. 9)
*Venture Infrastructure:

Organizational and Operational Considerations (Ch. 10)
*Venture Infrastructure: Legal Considerations (Ch. 11)

	All Groups

Group

3
	The Marketing 

Infrastructure
(I)

The Organizational and Operational Infrastructure (II)

Legal

Infrastructure

(III) 
	All Groups post their business plan applications for the Return and the Need in in CANVAS for the entire class by midnight Sunday, August 5th.
Additionally, Group 3 posts their research readings report on Chs. 9, 10 & 11 in CANVAS for the entire class AND their business plan application in WORD for the Marketing Infrastructure I, the Organizational and Operational Infrastructure II, and Legal Considerations by midnight Sunday, August 5th. 
Instructor feedback to Group 3’s application follows.

	Week 6
AUG 12
	TUTORIAL SESSION
*Venture’s Ability to Execute:  Organizing, Staffing, and Management Considerations (Ch. 12)

*Venture’s Ability to Execute: Financial Management Considerations (Chap. 13)
*Venture Growth Management and Development  (Chap. 14)
*Venture International Growth Management  (Ch. 15)
	All Groups
Group

4
	Management and Leadership of People

Management and Control of Money
The Growth

Deal
The International Growth Deal
	All Groups post their business plan applications for the Marketing, the Organizational, and the Legal Infrastructures in CANVAS for the entire class by midnight Sunday, August 12th.
Additionally, Group 4 posts their research report on Chs. 12, 13, 14, & 15 in CANVAS for the entire class AND their business plan application in WORD for the Management and Leadership of People, Management and Control of Money, The Growth Deal, and International Growth Management by midnight Sunday, August 12th.
Instructor feedback to Group 4’s application follows.

	Week 7
AUG 19
	
	All Groups

	
	All Groups post their FINAL business plan applications for the Management and Leadership of People, Management and Control of Money, The Growth Deal and the International Growth Deal in CANVAS for the entire class by midnight Sunday, August 19th.

	Week 8
AUG 26
	*Organize the business plan concepts into an acceptable format (see Ch. 3)
*Make final additions, and changes to the business plan.
*Construct a presentation of the business plan using Power Point that should span no more than 15-20 minutes in a real time presentation.
	All Groups


	
	

	Week 9
SEP 2
	 DUE DATE FOR:

1. BUSINESS PLAN WRITTEN REPORTS 
2. Power Point Presentation of the Business Plan
Post Written Business Plan and a related PPT that should span a 15-20 presentation in real time.
	All Groups

	
	1. All Groups POST their Business Plan Written Reports and Business Plan PPT presentations in CANVAS for the entire class by midnight Sunday, September 2nd.
2. Additionally, all Groups EMAIL them to the Instructor by midnight Sunday, September 2nd.

	Week 10
SEP 9
	TAKE HOME INDIVIDUAL FINAL EXAM DUE
	All Students
	
	Email to the Instructor by midnight Sunday, September 9th: 

1. The Take Home Final Exam; 2. The peer evaluations of your group’s OTHER members  


Readings and Materials
1. Vozikis, G.S., Mescon, T.S., Feldman, H.D. & E.W. Liguori 2014. Entrepreneurship: Venture Initiation, Management, and Development, (2nd ed.), 711 Third Avenue, New York, NY: Routledge, 472 pp., ISBN: 13: 978-0-7656-3113-8 (Required)
2. Business Week
3. The Wall Street Journal
4. Fortune Magazine
Assignments and Participation

1. Group Business Plan Written Report.
2. Group Business Plan PPT Final Presentation. 
3. Group Research Readings Report and Presentation.
4. Group Business Plan Application Presentations.
5. Take Home Individual Final Exam.
6. Participation in group effort is most necessary and required.
7. Peer evaluations. 
1. BUSINESS PLAN WRITTEN REPORT. The major thrust of the course will be the involvement of the students, working in groups whose number and size will depend on the number of students enrolled in the class, with proposed or existing ventures, as well as, with the evaluation of business prospects and the creation of business plans to guide a startup or further the business development of an existing venture. The plans will be presented formally in a PPT presentation at the end of the course (see #2 below) as well as, in a Business Plan Written Report, both posted in CANVAS and emailed to the Instructor. Emphasis upon venture feasibility, high quality, professional presentation, argument justification, and research thoroughness are strongly stressed. There could not possibly be a “model” plan that could be used as a benchmark in terms of quality and content, because each business plan is unique, time- and industry-specific, and sui generis. This is why it would be pointless to provide such a benchmark “quality” paradigm, rather than the structural and conceptual guidelines that are already provided in the text, and a sample list of evaluation criteria provided in Appendix I. Nevertheless, I have included in the PPTs posted for the course a business plan that I feel reaches high quality standards. An example of an acceptable Written Business Plan format can be found in Chapter 3 in the text. It is the responsibility of the groups concerned about the disclosure of their ideas and subsequent business plans, to draft a legal document outlining a non-disclosure agreement that protects the confidentiality of their original idea, and request that the instructor, and the rest of the students sign it before their business plan’s presentation. Again, an example of an acceptable Business Plan presentation format can be found in Chapter 3 in the text. DO NOT USE A BUSINESS PLAN SOFTWARE PACKAGE which is widely available, because the generality of its template detracts from the necessary personal character and quality of the idea and the business plan that reflects the passion and disposition of the writer. The final Business Plan should be posted by midnight of the due Sunday date according to the WEEKLY COURSE OUTLINE SCHEDULE for the instructor AND the rest of the class. A copy should also be emailed to the instructor. Points will be deducted for late postings. Five points for late posting will be deducted from the block of points assigned to the research report, and 2 points for each day the posting is overdue per #6 of the Course Ground Rules Nota bene below.
2. BUSINESS PLAN FINAL PPT PRESENTATION. The conceptual elements of the Business Plan must be incorporated into an acceptable Power point Business Plan format at the end of the semester. This will be evaluated according to the criteria in Appendix I and needs to answer the fundamental questions of a business plan: “Can we make it? Can we sell it? Can we profit and make money from this venture?" The grade will depend on the PPT’s quality and thoroughness and should span no more than 10-15 minutes in real time of an imaginary OR, if preferred, an actually orally delivered presentation incorporated into the PPT. The PPT needs to be posted by all groups along with the written Business Plan by midnight of the due Sunday date according to the WEEKLY COURSE OUTLINE SCHEDULE for the instructor AND the rest of the class. It should also be emailed to the instructor along with the Business Plan Written Report. Points will be deducted for not being prepared on the due date and for late submission, per #6 of the Course Ground Rules Nota Bene below.
3. GROUP RESEARCH READINGS REPORT. Each group will also research an entrepreneurial subject relevant to the topics and the text chapter material assigned to them by the instructor in the course weekly schedule and present it and post it in CANVAS. The purpose of this exercise is to expand the class exposure beyond the contents of the text, and enhance the material in the text as much as possible, with contributions as far as the theoretical and empirical aspects on the selected topic are concerned, from at least 5 articles from the academic literature and at least 2 articles from the practitioner magazines, such as Inc. Magazine, The Wall Street Journal, Business Week, Fortune, etc. The article analysis must be based on recent (last 3 years) articles (NOT just websites), and its evaluation will be based upon its relevance to the related chapter and topic, the overall analysis, the quality of the presentation, the quality of grammar and typing, and the constructive contributions made through its comparison and contrast with the text’s material. You can either go very deeply into one topic or decide to upgrade and enhance a series of topics throughout the chapter without going extremely deeply into each of them. The latter is a more logical approach for a larger group. Your job in essence, is to teach the class on that topic using the conceptual flow of the text as a structural guideline and elaborate and focus in depth on the topic from the chapter that you chose. You need to incorporate your material into the text material and upgrade, update, modify, and expand on it, as well as clearly and succinctly illustrate the points already presented in the text as compared and contrasted with the points identified by your additional research material. Your job also is to get “involved” with the subject and produce the best research you can from the resources presented in Appendix IV and cited according to the reference format in Appendix III. Your grade will be based on the content and the organization of the material, as well as the depth of the knowledge and ease with which you will convey the concepts that pertain to your topic! Points will be deducted for not being prepared on presentation day or for late submission and posting, per #6 of the Course Ground Rules Nota Bene below.
4. PRESENTING GROUP’S BUSINESS PLAN APPLICATION POSTING. The presenting group will also post the application of the information from the particular research topic and issues they analyzed and posted, by “describing” how they cover that specific topic in their own business plan, GIVEN the material in the text, their own posted research topic presentation, and the work done so far by midnight of the same due Sunday date of the research report according to the WEEKLY COURSE OUTLINE for the instructor and the rest of the class. Points will be deducted for late postings, per #6 of the Course Ground Rules Nota bene below. The instructor will provide and post his feedback to the presenting group’s application soon thereafter. Of course, these notions and directions posted regarding the business plan application can be modified later, as the business plan evolves and develops, like a living organism. I would appreciate your business application documents being in Word instead of PDF so I can make feedback comments into the text itself.
5. ALL GROUP BUSINESS PLAN APPLICATIONS. Since, as mentioned earlier, the business plan will keep evolving during the course, always adapting and adjusting based on new information and new thinking, during each topic presentation all groups will also be presenting their own venture's business plan application and results of their own analysis as of to date. The process will be as follows: 
Beginning with Sunday, July 22nd Group 1 will post: a. their research readings report on the discussion board for me and for the rest of the groups to read, on Venture Idea Sources and Opportunities (Chapter 5) (the Niche) and Venture Strategic Market Targeting, Management, and Planning (Chapter 6) (the Market), and; b. their application of that specific research topic to their related section of their own business plan, again for me and for the rest of the groups to read. Then soon thereafter, I will post my feedback to the business plan application of Group 1 soon thereafter so they can change, modify, and amplify their application, and also so the rest of the groups can note what Group 1 did right, and what they did not do so well. 

Then, by the following Sunday, July 29th, the following week, ALL groups (including Group 1 with their modified business plan application based on my feedback), will post their own business plan application on the Niche and the Market, GIVEN the research on the topics done by Group 1, the original business plan application that Group 1 posted, AND the feedback that I provided to Group 1 on their initial business plan application posting. Group 2 of course, will also be posting by the same time and day their group research readings report for the Chapters assigned to them.
The same process will continue week after week as shown in the WEEKLY COURSE OUTLINE SCHEDULE with all groups posting their modified business plan application on issues related to the chapters and business plan applications presented by the presenting groups, my feedback on them, and any other new and improved notions that might have arisen with each group’s business plan. This means that all groups at any posting time can modify sections of their business plan applications on issues relating to any chapter including earlier chapters. 
All groups should also construct as soon as possible and briefly present some form of concrete financial projections and timetables for their business plans, as well as more importantly, their justification, which of course may change down the road based on the feedback received in the class and information gathered later. The grade on the presenting group’s business plan applications will depend on their quality, argument justification, and thoroughness. I would appreciate your business application documents being in Word instead of PDF so I can make feedback comments into the text itself. Points will be deducted for not being prepared for a business plan application presentation or for late submission, per #6 of the Course Ground Rules Nota Bene below.
6. TAKE HOME INDIVIDUAL EXAM. Because the course evaluation is based to a great degree on group performance, there is a need for a measure of individual performance. Each individual student is expected to email me a written summary and critique of the posted business plans and their PPT presentations of all groups except their own group. The summaries should include a brief, thoughtful analysis of each presentation and a critique of the total value of the presentations in helping you learn about the various entrepreneurship process and topics. Additionally, you need to briefly compare and contrast the posted business plans and their PPT presentations with each other and in relevance to some pertinent theories and/or material in the text. Make sure you cite specific statements in the presentation’s posted PPT material and/or in the text that create linkages or disparities with the positive and negative aspects of the presentation's assertions in order to justify your line of reasoning. Finally, identify the group business plan and its presentation that could serve as a positive business model for you and your future career in your current or different job, because it demonstrated values, techniques, and strategies consistent with your own entrepreneurial and management philosophies, and the one that you felt stood in stark contrast to your own philosophy and what you learned in this course. Explain why for both options, and use exact citations from both the presentation and the text to support your arguments. The take home exam will be emailed to the instructor by midnight of the due Sunday date according to the WEEKLY COURSE OUTLINE SCHEDULE. Points will be deducted for late emails, per #6 of the Course Ground Rules Nota bene below, i.e. five points for a late email will be deducted from the block of points assigned to the take home exam, and 2 points for each day the emailing of the take home exam is overdue.
7. PEER EVALUATION: All students are requested to complete a peer evaluation for all members in the group. This is to ensure that all group members participate in the preparation of assignments and are given credit for their effort.  It is strongly suggested that all groups formulate a contract that stipulates how often the group members will be in contact, who will be responsible for various projects during the semester, what the penalty will be if group members do not fulfill their part of the contract, etc. Each individual will submit with his/her group’s analysis only one consolidated number from 1 to 5, as evaluation of each of the other team members based on the following scale: 
1=extremely unproductive and uncooperative-2-3-4-5=extremely productive and cooperative
The following is a series of suggested criteria for your benefit when you complete the peer evaluation, with different weights possibly assigned to different criteria:

1. Showing up for meetings.

2. Assignments allocated were completed. 

3. Presentation was professional and made positive contribution.

4. Positive contributions toward researching the topic/case. 

5. Contributed positively toward a preliminary analysis of the topic/case. 

6. Overall "chemistry", esprit de corps, and cooperation with others 

7. Contributions toward the "mundane" tasks of typing, proofreading, etc. 

8. Quality of the work contributed relative to the rest of the group and other groups in the class. 

9. Provided an overall net contribution, or exhibited an attitude of indifference. 

10. Other pertinent factors…
There is no specific form other than the 1-5 scale described above. Students are not obligated to submit peer evaluations, and their grade will not be affected if they fail to do so. However, it is clearly the student's responsibility to initiate the process and submit to the instructor the confidential peer evaluations either in a written or email form 48 HOURS AFTER THE FINAL COURSE DATE, as the instructor only sets the conditions of group formation and suggests evaluation criteria, as outlined above. In case not all peer evaluations from all the students in the group are received, the instructor will average the ones that he does receive. You can include in your email to me any explanation and/or clarification you deem necessary in justifying your specific evaluation of one of your peers in the group in order to help me understand better your grade. But for my purposes in the final analysis, I need one number only between one (bad) and five (fantastic).
Assessment and Grading

1. Business Plan written report






30%

2. Business Plan Final PPT presentation




10%

3. Research readings report on an entrepreneurship topic 


10%

4. Business Plan applications

 




10%
5. Take Home Individual Final Exam





20%
6. Confidential Peer Evaluation






20%
       

     







    TOTAL                100%
Course Ground Rules Nota bene:
1. If you have a disability, be sure to identify yourself to the University and the instructor so that reasonable accommodation for learning and evaluation within the course can be made in order to facilitate your rights under the Americans with Disabilities Act. 
2. The award of a grade of “I” will strictly adhere to the Chaminade University catalog guidelines.

3. Final grades will not be curved.

4. Grading for the various projects and assignments will occur after ALL groups have completed a specific project or assignment, in order to ensure evaluation uniformity, as well as, uniformity in the application of the expected levels of quality standards relative to each other.
5. All reports must be typed and are due the class period of their scheduled presentation and posting.

6. There is a 5-point penalty for not being prepared on the due date AND a 2-point penalty for each day a report is overdue.

7. The instructor reserves the right to alter the course outline and calendar as circumstances may dictate.  Any changes will be announced and posted, and students are responsible for obtaining this information.

8. Students are responsible for the selection of their team members and research topic. It is strongly suggested that teams use a written contract to stipulate group expectations and performance requirements in the event that some students do not fulfill their portions of the assignment.

9. Professionalism, integrity, and proficient verbal and writing skills are presumed and expected.
10. The characterizations, definitions, demarcations and general interpretation of final letter grades as depicted below are the ones in force for this class.
	· Grade
	Description

	· 100-90=A
	Outstanding work

	·   89-80=B
	Very good work

	·   79-70=C
	Average, acceptable work

	·   69-60=D
	Below average, marginal work

	·     <60=F
	Failing work


Academic Honesty

Students are responsible for promoting academic honesty at Chaminade by not participating in any act of dishonesty and by reporting any incidence of dishonesty to an instructor or to a University official.  Academic dishonesty may include theft of records or examinations, alteration of grades, and plagiarism.  Questions of academic dishonesty in a particular class are first reviewed by the instructor, who must make a report with recommendation to the Business School Dean.  Consequences for academic dishonesty may range from an “F” grade for the work in question to an “F” grade for the course to suspension or dismissal from the University.
Students with Disabilities

Chaminade University provides reasonable accommodations for individuals with a disability in compliance with the Americans with Disabilities Act (ADA) of 1990.  If you would like to know if you qualify for ADA accommodations, please contact our Counseling Center at 808-735-4845. Current appropriate documentation will be required for determination of accommodation eligibility.  

Characteristics of a Marianist Education

The following are characteristics of the approach to education engaged at Marianist schools, including Chaminade University:
(  Educate for formation in faith

(  Provide an integral quality education

(  Educate in family spirit

(  Educate for service, justice and peace

(  Educate for adaptation and change
Course Website Address
Canvas Shortcut URL: https://canvas.chaminade.edu
Technical Support
For technical questions contact the Chaminade CANVAS help desk and Instructional Support Specialist Krys Romanczak at krystopher.romanczak@chaminade.edu or call 808-739-8327 (toll free +1-877-251-6615). 

Library

Chaminade library: www.chaminade.edu/library 
Instructor Background Information
[image: image1.jpg]



George S. Vozikis is Professor in Residence at Chaminade University of Honolulu, and retired from California State University, Fresno as the Edward Reighard Chair in Management and Director of the Institute for Family Business. Prior to this, he was the Davis D. Bovaird Endowed Chairholder of Entrepreneurial Studies and Private Enterprise, and the Founding Director of the Family-Owned Business Institute, as well as the Tulsa University Innovation Institute at the University of Tulsa in Oklahoma. 

George S. Vozikis has also taught at the Citadel Military College where he was the Alvah H. Chapman Endowed Chair in Business Administration, and the Founding Director of the Citadel’s Center for International and Regional Development, the University of Memphis, the University of Alabama in Huntsville, the University of Miami, the University of Oklahoma, and the University of North Texas. He received his Ph.D. in Business Administration from the University of Georgia under the direction of the then President of the Academy of Management, the late William F. Glueck, and his MBA from Virginia Commonwealth University.

In addition to numerous journal publications, conference papers, and books, Dr. Vozikis has conducted executive development seminars and served as a consultant for many organizations, such as Aramco, LG (formerly Goldstar), McDonnell-Douglas Corporation, GTE, the Medical University of South Carolina, the U.S. Army Missile Command, the Williams Companies, and many family firms. He has also served in the past as Chair of the Entrepreneurship Division of the Academy of Management (1988), Chair of the Council of Distinguished Entrepreneurship Chairs for the Entrepreneurship Division of the Academy of Management (2003-2007), Chair of Council of the Entrepreneurship Division of the Academy of Management AACSB Committee (2004-2008), and Chair of the United States Association of Small Business and Entrepreneurship (USASBE) Entrepreneurship Fellows (2011-2013), and as Management and Entrepreneurship Track Chair for the Southern Management Association (1984 and 1985), the Decision Sciences Institute (DSI) International Conference (1999), the International Council for Small Business (ICSB) World Conference (2008), the USASBE Preconference (2010), and the Western Decision Sciences Institute (2012).

His latest book entitled Entrepreneurship: Venture Initiation, Management, and Development was published in 2014 by Routledge Publishers.
APPENDIX I

OVERALL BUSINESS PLAN ORAL PRESENTATION EVALUATION CRITERIA

1 = Outstanding; 
2 = A definite “maybe” 
3 = Maybe????   4 = “When pigs fly”

1. Idea per se
2. Differentiation from competition

3. “Reasonableness”, justification, proof, and credibility of arguments

4. Conceptual flow sequence

5. “Eloquence” and presentation quality (not just reading the material!)
6. Content and research overall

7. Professionalism

8. Time length management

9. Feasibility overall
APPENDIX II

THE CONCEPTS OF A BUSINESS PLAN(
THE NICHE
The Value Concept for the Customer

(WHY buy?)

THE MARKET
The Demand-Driven Strategic Opportunity Target

(WHO buys, HOW MANY, WHEN, HOW, WHERE?)

THE RETURN
The Financial Projections and their Timetables

(How much can we profit and when?)

THE NEED
Success, Personal Investment, and Additional Financial Need Requirements

(How much we personally contributed, how much more we need, and what does it take to succeed overall?)

THE INFRASTRUCTURE
The Product and Marketing Considerations

The Organizational Considerations

The Legal Considerations

The Risk Management Considerations

The Operational Considerations

(What business functional plans need to be in place as the venture’s infrastructure?)
THE PEOPLE "FAKTS": Financials, Attitude, Knowledge, Timing, and Skills,

i.e. THE ABILITY TO EXECUTE
The Management and Leadership of People

The Financial Management and Control of Money

(Ability to lead and manage people and money?)

THE DEAL
The External and Internal Performance Risks

(Evaluation and contingency plans to PROTECT the Value Concept’s performance from threats?)
The Growing and Sustained Competitive Advantage Edge

(Growth and development to IMPROVE the Value Concept’s Sustained Competitive Advantage Edge?)

The Future Possibilities

(International, “harvesting”, and/or exit future prospects to EXPAND the Value Concept?)

(George S. Vozikis, Ph.D.
APPENDIX III

REFERENCE FORMAT 
Title Page:

The first page of the manuscript should include the title of the article (typed in all capital letters), the author(s)’ name(s) (typed in all capitals), their affiliations, addresses, and phone numbers (typed with initial caps only). Example:
THE USE OF COMPUTERS IN MANAGERIAL DECISION MAKING 

JANICE M. BEYER 

School of Management 

State University of New York at Buffalo 

Jacobs Management Center 

Buffalo, NY 14260 

(716) 831-3302     

Date   

No mention of the manuscript author(s)’ name(s) should be made in the body of the paper, except and where appropriate in citations and the list of references. 

References 

An alphabetically ordered list of references cited in the text should be included at the end of the article. References should begin on a separate page headed “REFERENCES” with continued pagination. Entries in the list of references should be alphabetized by last name of author(s) (first author if more than one) or editor; the corporate author (e.g. U.S. Census Bureau), or the periodical name (e.g. Wall Street Journal), if there is no indication of individual authors or editors. Several references by an identical author (or group of authors) are ordered by year of publication, with the earliest listed first. Authors’ names are repeated for each entry. 

Citations to references should be designated throughout the text by enclosing the author(s)’ name(s) and the year of the reference in parentheses.  

Example: 

Several studies (Adams, 1974; Brown & Hales, 1975, 1980; Collins, 1976) support this conclusion. (Note the alphabetical order and use of ampersand). 

Page numbers must be included in the citation to provide the exact source of a direct quotation.  

Example: 

Adams has said that writing a book is “a long and arduous task” (1974, p. 3) 
Book entries in the list of references follow this form: 

Author(s)’ or Editor(s)’ Last Name(s), Initials, Year. Title of book. (Book titles are italicized in lower case letters except for the first word and the first word after a colon). City where published, state or country, (only if necessary to identify the city): Name of publisher.  

 

Examples: 

Boulding, K.E. 1956. The Image. Ann Arbor: University of Michigan Press. 

Kahn, R.L. & Boulding, E. (Eds.) 1964. Power and conflict in organizations. Glencoe, Ill: Free Press. 
Katz, D. & Kahn, R.L. 1978. The social psychology of organizations (2nd Ed.). New York: Wiley. 
U.S. Department of Labor Statistics. 1976-1983. Employment and earnings. Washington, D.C.: U.S. Government Printing Office. 
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APPENDIX IV

ENTREPRENEURSHIP LITERATURE RESOURCES

Annual Research Reviews

Katz, J.A. Editor. Advances in the study of entrepreneurship firm emergence and growth. Greenwich, CT: JAI Press. 

Liebcap, G. (Editor). Advances in the study of entrepreneurship, innovation and economic growth. Greenwich, CT: JAI Press. 

McGee, J. and Thomas, H. The technology, innovation, entrepreneurship and competitive strategy series. Elsevier Science.

Annual Proceedings

Babson Entrepreneurship Research Conference, Frontiers of Entrepreneurship Research. Babson College: Babson Park, MA. 

International Council for Small Business World Conference Proceedings and the US Association for Small Business and Entrepreneurship Proceedings are organized by year by the Small Business Advancement Electronic Resource.
Research at the Marketing/Entrepreneurship Interface, sponsored by the AMA-MEIG. If this link does not work, contact Gerald Hills.

Refereed Scholarly Journals - Aimed at Entrepreneurship Academicians

The Generally Recognized "Big 5" of Entrepreneurship Research

1. Journal of Business Venturing (Publisher: Elsevier) (ABI) (SSCI) 

2. The Journal of Small Business Management (Publisher: West Virginia Univ. & ICSB) (ABI) (SSCI) 

3. Small Business Economics (ABI)(SSCI) (Publisher: Kluwer) 

4. Entrepreneurship and Regional Development (Publisher: Taylor & Francis) 

5. Entrepreneurship: Theory and Practice (Publisher: Baylor Univ.)(ABI) 
The Other Journals
6. Academy of Entrepreneurship Journal (available online) (Publisher: Academy of Entrepreneurship) 

7. Asian Journal of Business and Entrepreneurship (Publisher: Research Institute for Business and Entrepreneurship, Keimyung University, Korea) 

8. Creativity and Innovation Management (Publisher: Blackwell) (Anbar) 

9. Business Journal for Entrepreneurs Quarterly  

10. Economic Analysis: A Journal of Enterprise and Participation (Publisher: Carfax UK) 

11. Economics of Innovation and New Technology (Publisher: Harwood/T&F) 

12. Enterprise and Innovation Management Studies  (Publisher: Routledge) 

13. Entrepreneurial Executive (Publisher: Academy of Entrepreneurship) 

14. Entrepreneurship Development Review (Canada) 

15. Entrepreneurship, Innovation and Change (Publisher: Plenum) 

16. Family Business Review (Publisher: Family Firm Institute) 

17. International Journal of Entrepreneurial Behaviour & Research (Publisher: MCB) 

18. International Journal of Entrepreneurship 

19. International Journal of Entrepreneurship and Innovation  (Publisher: IP Publishing) 

20. International Journal of Technological Innovation and Entrepreneurship (Publisher: Woodham Walter) 

21. International Small Business Journal (ABI) 

22. Journal of Applied African Business & Entrepreneurship 

23. Journal of Applied Management and Entrepreneurship 

24. Journal of Business and Entrepreneurship (Publisher: Association for
Small Business and Entrepreneurship) 

25. Journal of Business Strategies (Publisher: Sam Houston State Univ.) 

26. Journal of Creative Behavior (Publisher: Creative Education Foundation) 

27. Journal of Developmental Entrepreneurship (Publisher: Norfolk State Univ.) 

28. Journal of Enterprising Culture (Publisher: World Scientific) 

29. Journal of Entrepreneurship (Publisher: Sage Publications, India) 

30. Journal of Entrepreneurship Education (available online) (Publisher: Academy of Entrepreneurship) 

31. Journal of Evolutionary Economics (Publisher: Springer) 

32. Journal of Extension (Publisher: Extension Journal) 

33. Journal of International Business and Entrepreneurship (Publisher: MARA Institute of Technology - Malaysia) 

34. Journal of Microfinance (Publisher: Brigham Young University) 

35. Journal of Private Enterprise (Publisher: Association of Private Enterprise Education) 

36. Journal of Private Equity (Publisher: Institutional Investor, Inc.) 

37. Journal of Small Business and Enterprise Development (Publisher: Henry Stewart Publications/Emerald) 

38. Journal of Small Business & Entrepreneurship (formerly Journal of Small Business - Canada. No webpage yet - the link sends email to the editor.) 

39. Journal of Small Business Strategies (Publisher: Small Business Institute Directors Association) 

40. Journal of Small Business Finance (Publisher: JAI) 

41. Journal of Technology Transfer (Publisher: Kluwer) 

42. New England Journal of Entrepreneurship (Publisher: Sacred Heart University, CT) 

43. Quarterly Journal of Austrian Economics (Publisher: Transaction Publishers) 

44. Review of Austrian Economics (Publisher: Kluwer) 

45. Small Business and Enterprise Development (Publisher: Wiley) 

46. Small Enterprise Development: An International Journal (Publisher: Intermediate Technology Publications, UK) 

47. Small Enterprise Research: The Journal of SEAANZ (Publisher: SEAANZ) 

48. Venture Capital: An International Journal of Entrepreneurial Finance
Other Journals Which Have Given Prominence to Entrepreneurship Papers
49. Academy of Management Journal (SSCI) (ABI) (Publisher: Academy of Management) has sponsored special issues on New and Evolving Organizational Forms and International Entrepreneurship.

50. Academy of Management Review (SSCI) (ABI) (Publisher: Academy of Management) has sponsored a special issue on Privatization and Entrepreneurial Transformation.

51. Simulation and Gaming (SSCI) (ABI) (Publisher: Sage): The September 1994, 1995 and 1996 issues were on the topic of "Simulation and Experiential Learning in Entrepreneurship Education.

52. Journal of Organizational Change Management (ABI) (Publisher: MCB)

53. Journal of Management Education (SSCI) (ABI)(Publisher: Sage)

54. Strategic Management Journal (SSCI, ABI) Volume 22, Issue 6-7, 2001. Strategic Entrepreneurship: Entrepreneurial Strategies for Wealth Creation. (Publisher: Wiley)

Popular Periodicals Aimed At Entrepreneurs

55. American Inventor

56. Asian Venture Capital Journal
57. Australian Venture Capital Journal
58. Black Enterprise (ABI)

59. Entrepreneur Magazine
60. European Venture Capital Journal
61. Inc. Magazine (ABI)

62. National Small Business Journal 

63. The Network Journal's Website: A Magazine for Black Professionals and Entrepreneurs 

64. Savvy Magazine 

65. Minority Business Entrepreneur (MBE) Magazine 

66. Minority Business Today 

67. Small Business Economic Trends (ABI) 

68. The Small Business Journal 

69. Small Business Reports (ABI) 

70. Small Business Forum (ABI) 

71. UK Venture Capital Journal 

72. Venture Capital Journal 
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Original Source: KATZ, J.A. (1991). The institution and infrastructure of entrepreneurship. Entrepreneurship: Theory & Practice, Spring, 15(3), 85-102. 

Another outstanding resource is the journal listing at the Information Centre for Entrepreneurship of the Jönköping International Business School University Library in Sweden.
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