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The economic interactions between China and the United States constitute the world’s most important bilateral business relationship. Together the United States and China account for about one-third of the world’s economy, a quarter of its trade, and two of its most powerful militaries. These two countries and their business relations will shape the future of the global economic environment with huge consequences. 

Over the past two decades, business relations between the two countries have boomed and begun to shape a variety of economic sectors in the United States, including technology, basic materials, energy, agriculture, tourism, and many other services. Nonetheless, there remain many areas of disagreement and tension, including over intellectual property protections, bilateral market and investment access, Chinese industrial policy, and the large US trade deficit with China. 
This course aims to provide students with a comprehensive understanding of China’s modern history and economic systems to gain insights into the present dynamics of China-US business relations. After all, it is China’s opening and reform policies that since 1978 have catapulted China into second place among the world’s largest economies. In the second part of the course, students will in a pro-active fashion assemble case studies on the major corporations and contemporary business issues shaping the world’s most important bilateral business relationship.

Teaching Format: This class is based on a combination of lectures, readings, audiovisual materials, class discussions, individual research, and case study presentations by students. Pro-active student initiated analysis forms an important part of this course, since it allows students to gain important practical insights and enables them to directly apply the knowledge acquired in this course. 
Course Schedule (subject to revision):








1. Week 1 (January 8, 2017) Course Introduction: From the Imperial Era to Mao
The basic structure and aims of the course will be introduced and requirements discussed. We will begin viewing parts of the documentary “China: A Century of Revolution” (2007); call numbers in the Chaminade Library are DVD 783, DVD 784 and DVD 785
2. Week 2: (January 15, 2017) MLK Day (no class)
3. Week 3: (January 22, 2017) From Mao to the Present
Viewing of excerpts from China: A Century of Revolution (2007); call numbers in the Chaminade Library are DVD 783, DVD 784 and DVD 785; followed by a discussion and review of materials
4. Week 4: (January 29, 2017) China’s Economy: What Everyone Needs to Know, part I*
Arthur Kroeber, China’s Economy: What Everyone Needs to Know, Oxford: Oxford University Press, 2016; Overview: China’s Political Economy; Industry and the Rise of the Export Economy; & The Enterprise System
5. Week 5: (February 5, 2017) China’s Economy: What Everyone Needs to Know, part II*
Arthur Kroeber, China’s Economy: What Everyone Needs to Know, Oxford: Oxford University Press, 2016; The Emerging Consumer Economy; Changing the Growth Model; & Conclusion: China and the World
6. Week 6: (February 12, 2017) Guanxi Capitalism and Sino-Capitalism*
Christopher A. McNally, “China’s Changing Guanxi Capitalism: Private Entrepreneurs between Leninist Control and Relentless Accumulation,” Business and Politics, vol. 13, issue 2, August 2011 (available on CANVAS).
Christopher A. McNally, “Tracing the Emergence of Sino-Capitalism: Social Change and Development in Contemporary China,” forthcoming in Ronaldo Munck and Honor Fagan, eds. The Handbook on International Development and Social Change, Cheltenham, UK: Edward Elgar Press (available on CANVAS).
7. Week 7: (February 19, 2017) President’s Day (no class)

8. Week 8: (February 26, 2017) China – The Future is Now!

Viewing of excerpts from the National Geographic documentaries “China from Above – The Living Past (Part 1)” and “China from Above – The Future is Now (Part 2);” time for groups and individuals to work on their business case studies and group projects with guidance from the professor.
9. Week 9: (March 5, 2017) China-US Business Case Studies and Discussion
Individual research on selected business case studies in China-US business relations; individual presentations of case studies in class
10. Week 10: (March 12, 2017) Final Group Presentations on Issues Facing China-US Business Relations and Discussion


Group coordinated research on the major issues and challenges confronting China-US business relations; group presentations of the selected issues in class
_______________________________________________________________________
Assignments and Participation
Class Participation (25%): Class participation is an essential part of taking advantage of the materials presented in this course. While difficult to measure, class participation will be understood to consist of three basic elements: first, class attendance (a prerequisite for actually participating in discussions); second, listening carefully and attentively to classmates and lectures; and third, participating actively in class discussions, presenting creative and thoughtful ideas, and leading discussions, especially when issues pertaining to personal interest or knowledge are involved. 

Attendance Policy: Please note that recognizing the professional obligations of our students, one absence is allowed in a graduate course. Students that miss two class sessions or fail to make arrangements for a make-up assignment, if allowed by the instructor, will not pass the course. Students who miss three class sessions will not pass the course. Please notify the instructor in advance of an absence if possible.
Reading Review Presentations (25%): Students will be required to make one reading review presentation on an assigned reading. This presentation will be done either individually or in groups of 2-3, depending on class size, and will focus on the readings required for this course (all weeks marked with “*” incorporate possible choices). Students will generate a power point presentation on the assigned readings (generally one chapter) for one class session. 

Points are awarded for the quality and style of the actual reading review presentation in class. Presentations should last roughly 20 minutes and encompass three tasks: A.) a thorough review of the reading materials, including the main points/arguments and evidence provided in the readings; B.) additional materials assembled by the presenter(s) to further clarify the chosen topics addressed in the readings; and C.) a critical analysis of how the materials fit in with other readings/materials and the overall topics of the course.

The detailed power point presentation will need to be forwarded to the professor after the presentation and will form part of the evaluation.

Individual Case Study Presentations (25%): Students will be tasked with making one short presentation on a business case study central to China-US business relations. Students will generate a power point presentation on their chosen case and conduct the necessary research.


Points are awarded for the quality and style of the business case study presented in class. Presentations should last roughly 15 minutes and encompass two tasks: A.) a thorough review of the business case study with special emphasis on its business operations in China and the United States; and B.) an analysis of how this business case study illustrates the challenges and opportunities facing China-US business relations at present. Students are free to choose their own case studies, but a list of possible cases will be provided during the early sessions of the course by the professor. The ideal cases concern companies that have extensive business ties in both China and the United States, or could be central to the shaping of China-US business relations in the future. Examples include Alibaba, General Motors, Walmart, Boeing, Sinopec, JD.com, Amazon, Tesla, BYD, etc.

The detailed power point presentation will need to be forwarded to the professor after the presentation and will form part of the evaluation.

Final Project Presentations (25%): During the early part of the course, students will be asked to form teams and specify a topic on which they will make a summary presentation during the last class meeting. Teams will be asked to create a clear division of labor, with each member covering a distinct topic under a general heading. Teams will be provided with a distinct list of topics to choose from. Examples of the major issues facing China-US business relations include: intellectual property rights protection in China; China’s industrial policy, especially the Made in China 2025 initiative (MiC 2025) and its challenges for the United States; bilateral investment barriers; bilateral market access barriers; the trade imbalance; and cybersecurity issues.

During several early sessions of the quarter sufficient time will be provided for questions and discussions among group members, sometimes with guidance from the professor. As with the other presentation assignments, points are awarded for the quality and style of the summary presentation. Presentations should last between 50 and 60 minutes (for the whole group) and encompass three tasks: A.) a thorough review of the issue in China-US business relations with a special emphasis on analyzing different viewpoints regarding its importance, causes, and dynamics; B.) an analysis of exactly how this issue is affecting China-US business relations at present; and C.) an assessment of possible solutions to this issue that could improve China-US business relations.
The detailed power point presentation generated by the group project will need to be forwarded to the professor after the presentation and will form part of the evaluation.
Assessment and Grading

A = 90% or higher; B = 80% - 89%; C = 70% - 79%; D = 60% - 69%; F = 59% or less
______________________________________________________________________
Required Texts:

1. Arthur Kroeber, China’s Economy: What Everyone Needs to Know, Oxford: Oxford University Press, 2016
2. Others are available on CANVAS in soft copy
Course Ground Rules
General guidelines for student behavior at Chaminade University are provided in the Student Handbook. If you wish to contact the instructor, please do so by using email. Please:
1. Always include a subject line. 
2. Be careful in wording your emails. Always be as precise as possible. 

3. Use standard fonts and formats. 

If it is an emergency, you can contact the instructor via phone (though email is still best, since I check it often). 

Academic Honesty

Students are responsible for promoting academic honesty at Chaminade by not participating in any act of dishonesty and by reporting any incidence of dishonesty to an instructor or to a University official. Academic dishonesty may include theft of records or examinations, alteration of grades, and plagiarism (see Student Handbook on Plagiarism). Questions of academic dishonesty in a particular class are first reviewed by the instructor who must make a report with recommendations to the relevant Dean. Consequences for academic dishonesty may range from an “F” grade for the work in question to an “F” grade for the course to suspension or dismissal from the University.

Students with Disabilities

It is the student’s responsibility to self-identify with the Director of Personal Counseling in order to receive accommodations. Only those students with appropriate documentation will receive services. Contact the Director of Personal Counseling at (808) 739-4603 or email: jyasuhar@chaminade.edu.

Title IX Compliance

Chaminade University recognizes the inherent dignity of all individuals and promotes respect for all people. Sexual misconduct will NOT be tolerated at Chaminade University. If you have been the victim of sexual misconduct, we encourage you to report this matter promptly. As a faculty member, I am interested in promoting a safe and healthy environment, and should I learn of any sexual misconduct, I must report the matter to the Title IX Coordinator. Should you want to report to a confidential source you may contact the following: Ms. June Yasuhara at the Counseling Center, or Bro. Ed Brink, SM.

Characteristics of a Marianist Education

The following are characteristics of the approach to education engaged at Marianist schools, including Chaminade University:

(  Educate for formation in faith

(  Provide an integral quality education

(  Educate in family spirit

(  Educate for service, justice and peace

(  Educate for adaptation and change

Instructor Background Information

Prof. Christopher A. McNally is a Professor of Political Economy at Chaminade University and Adjunct Senior Fellow at the East-West Center in Honolulu, USA. His research focuses on comparative capitalisms, especially the nature and logic of China’s capitalist transition. He is also working on a book project that studies the implications of China’s capitalist reemergence on the global order. He received his Ph.D. in political science from the University of Washington and has edited four volumes, including an examination of China’s political economy: China’s Emergent Political Economy – Capitalism in the Dragon’s Lair (Routledge, 2008). He also has authored numerous book chapters, policy analyses, editorials and articles in journals such as World Politics, International Politics, The Review of International Political Economy, Business and Politics, Communist and Post-Communist Studies, and Comparative Social Research.

Syllabus Modification

This syllabus is only a plan. The instructor may modify the plan during the course. The requirements of the course may be altered from those appearing in the syllabus. Further, the plan contains criteria by which the student’s progress and performance in the course will be measured. These criteria may also be changed.
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