TENTATIVE SYLLABUS – COM 375: PUBLIC RELATIONS
CHAMINADE UNIVERSITY, Fall 2003

MWF (3:00 – 3:50 p.m.)  Eiben 108B  
Shirley R. Cavanaugh, M.A., APR
Phone: 225-0703 (cell)

E-mail address: kelei@hawaii.rr.com

Required Text: PUBLIC RELATIONS: ​ A Values-Driven Approach (Second Edition)
Guth, David W. and Marsh, Charles (2003).  Needham Heights, MA: Allyn & Bacon

Course Description:
This course is an introductory study of the field of public relations.  It deals with the effect of public opinion on an organization.  Students will explore ethical implications related to the field and how the individual can influence change.  Students will also learn the various publics of an organization and the channels of communication used in current public relations practices

Course Requirements:  Your grade in this course will be on a point system and will be based on a variety of activities and assignments.  The activities/items listed below will be described to you in writing or orally in class.  The dates of each activity are indicated on a separate schedule.
· Regular class attendance (see course policies below for more details)

· Participate actively in class and group discussions, include leading discussions on case studies
· Pop quizzes (current events based on news coverage)
· Mid-Term Exam (cumulative, to date)
· Final Exam (cumulative, entire course)
· Compile a public relations journal; write a news release
· Office visit
· Present a public relations plan and media kit as final project (group, as assigned)

· Other assignments at the discretion of the instructor

Course Objectives:
Public relations is an exciting field that demands involvement.  Therefore, the instructor will require the student’s full involvement in completing the assignments and participating in class discussions.  Special attention will be given to the public relations process, which serves as a framework throughout the public relations sequence.

This course is structured to provide learning experiences through a variety of means—class discussions, text and other readings, videos, field trips, written assignments, analysis of case studies, creation of a PR journal, and a group term-project.  The group project will give students an opportunity to demonstrate their ability to apply what they have learned and also how to work in a team.  Through this integrated approach, students should come to understand the philosophy of public relations and the methods and tools used in its practice.

Upon completion of the course, students should be able to

· Define public relations, how it affects public opinion, and the role it plays in society. 

· Demonstrate an ability to produce the various products expected in public relations. 
· Discuss the roles of ethics and professionalism in public relations work. 
· Decide whether you wish to pursue a career in public relations.
Course Policies—PLEASE READ CAREFULLY!
Overall: It is the students’ responsibility to fulfill all course requirements as prescribed by the instructor.  Students are responsible for completing all assigned textbook and supplemental readings, midterm and final exams, office visit report, group project, and other assignments.  Students may arrange to meet with me before class or at a mutually convenient time.
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Attendance and punctuality: Professional public relations practitioners are expected to be on the job every day and arrive on time.  Therefore, regular attendance and punctuality are essential elements to successfully completing this course.  Lateness of 15 minutes or more (present less than 75% of the class period) will be counted as an unexcused absence.  Four tardies equal one unexcused absence.  Excused absences include official university activities, severe illness (verified by a doctor’s statement), and other unpredicted calamities where you have no control.  If possible, call or e-mail me before missing class.  Arrange to make up work missed during excused absences.  Four unexcused absences will automatically result in lowering a grade at least one letter grade.  Excessive absences will result in course failure.  On the other hand, students with perfect attendance will receive 10 bonus points.
Written assignments: Written assignments must be typed, double-spaced, on one side of the paper only, and should conform to university-level standards of English language usage.  Any assignments not appropriately prepared according to these guidelines will automatically be penalized 10 points.  Include name, date, course number and letter, and page numbers on all pages.  Good writing usually requires several drafts so refine assignments accordingly.  Above all, meet deadlines!

Quizzes: Pop quizzes covering current events will be given at any time without prior warning.  They will cover top stories—international, national, and state—in the news media.  If a pop quiz is given at the beginning of the class period, students who are late or absent may not make up the quiz for that day.  

Classroom atmosphere: This course is meant to be a seminar experience—not a lecture course.  A significant part of the learning process is interactive because group interaction helps each student to improve his or her communication skills.  This means we will be discussing issues that affect public relations, the readings, ideas and opinions, etc. during each class period.  Therefore, students are expected to actively participate in classroom activities.  So if you are shy, you’ll have to try and shed that skin and be bold!  Your thoughts are valuable so share your ideas.  Participation throughout the course will be an integral part to determine your final course grade (see section on “grading”).

Discipline, decorum, and honesty: Students are expected to behave maturely, show proper respect to everyone else, and display proper decorum.  Chaminade policy about academic honesty applies and any cheating will result in a failing grade and will be reported.  

Your approach to the course: Your approach to the course should be to learn all you can so that you can more effectively develop public relations skills to help you determine if it’s the right profession for you. Think critically—ask questions, express opinions, and share experienc​es.  Don’t be satisfied with the minimum requirements—be intellectually curious, so do research and reading on your own.  Most PR professionals are news addicts who read several newspapers, watch TV news shows daily, or check  the Internet for news updates.  You’ll only get out of this course what you put into it.  Here’s your chance to excel!  Together, we can make this a valuable learning experience for you(
Grading:






points
PR Journal






25
Office Visit Project





25
Class Participation





35
Writing Assignment





10
Final Group Project





45
Pop Quizzes






30
Mid-Term Exam





35
Final Exam






45
================================================

Total possible points  

250
Grading:  A=225-250 pts    B=200-224 pts     C=175-199 pts    D=150-174 pts     F=149 and below

