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CHAMINADE UNIVERSITY
MBA Program

MBA 780 Family Business Management

Course Schedule
Quarter:  				Fall 2014
Meeting days and times:  		Monday 5:45 – 9:45 pm 
Course location:  			Henry Hall, Room H 104 

Instructor Contact Information
Course Instructor:			Dr. George S. Vozikis
Office:					Kiefer 21
Phone:					(808) 946-3366 (home)
 					(918) 813-3336 (cell)
					(808) 739-8369 (office)   
E-Mail:					george.vozikis@chaminade.edu
					vozikis@sbcglobal.net
Administrative Assistant Phone:	(808) 440-4280

Course Description
The course addresses aspects of managing an established family business on a day-to-day basis, learn the characteristics that differentiate family businesses from other businesses, and planning for succession to the next generation.
[bookmark: _GoBack]Course Learning Outcomes 
At the conclusion of this course, successful students will have demonstrated that they have mastered the primary learning outcomes which are to:
· Student Learning Outcome 1: Learn the characteristics that differentiate family businesses from other businesses through a research paper, a case analysis and individual family business speakers.
· Student Learning Outcome 2: Examine the life cycles of family businesses from the perspective of business development, family development, and ownership development by comparing and contrasting the textbook’s principles with the application of a family business case.
· Student Learning Outcome 3: Identify, comprehend, and develop solutions for challenges faced by family businesses that are implementable and easy to understand by acting as consultants to a family firm.
· Student Learning Outcome 4: Practice communication with family business owners, managers, family members, and experts in the family business field by interviewing family business members in order to develop a measurable qualitative and quantitative comprehensive management audit of the firm.
· Student Learning Outcome 5: Consider the impact that family business may have as a career path by reporting notions and aspirations regarding your specific family business situation.
· Student Learning Outcome 6: Create an exciting and challenging learning environment for all participants: students, faculty, guest lecturers, and family business participants.

Course Schedule and Topics
October	 6 	Introduction
	13	“What in the world is a family business?”
                    20	Family Business Behavioral Issues
27	Family Business Conflict Issues
          
November	 3	Family Business Succession Issues
10	Family Business Leadership Issues
17	Family Business Governance and Estate Planning Issues
24	Research Project and Case Analysis development
	
December	 1	Informal Class Rehearsal Presentations of the Case Analysis
 8	Final Presentations of “live” Family Business cases (All groups)
15	Final Presentations of Research Projects (All groups)

Readings and Materials
1. Carlock, R.S. & Ward, J.L. (2001). Strategic Planning for the Family Business. New York, NY: Palgrave Publishers ISBN 0-333-94731.
2. Phan, P. & Butler, J.E. 2008. Theoretical Developments and Future Research in Family Business, Information Age Publishing, ISBN 978-1-59311-551-7.

Assignments and Participation

1. Family Business Case Analysis.  The major thrust of the course will be the involvement of the students, working either individually or possibly in teams of no more than three students each, depending on class size, with a management audit of a real “live” family business case. The case will involve, among other things, the evaluation of a family firm’s succession prospects and the creation of plans to guide a smooth transition to the next generation. The family business case analysis report will be presented formally in written and oral form at the end of the course. Emphasis upon thorough analysis, high quality, professional presentation, and research thoroughness is strongly stressed. There could not possibly be a “model” plan that could be used as a benchmark in terms of quality and content, because each family firm is unique, time- and industry-specific, and overall sui generis. This is why it would be pointless to provide a benchmark “quality” paradigm, rather than the structural and conceptual guidelines that are already provided by the text and by the instructor. The family business case analysis report will be presented at the end of the semester, during the final exam day, and a hard copy is due at the time of the oral presentation including all Appendices. Its basic overall outline and findings will be professionally delivered in a PPT format with a maximum of 15-20 minutes presentation. Points will be deducted for not being prepared on presentation day or for late submission.
2. Research Article Analysis or Research Project Report. Students depending on class size, will also research individually a family business research article or as teams develop a research project report selected from the empirical and theoretical studies included in the Phan & Butler research handbook. The research topic should be agreed upon by the instructor at the beginning of the course. The purpose of this exercise is to expand the class exposure beyond the contents of the text and lectures, and enhance the material in the textbook and the article itself as much as possible. These additional contributions as far as the theoretical and empirical aspects of the selected article are concerned, should originate from articles from the academic literature (see Appendix I), and articles from practitioner magazines and publications, such as Inc. Magazine, The Wall Street Journal, Business Week, Fortune, etc. This research article analysis report will also be presented in class and must be based on recent articles (NOT merely websites), and its evaluation will be based upon its relevance to the selected article, the overall analysis, the quality of the presentation, the quality of grammar and typing, and the constructive contributions made through its comparison and contrast with the article and text’s material. Your job in essence, is to teach the class on that specific topic covered by the selected article using the conceptual flow of Appendix II as a structural guideline and elaborate and focus in depth on the topic. You need to incorporate the text and article content into your material and upgrade, update, modify, and expand on it, as well as clearly and succinctly illustrate the points already presented in the article and the text as compared and contrasted with the points identified by your additional research material. Your job also is to get “involved” with the subject and produce the best research you can. Your grade will be based on the content and the organization of the material, as well as the depth of the knowledge and ease with which you will convey the concepts that pertain to your specific article and topic. An executive summary along with the PPT presentation is submitted to the instructor as well as to your fellow students before the actual presentation, so they can follow your presentation. Additionally, you need to provide a list of the specific citations of your additional research material in a bibliography at the end of the executive summary according to Appendix III. Finally, a good job for such an important subject matter should be manifested and evidenced by a firm knowledge of the topic, and by highlighting the research report’s contributions and cannot be less than 20-30 minutes, with 10-15 minutes discussion following the presentation. This is another factor where the group or the individual’s presentation grade will also be based. Points will be deducted for not being prepared on presentation day or for late submission.
3. Class Participation: Much of your learning in this course will occur as you form and express your views during class discussions. You will have ample opportunities to voice your opinions and take the lead in shaping the direction of the discussion.  There will also be occasions where your views may be solicited. Note that participation is not the same as attendance.  However, since you cannot participate if you are not present, and since absences are sometimes unavoidable, you must contact the instructor BEFORE the missed class period to explain and give notification of your absence. Furthermore, disruptive classroom behavior, such as behavior that includes but not limited to consistently arriving late or leaving early without a good reason, constantly checking for cell phone messages, etc., reading newspapers or anything else other than course material, “socializing” during presentations or lectures, etc., is strongly discouraged. Finally, in order to be considered prepared to participate in a given class meeting, you should have already read the related material.
4. Attendance policy: Recognizing the professional obligations of our students, one absence is allowed in a graduate course.  Students missing two class sessions or fail to make arrangements for a make-up assignment, if allowed by the instructor, will not pass the course.  Students who miss three class sessions will not pass the course.  Please notify the instructor in advance of an absence if possible.
5. Peer Evaluation (if working in groups): All students are requested to complete a peer evaluation for all members in the group, if the size of the class necessitates the formation of groups. This is to ensure that all group members participate in the preparation of assignments and are given credit for their effort.  It is strongly suggested that all groups construct a contract that stipulates how often the group members will be in contact, who will be responsible for various projects during the semester, and what the penalty will be if group members do not fulfill their part of the contract. Each individual will submit with his/her group’s analysis only one consolidated number from 1 to 5 as the evaluation of each of the other team members based on the following scale: 
1=extremely unproductive-2-3-4-5=extremely productive
The following is a series of suggested criteria for your benefit when you complete the peer evaluation, with different weights possibly assigned to different criteria:
1. Showing up for meetings.
2. Assignments allocated were completed. 
3. Presentation was professional and made positive contribution.
4. Positive contributions toward researching the topic/case. 
5. Contributed positively toward a preliminary analysis of the topic/case. 
6. Overall "chemistry", ésprit de corps, and cooperation with others 
7. Contributions toward the "mundane" tasks of typing, proofreading, etc. 
8. Quality of the work contributed relative to the rest of the group and other groups in the class. 
9. Provided an overall net contribution, or exhibited an attitude of indifference. 
10. Other pertinent factors…
There is no specific form other than the 1-5 scale described above. Students are not obligated to submit peer evaluations, and their grade will not be affected if they fail to do so. However, it is clearly the student's responsibility to initiate the process and submit to the instructor the confidential peer evaluations either in a written or email form 24 HOURS AFTER THE FINAL EXAM AT THE LATEST, as the instructor only sets the conditions of group formation and suggests evaluation criteria, as outlined above. In case not all peer evaluations from all the students in the group are received, the instructor will average the ones that he does receive. If no peer evaluations are received from any group member, then the peer evaluation points will be integrated into the instructor’s portion of each individual student’s evaluation and participation.

Assessment and Grading
The points you earn for the various activities listed below will determine your grade. 
	Activity
	Points

	Family Business Case Analysis
	35

	Research Article Analysis Report
	30

	Oral Presentation (Group 10; Individual 5)
Class Participation
	15
10

	Peer Evaluation (if working in groups)
	10

	
	

	Total Points Available
	100


The evaluation of the various qualitative components of the course which will determine the final grade will be based on a five-point scale according to the following qualitative criteria:
5 =  Outstanding endeavor, outstanding analysis, outstanding involvement in the   course, outstanding effort, PERIOD!
4  =  Very good endeavor, very good analysis, in-depth involvement in the course, but definitely a notch below an outstanding effort.
3 = 	 Marginal endeavor, half-decent but acceptable work overall, half-baked analysis and research, marginal involvement in the course and the material, i.e., not an overall exertion of effort that would constitute a group’s or an individual’s best undertaking.
2  =	An endeavor of a barely redeeming value, analysis and research constituting merely “going through the motions”, barely involved in the course and the material, just “being” there.
1 =     No real endeavor, assignments not delivered or delivered late, extremely poor analysis and research, no involvement in the course and the material whatsover, a total waste of effort.  
0 =     Did not even bother to show up for class, participate, or turn in assignments.

Final course grades will be determined according to the following scale:

100-90=A	Outstanding work
  89-80=B	Very good work
  79-70=C	Good, average work
  69-60=D	Below average, marginal work
     <60=F	Failing work

Course Ground Rules
1. If you have a disability, be sure to identify yourself to the University and the instructor so that reasonable accommodation for learning and evaluation within the course can be made in order to facilitate your rights under the Americans with Disabilities Act.
2. It is expected and required that you will attend class. Participation in class discussion and attendance are most necessary and required. Attendance will be taken every class session. Recognizing the professional obligations of our students, one absence is allowed in a graduate course. Students who miss two class sessions, or fail to make arrangements for a make-up assignment, if allowed by the instructor, will not pass the course.  Students who miss three class sessions will not pass the course.  Please notify the instructor in advance of an absence if possible.
3. Final grades will NOT be curved
4. The final exam day is also make-up day.
5. The award of a grade of “I” will strictly adhere to the Chaminade University catalog guidelines.
6. All reports must be typed and are due the class period of their scheduled presentation.
7. The quality of typing and absence of spelling and/or grammatical errors will have a favorable impact on the report’s grade and vice versa.
8. There is a 5-point penalty for not being prepared on the due date and a 3-point penalty for each day the report is overdue.
9. The case grade will depend on its comprehensiveness and proposal justification according to the guidelines in Appendices I and V.
10. Grading for the various projects and assignments will occur after ALL groups have completed a specific project or assignment, in order to ensure evaluation uniformity, as well as, uniformity in the application of the expected levels of quality standards relative to each other.
11. Students are responsible for the selection of their team members and research topic. It is strongly suggested that teams use a written contract to stipulate group expectations and performance requirements in the event that some students do not fulfill their portions of the assignment, and conditions of dismissal of any non-cooperative group member.
12. Professionalism, integrity, and thorough knowledge of basic business skills are assumed and expected.
13. The instructor reserves the right to alter the course outline and calendar as circumstances may dictate. Any changes will be announced in class, and absent students are responsible for obtaining this information.

Academic Honesty

Students are responsible for promoting academic honesty at Chaminade by not participating in any act of dishonesty and by reporting any incidence of dishonesty to an instructor or to a University official.  Academic dishonesty may include theft of records or examinations, alteration of grades, and plagiarism.  Questions of academic dishonesty in a particular class are first reviewed by the instructor who must make a report with recommendations to the Business School Dean.  Consequences for academic dishonesty may range from an “F” grade for the work in question to an “F” grade for the course to suspension or dismissal from the University.
Students with Disabilities
Chaminade University provides reasonable accommodations for individuals with a disability in compliance with the Americans with Disabilities Act (ADA) of 1990.  If you would like to know if you qualify for ADA accommodations, please contact our Counseling Center at 808-735-4845.  Current appropriate documentation will be required for determination of accommodation eligibility. 
Characteristics of a Marianist Education
The following are characteristics of the approach to education engaged at Marianist schools, including Chaminade University:
  Educate for formation in faith
  Provide an integral quality education
  Educate in family spirit
  Educate for service, justice and peace
  Educate for adaptation and change

Instructor Background Information
George S. Vozikis is Professor in Residence at Chaminade University of Honolulu, and retired from California State University, Fresno as the Edward Reighard Chair in Management and Director of the Institute for Family Business. Prior to this, he was the Davis D. Bovaird Endowed Chairholder of Entrepreneurial Studies and Private Enterprise, and the Founding Director of the Family-Owned Business Institute, as well as the Tulsa University Innovation Institute at the University of Tulsa in Oklahoma.
George S. Vozikis has also taught at the Citadel Military College where he was the Alvah H. Chapman Endowed Chair in Business Administration, and the Founding Director of the Citadel’s Center for International and Regional Development, the University of Memphis, the University of Alabama in Huntsville, the University of Miami, the University of Oklahoma, and the University of North Texas. He received his Ph.D. in Business Administration from the University of Georgia under the direction of the then President of the Academy of Management, the late William F. Glueck, and his MBA from Virginia Commonwealth University.
In addition to numerous journal publications, conference papers, and books, Dr. Vozikis has conducted executive development seminars and served as a consultant for many organizations, such as Aramco, LG (formerly Goldstar), McDonnell-Douglas Corporation, GTE, the Medical University of South Carolina, the U.S. Army Missile Command, the Williams Companies, and many family firms. He has also served in the past as Chair of the Entrepreneurship Division of the Academy of Management (1988), Chair of the Council of Distinguished Entrepreneurship Chairs for the Entrepreneurship Division of the Academy of Management (2003-2007), Chair of Council of the Entrepreneurship Division of the Academy of Management AACSB Committee (2004-2008), and Chair of the United States Association of Small Business and Entrepreneurship (USASBE) Entrepreneurship Fellows (2011-2013), and as Management and Entrepreneurship Track Chair for the Southern Management Association (1984 and 1985), the Decision Sciences Institute (DSI) International Conference (1999), the International Council for Small Business (ICSB) World Conference (2008), the USASBE Preconference (2010), and the Western Decision Sciences Institute (2012).

Syllabus Modification
This syllabus is only a plan. The instructor may modify the plan during the course. The requirements of the course may be altered from those appearing in the syllabus. Further, the plan contains criteria by which the student’s progress and performance in the course will be measured. These criteria may also be changed.
Library
The Chaminade library link is:
 www.chaminade.edu/library 

Technical Support
For technical questions contact the Chaminade eCollege help desk at: helpdesk@chaminade.ecollege.com, or call toll free at 866-647-0654.
eCollege Account Support
For eCollege account support email jnakason@chaminade.edu or call 808-739-8327.
Course Website Address
http://chaminade.ecollege.com 


APPENDIX I
ENTREPRENEURSHIP and FAMILY BUSINESS LITERATURE RESOURCES
Annual Research Reviews

Katz, J.A. Editor. Advances in the study of entrepreneurship firm emergence and growth. Greenwich, CT: JAI Press. 
Liebcap, G. (Editor). Advances in the study of entrepreneurship, innovation and economic growth. Greenwich, CT: JAI Press. 
McGee, J. and Thomas, H. The technology, innovation, entrepreneurship and competitive strategy series. Elsevier Science.
Annual Proceedings
Babson Entrepreneurship Research Conference, Frontiers of Entrepreneurship Research. Babson College: Babson Park, MA. 
International Council for Small Business World Conference Proceedings and the US Association for Small Business and Entrepreneurship Proceedings are organized by year by the Small Business Advancement Electronic Resource.
Research at the Marketing/Entrepreneurship Interface, sponsored by the AMA-MEIG. If this link does not work, contact Gerald Hills.
Refereed Scholarly Journals - Aimed at Entrepreneurship Academicians
The Generally Recognized "Big 5" of Entrepreneurship Research
1. Journal of Business Venturing (Publisher: Elsevier) (ABI) (SSCI) 
2. The Journal of Small Business Management (Publisher: West Virginia Univ. & ICSB) (ABI) (SSCI) 
3. Small Business Economics (ABI)(SSCI) (Publisher: Kluwer) 
4. Entrepreneurship and Regional Development (Publisher: Taylor & Francis) 
5. Entrepreneurship: Theory and Practice (Publisher: Baylor Univ.)(ABI) 
The Other Journals
6. Academy of Entrepreneurship Journal (available online) (Publisher: Academy of Entrepreneurship) 
7. Asian Journal of Business and Entrepreneurship (Publisher: Research Institute for Business and Entrepreneurship, Keimyung University, Korea) 
8. Creativity and Innovation Management (Publisher: Blackwell) (Anbar) 
9. Business Journal for Entrepreneurs Quarterly  
10. Economic Analysis: A Journal of Enterprise and Participation (Publisher: Carfax, UK) 
11. Economics of Innovation and New Technology (Publisher: Harwood/T&F) 
12. Enterprise and Innovation Management Studies  (Publisher: Routledge) 
13. Entrepreneurial Executive (Publisher: Academy of Entrepreneurship) 
14. Entrepreneurship Development Review (Canada) 
15. Entrepreneurship, Innovation and Change (Publisher: Plenum) 
16. Family Business Review (Publisher: Family Firm Institute) 
17. International Journal of Entrepreneurial Behaviour & Research (Publisher: MCB) 
18. International Journal of Entrepreneurship 
19. International Journal of Entrepreneurship and Innovation  (Publisher: IP Publishing) 
20. International Journal of Technological Innovation and Entrepreneurship (Publisher: Woodham Walter) 
21. International Small Business Journal (ABI) 
22. Journal of Applied African Business & Entrepreneurship 
23. Journal of Applied Management and Entrepreneurship 
24. Journal of Business and Entrepreneurship (Publisher: Association for
Small Business and Entrepreneurship) 
25. Journal of Business Strategies (Publisher: Sam Houston State Univ.) 
26. Journal of Creative Behavior (Publisher: Creative Education Foundation) 
27. Journal of Developmental Entrepreneurship (Publisher: Norfolk State Univ.) 
28. Journal of Enterprising Culture (Publisher: World Scientific) 
29. Journal of Entrepreneurship (Publisher: Sage Publications, India) 
30. Journal of Entrepreneurship Education (available online) (Publisher: Academy of Entrepreneurship) 
31. Journal of Evolutionary Economics (Publisher: Springer) 
32. Journal of Extension (Publisher: Extension Journal) 
33. Journal of International Business and Entrepreneurship (Publisher: MARA Institute of Technology - Malaysia) 
34. Journal of Microfinance (Publisher: Brigham Young University) 
35. Journal of Private Enterprise (Publisher: Association of Private Enterprise Education) 
36. Journal of Private Equity (Publisher: Institutional Investor, Inc.) 
37. Journal of Small Business and Enterprise Development (Publisher: Henry Stewart Publications/Emerald) 
38. Journal of Small Business & Entrepreneurship (formerly Journal of Small Business - Canada. No webpage yet - the link sends email to the editor.) 
39. Journal of Small Business Strategies (Publisher: Small Business Institute Directors Association) 
40. Journal of Small Business Finance (Publisher: JAI) 
41. Journal of Technology Transfer (Publisher: Kluwer) 
42. New England Journal of Entrepreneurship (Publisher: Sacred Heart University, CT) 
43. Quarterly Journal of Austrian Economics (Publisher: Transaction Publishers) 
44. Review of Austrian Economics (Publisher: Kluwer) 
45. Small Business and Enterprise Development (Publisher: Wiley) 
46. Small Enterprise Development: An International Journal (Publisher: Intermediate Technology Publications, UK) 
47. Small Enterprise Research: The Journal of SEAANZ (Publisher: SEAANZ) 
48. Venture Capital: An International Journal of Entrepreneurial Finance
Other Journals Which Have Given Prominence to Entrepreneurship Papers
49. Academy of Management Journal (SSCI) (ABI) (Publisher: Academy of Management) has sponsored special issues on New and Evolving Organizational Forms and International Entrepreneurship.
50. Academy of Management Review (SSCI) (ABI) (Publisher: Academy of Management) has sponsored a special issue on Privatization and Entrepreneurial Transformation.
51. Simulation and Gaming (SSCI) (ABI) (Publisher: Sage): The September 1994, 1995 and 1996 issues were on the topic of "Simulation and Experiential Learning in Entrepreneurship Education.
52. Journal of Organizational Change Management (ABI) (Publisher: MCB)
53. Journal of Management Education (SSCI) (ABI)(Publisher: Sage)
54. Strategic Management Journal (SSCI, ABI) Volume 22, Issue 6-7, 2001. Strategic Entrepreneurship: Entrepreneurial Strategies for Wealth Creation. (Publisher: Wiley)
Popular Periodicals Aimed At Entrepreneurs
55. American Inventor
56. Asian Venture Capital Journal
57. Australian Venture Capital Journal
58. Black Enterprise (ABI)
59. Entrepreneur Magazine
60. European Venture Capital Journal
61. Inc. Magazine (ABI)
62. National Small Business Journal 
63. The Network Journal's Website: A Magazine for Black Professionals and Entrepreneurs 
64. Savvy Magazine 
65. Minority Business Entrepreneur (MBE) Magazine 
66. Minority Business Today 
67. Small Business Economic Trends (ABI) 
68. The Small Business Journal 
69. Small Business Reports (ABI) 
70. Small Business Forum (ABI) 
71. UK Venture Capital Journal 
72. Venture Capital Journal 
Original Source: Katz, J.A. (1991). The institution and infrastructure of entrepreneurship. Entrepreneurship: Theory & Practice, Spring, 15(3), 85-102. 

(Another outstanding resource is the journal listing at the Information Centre for Entrepreneurship of the Jönköping International Business School University Library.)



















APPENDIX II
RESEARCH ARTICLE ANALYSIS REPORT FORMAT
The following suggestions are intended to provide a unified framework for your research article analysis report, rather than a substitute for your own initiative and creativity and/or strict guidelines. Your research article analysis report project mission is to write for an audience of one, your professor. As you sit down to write, think of your audience and create an interesting, creative, well-written, professional, and inspired presentation that stands out from the rest, and “shouts”: “Since I am competing for your attention, I want you to know that I am different. I am going to make the time you will spend on me, not only bearable but also very enjoyable!”
PART I: The Issue
1. What is it that the research article wants to investigate? (Definitions)
2. What motivated the investigation?
3. What is the author trying to prove?
4. How it relates to the family business course and the specific subject area discussed in class today?

PART II: Review of the Pertinent Literature
1. Who has dealt with the issue?
2. What methodology, sample selection, and approach were followed?
3. What theories have been developed?
4. What practical conclusions, applications, and implications were derived?
5. Gaps in the literature.

PART III: The Conceptual Framework and Model of  the Article
1. The major concepts and variables of the issue investigated.
2. The relationships among the issue’s concepts and variables.
3. The conceptual framework and theoretical foundation of the issue.
4. Hypotheses and propositions researched and tested.

PART IV: The Evidence
1. What clear and specific evidence substantiated or rejected the hypotheses?
2. How was the evidence gathered?
3. How was the evidence verified and tested?
4. Summary of evidence, findings, and results.

PART V: Conclusion
1. Discussion of the findings.
2. What are the theoretical implications of the findings?
3. What are the practical implications for practitioners?
4. Limitations of the findings.
5. Recommendations for future research.

Part VI: Additional Research Findings
1. Additional theoretical and empirical contributions to the selected study from other sources.
2. Comparison and contrast of their findings to the article’s findings, implications, and limitations, and to the text and class discussion material.
3. Overall conclusions about the research topic.
4. REFERENCES: Follow the format of the American Psychological Association whose format is provided below in Appendix III.
APPENDIX III
REFERENCE FORMAT 

TITLE PAGE:
  
The first page of the manuscript should include the title of the article (typed in all bold capital letters), the author(s)’ name(s) (typed in all capitals), the course number and name, the author(s) affiliations, and the submission date. Example:

SIBLING RIVALRY: IMPLICATIONS FOR FAMILY BUSINESS SUCCESSION ISSUES
GEORGE S. VOZIKIS
Course Number and Name
School of Professional Studies 
Chaminade University
Date   
No mention of the manuscript author(s)’ name(s) should be made in the body of the paper, except and where appropriate in citations and the list of references. 
References 
An alphabetically ordered list of references cited in the text should be included at the end of the article. References should begin on a separate page headed “REFERENCES” with continued pagination. Entries in the list of references should be alphabetized by last name of author(s) (first author if more than one) or editor; the corporate author (e.g. U.S. Census Bureau), or the periodical name (e.g. Wall Street Journal), if there is no indication of individual authors or editors. Several references by an identical author (or group of authors) are ordered by year of publication, with the earliest listed first. Authors’ names are repeated for each entry. 
Citations to references should be designated throughout the text by enclosing the author(s)’ name(s) and the year of the reference in parentheses.  
Example: 
Several studies (Adams, 1974; Brown & Hales, 1975, 1980; Collins, 1976) support this conclusion. (Note the alphabetical order and use of ampersand). 
Page numbers must be included in the citation to provide the exact source of a direct quotation.  
Example: 
Adams has said that writing a book is “a long and arduous task” (1974, p. 3) 
Book entries in the list of references follow this form: 
  
Author(s)’ or Editor(s)’ Last Name(s), Initials, Year. Title of book. (Book titles are italicized in lower case letters except for the first word and the first word after a colon). City where published, state or country, (only if necessary to identify the city): Name of publisher.  
 
Examples: 
Boulding, K.E. 1956. The Image. Ann Arbor: University of Michigan Press. 
Kahn, R.L., & Boulding, E. (Eds.) 1964. Power and conflict in organizations. Glencoe, Ill: Free Press. 
Katz, D. & Kahn, R.L. 1978. The social psychology of organizations (2nd Ed.). New York: Wiley. 
U.S. Department of Labor Statistics. 1976-1983. Employment and earnings. Washington, D.C.: U.S. Government Printing Office. 
Periodical entries follow this form: Author(s)' Last Name(s), Initials. Year. Title of article or paper (in lower case letters except for the first word and the first word after a colon). Name of Periodical, volume (issue number): page numbers.  
Examples: 
Fry, L.W. & Slocum, J.W., Jr. 1984. Technology, structure, and work group effectiveness: A test of a contingency model. Academy of Management Journal, 27: 221-246. 
Goggin, W.C. 1974. How the multi-dimensional structure works at Dow Corning. Harvard Business Review, 55 (1): 54-65. 
The issue number should only be included if the periodical pages are not numbered consecutively throughout the volume, i.e. if each issue begins with page 1. If a periodical article has no author, the name of the periodical should be treated like a corporate author, both in the citation and in the references.  
Examples: 
Smith, J. 1998. There is fear that Social Security rates may rise. The Wall Street Journal, October 19:28. 
The Wall Street Journal. 1984. Inflation rate may cause Social Security increase. September 24:14. 
Chapters in books follow this form: Author(s)' Last Name(s), Initials. Year. Title of article (in lower case except for the first word and the first word after a colon). In Editor(s)’ Initials and Last Name(s) (Eds.), Title of book: page numbers. City where published, State or country (only if necessary to identify the city): Name of Publisher. 
Examples: 
Berg, N.A. (1973). Corporate role in diversified companies. In B. Taylor & N. MacMillan (Eds.) Business policy: Teaching and research: 298-347. New York: Wiley. 
Roberts, F.S. 1976. Strategy for the energy crisis: The case of commuter transportation policy. In R. Axelrod (Ed.) Structure of decision: 142-179. Princeton, NJ: Princeton University Press. 
Unpublished papers, dissertations, and presented papers should be listed in the references using the following forms.  
Examples: 
Marquis, D.G., & Straight, D.L. 1965. Organizational factors in project performance. Working paper No. 1331, Sloan School of Management, Massachusetts Institute of Technology, Cambridge. 
Davis, M.H. 1980. A multidimensional approach to individual differences in empathy. Unpublished doctoral dissertation, University of Texas, Austin. 
Near, J.P. 1983. Work and non-work correlates of the career plateau. Paper presented at the Academy of Management meetings, Dallas, August. 
Internet Citations should be listed by the Internet article’s author(s) and by the web site name.  
Example: 
O’Kane, D. 2001. “Tiger starts tuning up for Open”. Tulsa World, May 10: http://www.tulsaworld.com/
The fact that some research information is found in the Internet does not render it necessarily legitimate, credible, or accurate, unless the author(s) are also cited in other sites related to that topic, and the information given can be compared with other references. Finally, if the document cites statistics, their origin should be a reliable and credible source.





