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INTRODUCTION TO MASS MEDI A o0
LEE SCHALLER

THIS CLASS WLL COVER THE VARI QUS FORMS OF MASS MEDIA | NCLUDI NG
AN OVERVI EW OF COVWMUNI CATI ONS | N RELATI ON TO THE MEDI A.

VE WLL DI SCUSS THE H STORY OF THE MEDIA. W TH FARTICULAR
EMFHASIS ON PRI NT (NEWSFAFERS/MAGAZINES), RADI O AND TELEVI S| ON,
AND THE IMFACT OF EACH ON CULTURE AND SOCI ETY.

VE Wil LOOK AT RELATED FIELDS OF cOMMUNICATION SUCH AQ

ADVERTISING AND PUBLIC RELATI ONS AND EXPLORE THEI R | NVOLVENENT
W TH ' THE MEDI A

AS FPART OF= OUR HANDS- ON CLASSROOM EXFERIENCES, WE WLL. LEARN
THE IN-DEPTH WORKINGS OF EACH MEDI UM AND RELATED FI ELD THROUGH
EXERCI SES THAT | NCLUDE:

EXAM NI NG THE DIFFERENCES BETWEEN "TRUE JOURNALI SM' AND OTHER
FORMS OF COMMUNI CATI NG THROUGH THE MEDI A.

LEARNI NG HOW TO GATHER, FREFARE AND " REPORT" THE NEWS FOR EACH
FORM OF MEDI A - __ NEWSPAPERS, RADI O AND TELEVI SI ON.

RESEARCHI NG AND FREFARING FUBLIC RELATI ONS MATERI ALS.
CREATI NG ADVERTISING CAMPAI GNS.

ALL OF THE ABOVE WLL | NCLUDE THE CONSI DERATI ON OF HOW EACH

MEDI UM UTI LI ZES " SELECTI VE RECEFTION" AND "SELECTIVE RETENTI ON'
T0O MAXIM ZE | MPACT AND REI NFORCE | TS | NFLUENCE ON THE | NDI VI DUAL
CONSUMER AND ' THE MARKET AS A WHOLE.

I N ADDI TI ON TO OQUR STUDY OF EACH MEDI UM AND ACTUALLY LEARN NG
THE BASI CS OF "PREPARI NG' FOR EACH WE W LL SELECT A COVPANY,
PRODUCT OR SERVI CE AND CREATE A COVMUNI CATI ONS/ MEDI A CAMPAI G- - - -
FROM PUBLI C RELATI ONS AND ADpVERTISING TO SELECTI ON AND | MPLEMEN-
TATION OF THE MEDI A. WE ALSO W LL I NCLUDE NEWS STORI ES ON THE
COMPAONY .

THE COURSE W LL | DENTI FY CAREER OFFDRTUNITIES | N THE MED A/
COVMUNI CATI ONS FI ELD.

VE WLL MAKE FIELD TRIPS TO A TELEVI SI ON STATI ON, | NCLUDI NG
WATCHI NG THE GATHERI NG OF THE NEWS AND AN ACTUAL NEWS BROADCAST;
A VISIT TO THE DAILY NEWSPAPER; AND, IF TIME PERM TS, A VISIT TO
A MAJOR MAGAZI NE PUBL.ISHER.

IN ADDI TI ON, WE W LL HAVE GUEST SFEAKERS FROM THE | NDUSTRY.

GRADES WLL BE BASED UPON CLASS PARTI ClI PATI ON, ATTITUDE,
ASS| GNMVENTS AND FI NAL EXAM



PERCENTAGES OF THESE COVPONENTS AS THEY DETERMINE GRADES ARE AS
FOLLOWG:

| NDI VI DUAL CLASS PARTI CI PATI ON AND ATTI TUDE - 30%

CLASS ASS| GNVENTS - 3O
PARTI Cl PATI ON | N TEAM PRQJECTS - 30%
FI NAL EXAM - 10%

TOTAL 100%

GRADE EXFLANATION:

= 100% - 90%
89% - BO%

79% - 70%
69% - 60%
59% AND BELOW

moOw >

SINCE THE STRUCTURE OF THE cLAss WLL | NCLUDE " TEAM FPROJECTS",
ATTENDANCE AND BEI NG I N CLASS ON TI ME, ARE ESPECI ALLY IMPORTANT.
JUST AS I N THE ACTUAL COVMUNI CATI ONS | NDUSTRY, EACH MEMBER OF THE

TEAM | S VITAL TO THE PROOECT AND SHARES THE RESPONSI BI LI TY OF
MAKI NG THE TEAM PRQJIECT A SUCCESS OR FAILURE.

| WLL G VE MAKE- UP WORK FOR LEG Tl MATE ABSENCES.

CLASS ASS|I GNMENTS ARE DUE BY THE STATED DEADLINES. LATE WORK W LL
BE ACCEPTED ONLY W TH LEG TI MATE EXPLANATI ON.

PLEASE FEEL FREE TO CONTACT ME W TH anNy QUESTI ONS, TO DI SCUSS
I NDI VI DUAL PROGRESS AND STATUS, AND FOR EXTRA WORK TO RAI SE A
GRADE, | F NECESSARY.

| W LL SUPPLEMENT THE TEXTBOOK W TH HANDOUTS AND | NDUSTRY
MATERI ALS.
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