Chaminade University of Honolulu

COM 101: Introduction to Communication
Fall 20013- SYLLABUS

Class Session: 
MONDAY 17:30  - 21:40  –  Schofield Barracks
Instructor:

Genie Joseph, M.A., M.F.A.



Office: 949-8255  Cell Phone: 783-6290




Email:  
Genie@GenieJoseph.com

Course Description:

This course is an introduction to the art and technique of effective communication.  The focus is on increasing observational ability to strengthen your practical skills.  By understanding the nature of effective communication you will increase your level of 

confidence in all your communication experiences; personal, interpersonal and professional communication.  Every aspect of human interaction involves communication, whether that be in a work environment, home environment or social contexts – the quality of your life is in direct proportion to the quality of your communication skills.  

This class is highly interactive and you will learn to access your own strengths as well as areas that need improvement.  It will focus on all the major areas of communication; personal, interpersonal, professional and group environments.

The class also covers beginning public speaking.   People begin this class with a wide range of comfort and ability in spoken communication, and by the end of the class you will have a deeper understanding and ability to use the power of spoken communication in any context.

Required Text:


COMM 2!  -- Author:  Rudolph Verderber & Sellnow (used or online editions okay – you do not need CD for class)
Course Objectives:

At the end of the term students should be able to:

•
Understand the elements of effective communication

•
Increase and develop personal (and interpersonal) communication skills

•
Identify obstacles and communication breakdowns and be able to resolve barriers          to effective communication

•
Become an exemplary listener – and learn how to give constructive feedback

•
Harness the power of communication to achieve personal and professional goals

•
To become an effective communicator in one-on-one and group situations

•
To give an effective speech that educates, persuades, impacts and connects with  your audience

Assignment Schedule:

NOTE THERE MAY BE ADDITIONAL HOMEWORK ASSIGNED.   IF YOU MISS CLASS MAKE SURE YOU CONTACT CLASSMATES TO CONFIRM SPECIAL HOMEWORK/READING ASSIGNMENTS!

The following to be completed on these dates:

Reading:




Quiz

Week 1    10/07/13     Syllabus

Week 2    10/14/13      Chapter 1 & 2

Quiz 1  

Week 3    10/21/13      Chapter 3 & 4

Quiz 2   

Week 4    10/26/13      Chapter 5 & 6

Quiz 3
   

Week 5    11/28/13      Chapter  7 & 8
Quiz 4    

Week 6    11/04/13      Chapter  9 & 10          Quiz 5  & Take Home Mid-Term Exam

Week 7    11/11/13      Chapter  11 & 12
Quiz 6 Informative Speech Outline Due

Week 8    11/18/13      Chapter  13 & 14
Quiz 7 (Inform Speech – extra credit)

Week 9    11/25/13      Chapter 15  & 16
Quiz 8 Informative Speech

Week 10  12/02/13      

             FINAL EXAM & Final Persuasive Speech

W-2 Chapter 1 – Comm Perspectives     Chapter 2 -- Perception of Self & Others

W-3 Chapter 3 – Verbal Communication        Chapter 4 – Comm  Non-verbal Behavior

W-4 Chapter 5 – Listening and Responding      Chapter 6 – Comm Across Cultures

W-5 Chapter  7 – Interpersonal Relationships  Chapter 8 – Comm Interpersonal Rel
W-6  Chapters: 9 - Comm in Groups
Chapter 10 – Problem Solving in Groups

W-7 Chapter 8 Appendix : INTERVIEWING  AND



Chapter 11 - Dev Speech Topic
Chapter 12 Organizing Your Speech

W-8  Chapter 15 Informative Speaking
Chapter 16 Persuasive Speaking

W-9 Chapter 13 – Adapting Verbally & Visually  Chapter 14 – Overcoming Fear

Note: You may want to read chapters 13 and 14 early, before your speeches are due!

ASSIGNMENTS:

Reading from the text, approximately 30 pages per week.  Special homework assignments will be given in class. 

Students will make one informative and one persuasive speech.  They will be between five-to-six minutes long.   

QUIZZES:  

There will be brief quizzes on the chapters AND material covered in class.  So if you miss class contact CLASSMATES to get notes.

MID TERM & FINAL:

There will be a take-home mid-term given on week 5 and a final exam given on week 10.  The final will consist of multiple choice and essay questions.

GRADING:

Your Grade is the sum total of the following:

Attendance  

= 10%

Class Participation 
= 20%

Quizzes

= 20%

Mid Term 

= 10%

Final Speeches
= 20%

Final Exam 

= 20%

Grading:

A 
=  90-100

B 
=  80-89

C
=  70-79

D
=  60-69

F
=  60 or below

CLASS ATTENDANCE & POLICIES:

Because this is both an interactive and accelerated class, attendance is mandatory.  You must be present, be on time, and remain for the entire class in order to receive full credit. Absences due to emergency, deployment or serious illness must be reported to the 

instructor by e-mail or phone prior to the missed class, proof may need to be provided.  (Note: Picking someone up at the airport, minor illness or fatigue is not considered an emergency.)  Any unexcused absence will result in a one point deduction from your final grade. Unexcused lateness will result in a one-point deduction from your final grade.  If you miss class, you are responsible to complete any assignments, quizzes, speeches. Unexcused absence on the day of your speech will result in a 50% deduction of that grade.

Class Participation:

This class is highly interactive. Your feedback to other students is an essential aspect of your own progress.  You will be expected to give honest and constructive feedback to each other.  Freedom of speech and diversity of opinion is valued in this class.  However, 

students should be aware and take into account audience reaction to your subject matter and style of delivery as a key part of your learning experience and work in this class.

Brief Reminders of Important University-Wide Policies

See Student Handbook for further details.

Attendance & Classroom Department:

Students are expected to attend all classes.  Instructors must report any absence of two weeks or more to the Office of the Associate Provost and the Registrar.  You should notify me by e-mail or phone if illness prevents you from attending class.  You must make up reading, quizzes, movie viewing or any other assignments.  Anyone who stops attending a course without officially withdrawing may receive a failing grade.  Students with three or more unexcused absences will loose one letter grade.  You are expected to be punctual, unexcused tardiness will be considered absence.  Cell phones and beepers must be off.

Academic Honesty:

Students are responsible for promoting academic honesty at Chaminade by not participating in or facilitating others’ participation in any act of academic dishonesty.

Freedom of Expression and Opinion:

You are encouraged to have your own thoughts and opinions.  It is not necessary to agree with others or the instructor as movies are also a subjective art form.  However, you must be able to defend your arguments with reasoned theory.

You are responsible for all the information in this document.  Losing it or not reading it are not excuses for not knowing what’s in it.  If you miss any classes, you are responsible for finding out what assignments you might have missed.

Genie Joseph

Producer/Director

Genie Joseph is the CEO of Hawaii Movie Studios, LLC.   She has worked as a producer and director on over 100 films and TV shows.  Her short films and feature films have won various international awards.  SPOOKIES, a feature film distributed by SONY, which she co-wrote and directed, is a gothic-horror spoof.   SPOOKIES was on Variety’s Top 50 List and won three awards in the International Festival of Science Fiction and Fantasy Films in Paris.  Other feature films such as ALIEN HIGH and MINDBENDERS have played on USA Cable and other networks.

She was co-producer for Nickelodeon’s new TV series “Beyond the Break” which was shot entirely on Oahu.  She was Line Producer of TIDES OF WAR, and USS POSEIDON: PHANTOM BELOW which was shot entirely in Hawaii for Pacific Films, (a division of Regent Entertainment).   TIDES OF WAR premiered as the opening of the 2005 Spring Hawaii International Film Festival at the Hawaii Theater.  

As a staff producer/director at KITV-4, the ABC affiliate in Honolulu, she directed hundreds of TV commercials and TV shows such as The Governor’s Energy and Environment Awards, and Candidates in Focus for Olelo Community Television.

Genie is the author of twenty-one screenplays – eleven of which have been sold and/or produced by independent companies as well as Indian “Ballywood” productions.  She has published several short stories in various books such as Chicken Soup from the Soul of Hawaii.  For seven years has written a “Quality of Life” column for The Honolulu Newspaper.  She and Matthew Gray, the former Restaurant Reviewer for the Honolulu Advertiser, were co-hosts of an interview talk radio show in Honolulu for six years.  

While in New York, Genie had her own production company producing and directing corporate communication and training films.  Working with such clients as The New York City Office of Business Development, Chase Manhattan Bank, Jaguar Cars, Mobil Oil, Sports Illustrated, Time, Inc and many other companies.  

With an M.A. in communications, she teaches Media and Communication at Chaminade University.  A frequent judge at student film festivals, she is actively involved in developing Hawaii’s student and emerging filmmaker community.  Introducing over 2,500 Hawaii students to media studies and production, she hires many student interns.  She has taught TV Production at Oleo, Hawaii’s Community Television, for the US Army, and for the Department of Education Hawaiian Immersion Schools Visual Storytelling Training program as well as classes in screenwriting.
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