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General

Welcome to Special Topics: Internet Radio!  In this class, we will explore the skills and knowledge necessary to the operation and ongoing success of our fledgling internet radio station.  Participation in this class is co-requisite to becoming on-air talent for Radio CUH.  Successful completion of this class is prerequisite to ongoing affiliation with Radio CUH.

Learning Outcomes

Comm 380 targets the following Communication Program Learning Outcomes:

· An understanding of concepts, theories and applications in the use and presentation of images and information.

· The ability to apply tools and technologies appropriate for the communication professions in which they work.

After completion of this class, you should be able to:

· Demonstrate technical skill in audio production through group collaboration and critical analysis.

· Demonstrate the ability to operate the equipment and software used for originating streaming radio.

· Demonstrate the skills of an on-air presenter.

· Demonstrate the ability to maintain professional work standards in a peer-friendly environment.
· Demonstrate the ability to complete and apply technical research.  

Grading

Grades will follow a 10% spread.  All assignments carry a point value.  Your grade will reflect the percentage of possible points you achieved.  

Quizzes

Expect these often.  10 points each.

Exams

There will be at least 3 major exams covering the concepts and theories we’ve covered to date.  There may be additional exams, depending on how well I feel the class as a whole has demonstrated mastery of the materials.  50 points each.

Research & Presentation

You will be asked to research various concepts or technologies and to lead a class discussion on your topic.  20 points each.

Creative productions
May be any element for on-air use:  station IDs, PSAs, CSAs (Chaminade service announcements), interviews, bumpers, intros, promotions, etc. 25 points each.
Air Checks

Recordings of your on-air performance during a regularly scheduled broadcast.  Pass/fail.
All written materials must be typed.  No handwritten materials will be accepted.

Field Trips

Throughout the semester I will endeavor to organize field trips to locations of interest.  These may fall outside of regular class time, so attendance is not required.  I strongly encourage you to participate, however.  

Equipment Use

As always, there are more students than equipment.  Checkout of equipment will be carefully regulated.  If any failure to abide by checkout procedures occurs, equipment will be made available only during class times. 

The Lab will be available to you extended hours.  Contact Security for admission.  

Tentative schedule
	Week 1:  Jan 16 – 20

Initial meeting, scheduling for subsequent meetings.  Review of syllabus and expectations.  Distribution of materials on laws & regulations.
	Week 10:  Mar 19 - 23

Audio production.  Beginning instruction.

	Week 2: Jan 23 – 27

Laws & regulations governing internet radio.  Policies and procedures of Radio CUH.
	Mar 26 – 30

Spring Break

	Week 3:  Jan 30 – Feb 3

Exam on laws, regulations, policies, procedures.  80% required for on-air talent.

Beginning practical technology.  Instruction covering the operation of the Radio CUH control room.
	Week 11:  Apr 2 - 6

Audio production, continued.

	Week 4: Feb 6 – 10

Practical technology, continued. 
	Week 12: Apr 9 – 13

1st creative production due.

	Week 5:  Feb 13 – 17

On-air practical exams.  Pass/Fail for continuing on-air talent.
	Week 13:  Apr 16 – 20

Air check due.

	Week 6:  Feb 20 – 24

Remote production, beginning.  Practical workshop on setting up, operating, and troubleshooting a remote broadcast.
	Week 14:  Apr 23 – 27

Research topic presentations.

	Week 7:  Feb 27 – Mar 2

Remote production, continued.
	Week 15:  Apr 30 – May 4

TBA

	Week 8: Mar 5 – 9

On-air presentation.  Beginning instruction in presentation, presence, voice.
	Finals week:  May 7 – 10

2nd creative production due.

	Week 9:  Mar 12 – 16

On-air presentation, continued.
	


*Due to the limitation of having only 1 control room, we will have to schedule sessions outside of regular class meetings for many of the lessons and activities.

