Chaminade University
Course Syllabus

COM 200
Introduction to Mass Communications
Credit Hours: 3
                      Fall 2011:  August 22 – December 6
Instructor
Dr. Hans Chun
Email:  hans.chun@adjunct.chaminade.edu
Office Hours: By appointment
Required Texts: 
Straubhaar, J., LaRose, R., & Davenport, L. (2009). Media Now. 6th ed. Belmont, CA: Wadsworth Cengage Learning.
Course Description

Survey of the history and purpose of mass communication. Examination of the various career areas (advertising,

broadcasting, journalism and public relations) is done through practical, cross-media projects. 

Prerequisites: COM 101 and EN 102.
Course Objectives

This course is designed to acquaint you with the field of communications – both the mass media of newspapers, magazines, books, radio, television, films and cable, and the new interactive media of the Internet, wireless telephony, computers and information services. We will introduce these as increasingly integrated and converging elements of a global information society.

This course will help students to:

· learn about the concept of information society and its economic, political and social implications.

· understand the essentials of communications media and information technologies and industries.

· understand the process and effects of media convergence and be a critical consumer of media.

· understand and be critically aware of the effects of communications media on yourself, other individuals, social institutions and societies.

· anticipate how communications media will affect your career in media or in other fields.

· learn about possible careers in communications.
Academic Honesty:  Plagiarism is grounds for zero points on an assignment, F for a course, or probation or suspension from the University.  Honesty, integrity, and adherence to Chaminade University policies and procedures are expected from all students at all times.  Plagiarism and cheating will not be tolerated and could result in an F for the assignment and/or failure from the course and possibly suspension from the University.  Plagiarism includes the "deliberate use or reproduction of ideas, words, or statements of another as one's own without proper acknowledgement or citation"; "using verbatim or paraphrased text without proper citation"; "paraphrasing as to mislead the reader regarding the source"; and "submitting, without permission, the same written or oral material in more than one course."  You may NOT give or receive help on the quizzes, midterm exam or final exam.  You MAY give and receive help on homework and group assignments.
Grading 
	500-430
	A

	429-380
	B

	379-330
	C

	329-200
	D

	199-0
	F


A =  Excellent performance. Work is exemplary and worthy of emulation by others. Student constructively contributes to the learning environment.

B =  Above average performance. Assignment is complete and on time and exhibit a complete understanding and an ability to apply concepts.

C =  Average performance. Student accomplishes only the minimum requirements or does not complete all aspects of an assignment. 

D =  Work is below acceptable level for a college student. Student shows only a very basic understanding of the material or does not meet the assignment requirements.

F =  Work is not passing. Student’s work is incomplete, chronically late, or does not apply information and concepts in a satisfactory manner.
	Assignments
	Points

	Quizzes x 5
	50

	Assignments x 50 points each x 11
	250

	Participation 
	50

	Mid-term Exam
	75

	Final Exam
	75

	Total
	500


-Subject to change during the course-
Course 

Students are expected to keep up with the readings for the week.  Students are expected to keep up with the readings for the week.  Written assignments can be turned-in the following class with a 25% deduction.
Cell phones must be on silent before coming to class.  Laptop use is not permitted in the course unless allowed by the instructor.
The textbook is required for this course and will be brought to class.  

Failure to take an exam or presentation on the scheduled date will result in zero points.  No make ups will be allowed, except if the absence is arranged due to an emergency that is approved by the instructor.

Attendance - Regular, on time attendance is expected.  Excused absences must be declared in advance.  Absences due to illness must be accompanied by a doctor’s note.  Athletes should have a letter from his/her coach prior to missing class.  Failure to attend class will negatively affect your grade as follows: 

o 
First two absences are without penalty. 

o 
A third, fourth, and fifth absence will lower your participation grade by 15 points for the third and fourth and 20 points for the fifth.
o 
Sixth absence – course failure

o 
You must attend 45 minutes of the 50-minute class to be counted present 
Timeliness.  Students are expected to be on time, ready to participate in class. Unexcused tardiness will result in the loss of participation points at the discretion of the instructor. 

Participation.  There will be ample opportunity for group discussions.  Disruptive behavior will not be tolerated and will result in loss of points and/or expulsion from class.  No cell phone use in class, including checking and sending text messages in silent mode.
Course Schedule
The following schedule represents the planned flow of this course and the work that you will be expected to do to complete the requirements of the course.  However, depending on the pace of the class and other factors, this schedule may be modified.  Assignments will be announced in class.
	Wk
	Class
	Read

Chapter(s)

	Aug. 22 – Aug. 28

	Introduction
	1

	Aug. 29 – Sept. 4


	The Changing Media

	1 

	Sept. 5 – Sept. 11

Sept. 5 – Labor Day, no class 
	Project

	

	Sept. 12 – Sept. 18


	Media and Society

	2

	Sept. 19 – Sept. 25


	Books and Magazines


	3

	Sept. 26 – Oct. 2


	Newspapers

	4


	Oct. 3 – Oct. 9


	Recorded Music and Radio

	5, 6

	Oct. 10 – Oct. 16

Oct. 10 – Discoverers’ Day, no class
	Film and Home Video, Television
Mid-term exam, Friday on Chapters 1-8


	7, 8

	Oct. 17 – Oct. 23
	The Internet, Public Relations

	9, 10

	Oct. 24 – Oct. 30
	Public Relations

	10

	Oct. 31 – Nov. 6
	Advertising

	11

	Nov. 7 – Nov. 13
	The Communications Infrastructure, Media Uses and Effects

	12, 13

	Nov. 14 – Nov. 20


	Media Policy and Law, Media Ethics

	14, 15

	Nov. 21 – Nov. 27

Nov. 25, Thanksgiving Break, no class
	Media Ethics
Happy Thanksgiving!!!  
	15

	Nov. 28 – Dec. 4
	Global Communications Media

	16

	Dec. 6

	Final Exam on Chapters 9-16
	




4

