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Introduction to Business – Winter 2010
January 11th – March 24th 2010
Course:  BU 200 – Introduction to Business
Online: 

Instructor:  
John Hamilton, MBA 

Phone:

(808) 284-0741
Email:

 john.hamilton@adjunct.chaminade.edu
Required Textbook: Introduction to Business; How Companies Create Value for People by Gareth R. Jones. McGraw-Hill/Irwin, NY.

Academic Integrity: All students are expected to observe the rules and regulations of the college. Please refer to your student handbook for specific details. Ethically appropriate behavior is expected from all students. Students who violate the University's code of ethics and/or other academic policies will be referred to the appropriate disciplinary body. 

The course will provide a broad overview of the nature, form, and functions of business and help to unravel the many hidden and intertwined meanings that business has.  Additionally, this course will inform and familiarize students with what business is, how it operates and how it affects them.  The intention is to help students understand the many fundamental ways in which business affects people and society-by shaping the kinds of occupations they will pursue and the careers they can expect. 
This course integrated approach to learning is designed to introduce students to broad perspectives in business and will introduce students to three main areas of learning; The Environment of Business, The Human Side of Business, and A Functional Approach to Business.  Students will demonstrate an understanding of the functional areas of business, including central theories, modes of analysis, tasks, and strategies.  At the end of the course, participants should be able to:

· Demonstrate an understanding of the terminology and vocabulary of business. 

· Demonstrate knowledge of the external environment of business and of the variables that impact the economically sound, ethical and socially responsible behavior of firms and their members. 
· Demonstrate an understanding of the choices and processes involved in business start-up. 
· Demonstrate an understanding of the functions and tasks of managing people in organizations. 
· Demonstrate an understanding of the functions and tasks involved in marketing a firm’s goods and services.
· Demonstrate an understanding of the functions and tasks involved in managing financial information and resources. 
Purpose and Approach 

The purpose of this course is to explain in a thorough but succinct way why business is so important to people and the societies in which they live. The course will provide the “big picture” of what business is and how it affects people. As such, students should develop new skills to function more effectively in working environments and create a portfolio that supports their learning in this course.  Throughout the course we will be applying these foundations to analyzing and envisioning how business unfolds in real-world organizations.  We will be analyzing a variety of brief cases, as well as more in-depth participant projects studying business.  

Text 

Introduction to Business; How Companies Create Value for People by Gareth R. Jones. McGraw-Hill/Irwin, NY.

Technical Information:

This eCollege course module requires several common browser plug-ins. Your system most likely has them installed, but if you need a plug-in, visit the Installation Wizard to download and install what you need (eCollege will walk you through this process on the initial login). After the installation of the plug-ins, please visit the eCollege website at http://www.chaminade.ecollege.com/ then click on the BU 200 Intro to Business (BU 200 Hamilton) link.  For technical assistance, call or email the 24/7 eCollege helpdesk at 1-303-873-0005 or helpdesk@chaminade.eCollege.com.  

Grading and Evaluation

Overall Participation (discussion sessions):


30%/90
Quizzes







10%/60
Assignments







10%/30

      

Business Project (Draft):





10%/10
Final Presentation and Report




20%/50
Final Exam







20%/60
Attendance

Course participants are allowed one absence in the course without penalty to accommodate work obligations, illness and the like.  For each additional absence, students will have 10% taken off of any work during that week.  Review your student handbook for additional information on attendance.
Participation in Online Discussions: 

A.  Questions, case studies, and/or Business dilemmas will be posted online requiring each student to post an “initial” response online no later than “midnight Wednesday.”  These discussions will involve issues from specific chapters in the textbook and serve as an opportunity for students to interact and debate the issues between one another. Students are required to apply “critical thinking” and offer intellectually thoughtful responses to these postings. 

 

B.  Secondly, each student is required to post written responses to “at least two (2) postings” offered by fellow classmates no later than the end of each given week (midnight Saturday). These responses may involve challenges, agreements, disagreements, and/or comments that perhaps generate further reflection or dialogue.  Responses should offer additional information, facts, or examples to support one’s point of view, suggestions, or recommendations.  Essentially, the point of these online discussion thread exercises is for students to build an understanding of the issues posed together. When you post messages online, follow the basic principles of netiquette - rules for communicating online. As your instructor, I’ll be facilitating course discussion. I’ll post discussion questions, answer any of your questions, and comment on some but not every message posted on the discussion board. Here are a few rules to consider when posting to online discussion threads: 

Keep Messages Concise:  Long messages (and messages that have long paragraphs) are overwhelming for many online readers -- so are messages with more than one topic.  Try to keep messages short.  If you want to say/ask several things, consider breaking the message up into more than one post. 

Carefully Craft Your Posts:  Even though your messages should be concise, think carefully about its content, intent, and tone.  Before posting, try reading your messages out loud -- do they sound like you? 

Respect and Professionalism: In the online world, it is very easy for your tone to be misconstrued.  In general, you should write your messages offline, take a break, and then come back to re-read it with fresh eyes (imagine yourself as the recipient) before sending it off. Essentially, do not write things that are potentially offensive.   
Online Quizzes:
Weekly quizzes covering textbook chapters will be administered online to assess whether students are learning what is expected. These quizzes will also serve to reinforce learning by providing students with indicators of what topics or skills they have not yet mastered and should concentrate on, or review, in the textbook. There are 6 quizzes and you have 30 minutes to complete each quiz worth 20 points each. Each quiz is available Sunday 12:01am through Saturday, 11:59pm (Hawaii Standard Time). Each quiz will consist of multiple choice and/or true or false answers. NOTE: Quizzes must be completed during the week assigned…make-ups will be allowed on a case-by-case basis for students experiencing unusual circumstances.
 

Out of Class Assignments: 
Additional assignments will be posted online that will require work beyond the online learning environment. Specific details will be posted online accordingly. 

Participant Final Project (Project Paper and Presentation)
Participants will earn nearly one third of their course grade (30%) by carrying out and presenting a “Final Project” on a business subject of their choosing (approved by the instructor).  The purpose of this project is to extensively apply the concepts and lessons of the course to the analysis of a selected project.  A project framework document will be handed out in the first class describing the scope and expectations for the project.  Final Project Paper (2nd to last week) and Presentation (last week): Write a double-spaced, 8-10 (APA format) paper describing how you would address one of the topic’s/challenges listed (or choose a topic and submit to instructor for approval by Week 3): 

 

A. Starting and organizing an e-business

B. Managing four generations (veterans, baby boomers, generation x and generation y) in today's working environment

C. Developing marketing strategies to meet both internet and extranet customers needs

D. Introduction to Small Business Administration Tools

E. Change Management

F. Leadership in Business

G. Motivating and Managing People
Final Presentation: Students will offer a 10 minute oral presentation, which is an executive summary of the paper, in order for your classmates to benefit from your research/field project. Visual aids (i.e. PowerPoint, Overhead Slides, Handouts, etc.) are required to support your presentation.

Final Exam: 
A final exam will be administered at the end of the semester to measure students' achievement of the educational goals for the course. The final exam is a cumulative open book/notes exam covering all of the chapters contained in the text. BU200 Hybrid students will take their final exam at the designated location for the course. Students taking BU200 Online ONLY who reside in Hawaii will be required to take the final exam on the DESIGNATED DATE (no exceptions) on campus or at one of the designated military installations. Students are highly encouraged to sign-up early because seats on the military installations are limited. Students not residing in Hawaii must personally arrange for a test proctor in your location before the 10th week of the semester.  Once secured, you must contact Ms. Donna Yoshimura at (808) 735-4845 or via email at dyoshi@chaminade.edu to make arrangements for the final exam to be sent directly to the test proctor.  NOTE:  Any associated cost to mail the completed test back to Chaminade University will be the responsibility of the student.
Schedule of Class Sessions (*subject to change) 

Week 1 (10/5) – Overview of BU200 and the course material
Reading: 
Chapters 1 & 2 

Syllabus Review


Final Project Information 
Week 2 – Individual project topic should be close (due next week).
Readings:
Chapters 3 & 4
Week 3 –   Assessing Ethics and the Legal Environment
Readings:
Ch 5
Project:
Submit Preliminary Proposal for Final Project.  
Week 4 –  Leadership and Communication
Readings:
Ch 6

Live Session:
“Live” tab on eCollege (Elluminate session – Day and Time to be determined).  Discussions will cover both the chapter information as well as the Case for Discussion for the Chapter 6.  Before the Elluminate, read the “Case for Discussion on page 204 of the text and be prepared to discuss the 2 questions at the bottom of page 205.  

Week 5 – Motivating and The Structure and Culture of Organizations
Readings:
Ch 7 & 8

Due:

Project Outline and Update
Week 6 – Information Technology and Marketing
Readings:
Chapters 9 and 10

Week 7 – Customer and Product Flow
Readings:
Chapters 11 & 12 

Project: 
Send updates

Week 8 – HR Management and Accounting
Readings:
Chapters 13 & 14

Activity:
Identify project related issues for further development
Week 9 –  Finance and Putting It All Together
Reading:
Chapter 15

This session will be in a workshop format and will focus on three main points:

a. Review the overall framework for the course

b. Address key issues requiring further clarification 

c. Review drafts of the project presentation or key project issues

Week 10 – No Reading Required
Draft of Final Project Due (paper only)
Week 11 (12/17) - Final Project/Presentations/Final Exam
Final Project Presentations – Read Participant Final Project for details
Final Project report due
Final Exam

Notice to Students Experiencing Disabilities:  It is the University’s policy that no otherwise qualified person experiencing disabilities be excluded from participation in, be denied the benefits of, or be subject to discrimination under any educational program or activity in this University.  If a student has an impairment that would require additional accommodations by the instructor and/or the University, then please inform the instructor, or Center Director, at the beginning of the first class session. 
Grading Criterion as stated in the Chaminade undergraduate catalog is as follows: 
Grading Scale:

90 – 100%       A

80 – 89%         B

70 – 79%         C

60 – 69%         D

59 – Below      F

Approved Withdrawal = W

Approved Incomplete = I

A – Outstanding scholarship and an unusual degree of intellectual initiative.

B – Superior work done in a consistent and intellectual manner.

C – Average grade indicating a competent grasp of subject matter.

D – Inferior work of the lowest passing grade; not satisfactory for fulfillment of prerequisite coursework. (Undergraduate Grading Only)

F – Failed to grasp even the minimum subject matter; no credit given.

I – Did not complete a small portion of the work or final examination due to circumstances beyond the student’s control. The issuance of an “I” grade is not automatic. Prior to reporting of grades a contract must be made between the student and the instructor for the completion of the course. 

The Incomplete Contract must be filled out and submitted to the Records Office. Sufficient time should be allowed to permit completion of the work, evaluation, and reporting of the final grade within 30 days* after the end of the semester or term. This limit may not be extended.  If the instructor prior to the deadline does not submit a new grade for the course, the alternate grade indicated in the contract will be recorded.

 

Important Supplementary Information
1.  Late assignments will result in a grade reduction. Furthermore, questions about an assigned grade must be resolved within a week after the assignment is returned to the student. This is to avoid questions about grades arising after the course is completed. 

 

2.  Standards:  This is a collegiate undergraduate course. Therefore, all papers must be free of spelling and grammatical errors. Content and organization of content will be a part of the grading criteria for each written assignment. Written assignments must have evidence of a logical and meaningful consistency in the structure of the response to each assignment. 

 

3.   Academic Honesty: Academic honesty is an essential aspect of all learning, scholarship, and research.  It is one of the values regarded most highly by academic communities throughout the world. Violations of the principle of academic honesty are extremely serious and will not be tolerated. Plagiarism is the offering of work of another as one’s own. Plagiarism is a serious offense and may include, but is not limited to, the following: 

 

-Complete or partial copying directly from a published or unpublished source without proper acknowledgment to the author. Minor changes in wording or syntax are not sufficient to avoid charges of plagiarism. Proper acknowledgment of the source of a text is always mandatory. 

-Paraphrasing the work of another without proper acknowledgment. 

-Submitting as one’s own original work (however freely given or purchased) the original exam, research paper, manuscript, report, computer file, or other assignment that has been prepared by another individual. 

Students found guilty of academic dishonest or plagiarism will be subject to disciplinary action up to and including dismissal from the University. 

  

NOTE:  The instructor reserves the right to cancel, change, modify, rearrange or otherwise divert from this document, to make changes as deemed appropriate, or to change, without notice, any of the information or requirements if deemed appropriate or in the best interest of the class as a whole or when necessary due to unforeseen circumstances.
Style for papers and cover pages:

Chaminade University of Honolulu 

  

All students are expected to use the following format for all written course assignments: 

• Title Page 

• Body of Text 

• References 

(If other sections are required, an explanation will be provided in the syllabus or course guide.) 

• Set 1” margins on all sides. 

• Use left margin justification. 

• Set the font for 12 pt with Times New Roman or other readable serif font. 

• Use no bold or underlining. Underlining may be used for linking URLs if requested for certain assignments. 

• Use no running heads or page headers. 

• Use the “Insert” function to insert Arabic page numbers at the upper right corner with the same font as the text (no italics, periods, hyphens, underlining, or bold). 

• Use white paper. 

  

The Title page will contain three single-spaced sections, vertically and evenly spaced and centered. It will contain no page number. 

  

• Top section: 

Title of the Assignment 

Upper and Lower Case Style 

  

• Middle section: 

by 

Student’s Full Name 

Title of Course 

  

• Bottom section: 

Chaminade University of Honolulu 

Month, day, year 

  

The Body of Text will start with the page number 2. 

  

• Indent ½” for each new paragraph, the default on most word processors. 

• Text is to be double-spaced. 

• For headings and subheadings, follow current APA style 
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