Chaminade University of Honolulu

COM 200:  Introduction to Mass Communication
SPRING 2010

COURSE MEETS:
MWF: 1:00 p.m., Rm. 127 Eiben Hall (ECL)
INSTRUCTOR: 
Priscilla Topping

CONTACT:
988-6287; 271-6449 (cell)


Email: billig@hawaii.rr.com


OFFICE HOURS: 
By appointment
Textbook: “Media Now: Understanding Media, Culture and Technology” (4th Ed.) Straubhaar/LaRose
Course Description 

Survey of the history and purpose of mass communication. Examination of the various career areas (advertising, broadcasting, journalism and public relations) is done through practical, cross-media projects. Prerequisites: COM 101 and EN 102.

Objectives 

The course is to provide an overview of modern mass communication methods. Projects will provide learning experiences through hands-on work and organized class discussions.  

Grading Method 

Course grades are determined using the following system: 

90-100% = A     “Outstanding scholarship and an unusual degree of intellectual initiative.”

This grade will be given to the student who meets the following requirements:

1. Demonstrates outstanding initiative and interest in subject matter.

2. Contributes useful comments and opinions about all topics/projects discussed. 

3. Turns in all projects as assigned and on time.

4. Maintains an outstanding overall scholarship and intellectual curiosity throughout the semester. 

5. Makes project corrections in a timely manner and learns from each process. 

6. Does not have more than two unexcused absences during the semester.

80-89% = B      “Superior work done in a consistent and intellectual manner.”

This grade will be given to students who meet the following requirements:

1. Demonstrates superior initiative and dedication to the subject matter.

2. Contributes useful comments and opinions about all topics/projects discussed.

3. Turns in all projects as assigned and on time.

4. Maintains a high overall scholarship and intellectual curiosity throughout the semester.  

5. Makes project corrections in a timely manner and learns from each process.

6. Does not have more than four unexcused absences during the semester.

70-79% = C
“Average grade indicating a competent grasp of the subject matter.”

This grade will be given to students who meet the following requirements:

1. Demonstrates adequate initiative and dedication to the subject matter.

2. Contributes a competent level of comments and opinions about all topics/projects discussed.
3. Turns in most projects as assigned and on time. 

4. Maintains basic competence in scholarship and intellectual curiosity throughout the semester.

5. Makes most projects corrections in a timely manner and learns from each process.

6. Does not have more than six unexcused absences during the semester.

   

60-69% = D 
“Inferior work of the lowest passing grade”

This grade will be given to students who meet the following requirements:

· Demonstrates passive initiative and work ethic.

· Turns in some projects as assigned and on time.
· Makes some project corrections in a timely manner. 

· Has more than six unexcused absences during the semester.

59% and under = F 
“Failure to grasp the minimum subject matter; no credit given.”

This grade will be given to students who fail to meet any of the above-stated requirements.

Grades will be given to students in the form of a percentage. Percentages will be averaged at the end of the semester to determine the overall course grade.

Policies & Procedures 

Attendance: You are expected to attend all classes. Cell phones off. Do not be late. You are also expected to attend all events to which you are assigned. If you do not, your grade will be adversely affected as listed above.

Projects: Hardcopies of all written projects must be turned in to the instructor by the end of class on the draft due date. Electronic copies must also be placed into the appropriate folders on the server. The ME will coordinate editing and return your stories for any necessary corrections by the next class period, during which those corrections should be made and any questions about editing raised. Stories that contain major content gaps, or excessive typographical and grammatical errors are subject to grade penalty. Students should keep a copy of all written work they submit.

Late projects: You must turn in projects on time – late projects will not be accepted. The only reason a project will be accepted after the initial due date is if there are extenuating circumstances beyond the student’s control that are discussed with the instructor  well in advance. 
Quizzes: These are periodic and will help gauge your progress in the fundamentals of news writing. Missing a quiz means no make-up, unless arranged with instructor prior to quiz day. 

Plagiarism: Students must do their own work on all assignments. All assignments should be original work done by the student for this class. Use of work that is not credited to the original source, or use of someone else’s speech or written material is a serious academic offense and will not be tolerated. Communication Department policy requires that, on first offense, plagiarized assignments will be given a grade of zero and the student’s final course grade will reduced by one full letter. A second offense will result in automatic failure of the class. Refer to the “Chaminade Student Handbook” for the complete University policy regarding plagiarism and academic dishonesty.

COM 200:  Introduction to Mass Communication

CLASS SCHEDULE – SPRING 2010

DATE
ACTIVITY

ASSIGNMENT
Week 1
Mon.
1/11
Introduction/syllabus/set up
Read Ch. 2

Wed.
1/13
History of Newspapers in America


Fri.
1/15
Overview of Mass Communication 

Week 2
Mon.
1/18
NO CLASS (Martin Luther King Day) 


Wed.
1/20 
Print Journalism Overview 
Quiz

Fri.
1/22
Print Journalism Overview
Read Ch. 3
Week 3
Mon.
1/25
Newspapers
Read Ch. 4

Wed. 
1/27
Newspapers 
Media Industry Paper

Fri. 
1/29
Newspapers

Week 4
Mon.
2/1
Magazines & their Role in Society 
Present Industry Paper

Wed.
2/3
Magazines & their Role in Society


Fri.
2/5
Magazines & their Role in Society


Week 5
Mon.
2/8
Radio
Read Ch. 5

Wed.
2/10
Radio
Media Industry Interview

Fri.
2/12
Radio

Week 6
Mon.
2/15
NO CLASS (Presidents’ Day)


Wed.
2/17 
Radio


Fri.
2/19
Radio
Quiz
Week 7
Mon.
2/22
Film & Home Video
Read Ch. 6

Wed.
2/24
Film & Home Video

Fri.
2/26
Film & Home Video 
Present Media Interview 
Week 8
Mon.
3/1
TV
Read Ch. 7

Wed.
3/3
TV

Fri.
3/5
TV
Quiz


Week 9
Mon.
3/8
The Internet
Read Ch. 8

Wed.
3/10
The Internet


Fri.
3/12
The Internet 
Read Ch. 11
Week 10
Mon.
3/15
Advertising
Advertising Campaign

Wed.
3/17
Advertising


Fri.
3/19
Advertising
Read Ch.10
Week 11
Mon.
3/22 
NO CLASS (Spring Break)

Wed.
3/24
NO CLASS (Spring Break)

Fri.
3/26
NO CLASS (Spring Break)


Week 12
Mon.
3/29
Public Relations
Present Ad Campaign

Wed.
3/31 
Public Relations 
Present Ad Campaign 

Fri.
4/2 
NO CLASS (Good Friday)


Week 13
Mon.
4/5
Public Relations
PR Campaign

Wed.
4/7
Public Relations

Fri.
4/9
Public Relations


Week 14
Mon.
4/12 
Public Relations
Present PR Campaign

Wed.
4/14 
Public Relations 
Present PR Campaign

Fri.
4/16
Portfolio Group Project 
Portfolio Group Project
Week 15
Mon.
4/19
Portfolio Group Project

Wed.
4/21 
Portfolio Group Project                         


Fri.
4/23
Portfolio Group Project
Week 16
Mon.
4/26
Portfolio Group Project

Wed.
4/28 
Portfolio Group Project

Fri.
4/30
Last Day of Instruction
Present Portfolio Project
May 3-6 
Mon.-Thurs.
Final Exams
 
